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MYSORE 
SANDALWOOD OIL 


Since 1913, when the Mysore Department of One of the most famous of Mysore’s many prod- 
Industries was instituted, the industrial y aT ucts is Sandalwood -— Santalum Album 
and agricultural development of My- / - } — (Linné). Obtained from selected My- 
sore has gone steadily ahead. Plans to \@iaeem Rite sore heartwood, Genuine Mysore 
develop Mysore’s vast resources will con- FiaF Sandalwood Oil, distilled at our 
tinue a record of progress that has earned for My- Linden, N. J., plant, is the chosen standard 


sore its proud title of “The model state of India.” of purest quality by all leading Perfumers. 
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Editorial 


Comment 


Barkley Bars Hope 
on Excise Tax Repeal 

Vice-president Alben W. Barkley, 
in addressing a meeting of the Na- 
tional Association of Retail Drug- 
gists on September 22, said that he 
was unable to give the representa- 
tives there any hope of an early re- 
peal of war-time excise taxes, par- 
ticularly those on cosmetics. 

The vice-president said he had 
hope that a decrease in Govern- 
mental spending would be possible 
in a year or two so as to bring about 
a reduction in corporate, individual 
and excise taxes. 

Of course, this was before the an- 
nouncement by President Truman 
of the explosion of an atomic bomb 
in Russia. The import of this news 
may have the effect of shelving any 
thinking on economy. 


Devalued Frane 
and Prices 


While it is still too early to come 
to any definite conclusion on what 
the devaluation of the franc will 
do to prices, at this writing it is 
pretty definite that there will be no 
decrease in the price of imported 
French perfumes to the buying pub- 
lic. As for raw materials, it’s ow 
that there won’t be much 
change there either. 


guess 


Labor Regulations on 
White Collar Workers 


William McComb, administra- 
tor of the Department of Labor's 
Hour and Wage Division, has an- 
nounced regulations governing 
wage and overtime provisions for 
white collar workers. Salary neces 
sary for exemption is $55 per week, 
and for administrative and execu- 
tive type employees, $75 per week. 
The revisions were based on a de- 
tailed report based on a series of 22 
day sessions at which more than a 
thousand witnesses appeared. 
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A GREAT OAK + +« 


LIKE THE PROVERBIAL OAK, Avon Allied Products, standard known to the American cosmetic industry. 
Inc. has its roots deep-down... nourished in the basic When you are considering improving a product or 
traditions of our industry. Firmly foundationed on creating a new one. it is good to know these things 
the founder's ideals of integrity, sincerity and crafts- about Avon Allied. Take advantage of the opportu- 
manship, the Company has flourished and matured nity to use the superior facilities and knowledge 
into the largest manufactory of Private Brand Cos- which Avon Allied’s technical staff puts at your dis- 
metics in the world. posal: Men with a wealth of experience and special- 
Sale. Annes Mitiails Denies entail Geen anne te ized skills and the most modern scientific equipment 
coast and into Canada to serve you more efficiently. that can be bought or developed. 

Yet, its efficiency is never dissipated by over-eager By utilizing Avon Allied’s highly specialized service. 
attempts to serve a vast number of clients, lest the developed during more than sixty years of successful 
results fall short of the Company’s purpose: To pro- operation, you too may confidently look forward to 


the fulfillment of your own long line of “Great Oaks” 


on Hed Pedtch INC. 


Makers of the World’s Finest Cosmetics + Private Brand Specialists 
30 ROCKEFELLER PLAZA, NEW YORK 20. N.Y. 
Plant and Laboratories: SUFFERN, N.Y. + PASADENA, CALIFORNIA + MONTREAL. CANADA 


duce and assemble products built to the highest 


264 October, 1949 The American Perfumer 









% You a baimitioe 
4 The alin ers Attitude 
™_ “Teed Your Pwibencile 





a °*R 
Pa ao 
- £6, “ny 
} 5 
in px? 


é 


| 


It is what you do to improve the quality of 
your perfumes, your toilet waters, your co- 
lognes, your creams, your powders or your other 
toilet preparations to make them fresh and in- 


viting that helps him to make sales. 


Possibly an intriguing new odor would 


help freshen up the line and stimulate sales? 


The resources of our completely equipped 


laboratories are always at the disposal of our 


gg wee ae 


customers to assist them in any way possible; 
and we welcome the opportunity of demonstrat- 


ing that we can help you. 


aS 


REG J U.S. PAT. OFF. 


Si yntleurS cientific Jaboratories he _ManticelloVY. 


FOUNDED i669 BY ALOIS VON ISAKOVICS 


ATLANTA - DETROIT + HAVANA + RIO DE JANEIRO + MEXICO, D.F, 


CHICAGO . MELBOURNE * BURMA . HONG KONG e BOGOTA a SAN JOSE 
CIUDAD TRUJILLO ~ GUAYAQUIL ° GUATEMALA CITY * CALCUTTA * WELLINGTON 
MANAGUA * PANAMA . ASUNCION « MANILA ° SAN SALVADOR * MONTEVIDEO 
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Tue fragrance in your cream shampoo is an important factor in its popularity. 
The fragrance must be delicate, long-lasting and appeal to women of all 

ages and types. Our Perfumer-Chemists have prepared a new Crema Line of 
specially developed perfume oils for cream shampoos. These new oils blend per- - 
fectly with cream shampoos, impart a lasting fragrance and are available — 

in 10 different odors, all of which have proved their consumer acceptance. 

Send us a sample of your own cream shampoo. Our Perfumer-Chemists 

will be glad to suggest the Crema Perfume Oil which will give it 

greatest sales appeal. Or—if you wish to make your own experiments — 

we'll be glad to send you a sample of the fragrance you prefer. 


The Crema Line of perfume oils for cream shampoos are available in the following frogrances: ; 


CREMA ROSE - CREMA PINE - CREMA APPLE BLOSSOM - CREMA LAVENDER - CREMA GARDENIA 
CREMA HONEYSUCKLE - CREMA JASMIN - CREMA BAU DE COLOGNE - CREMA CARNATION - CREMA BOUQUET 


Clem Foded Go, 


15 East 30th Street, New York 16, N.Y. ate 
ATLANTA + CHICAGO + DALLAS » PITTSBURGH + - MMPS PANCECO 105 ANGEES ae 
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ISCOOPERATION 
INNIS. SPEIDEN 6 CO News 


117 Liberty Street, NEW YORK 6, W. Y. » BOSTON - CHICAGO - CINCINNATI » CLEVELAND + GLOVERSVILLE - PHILADELPHIA 


Subsidiary: E. $. Browning Co., Inc., * San Francisco » Los Angeles, Calif. 





ABSORPTION BASE, Cans, Drums IRISH MOSS—Whole, Bales, Pow'd. Bbls SERVACIDE INSECTICIDE SPRAY—1I Gal- 
ACIDS: Acetic—56% Glacial. Bbls. & Carboys IRON CHLORIDE~— (See Ferric Chloride) , lon Cans and 5, 30 and 55 Gallon. 
Benzoic — Bbls., 100 Ibs ; SILICA—ISCO Carrara Pure Soft Decomposed. 
Boric—991,% and U.S.P. Pow'd Gran ISCOBROME Fumigant Drums, 5 gal. (40 Prime white and uniform—991,% pure; 
Bbls., 300 Ibs. Bags, 100 Ibs Ibs.) ; 30 gal (250 Ibs 325 mesh. Bags 
a 90%. Water White, Car ISCOBROME D"—55 gallon drums SODAS 
OVS, »s y : Acetate — Anhydrous — Drums, 265 Ibs. 
Oxalic —99/% Crys. Bbls., 300 Ibs. Kegs. ISCO INSECTICIDE SPRAY—I Gallon Cans ‘Ash — 58° light and dence. Begn, 160 ihe. 
125 Ibs and 5, 30 and 55 gallon drums Benzoate — Bbls., 100 Ibs 


Tannic—Tech. and Conc. Bbls., 
ADSORBOL — Bleachipg a 
Clay Bags 50 Ibs 
ALGIN 
ALUM 4dmmonia 
Bbls. & Bags 
ALUMINA — Sulp 
Bags, 100 Ibs 
AMMONIUM—Bif] 
Carbonate — Pow 
Kegs 
Chloride (Sel At 
100%. Bbls., 2 
AQUA AMMONI/ 
AEROSOLS — see 
BARIUM MYD 
400 Ibs. Bags, 
Bartum Sulphate 
Bbls., 250 lbs 
BEN TONITE—Bz 
BLANC ROUGE 
Rouge. Bbls., 
Kegs, 50 Ibs 
BLEACHING P¢ 
100-333-825 It 
BORAX—Pow'd 
CALCIUM CHL¢ 
CARBON TETR 



















300 Ibs ISCOMIST AER S—5 lb. Bombs Bicarbonate Powder—U.S.P. and Technical. 


100 Ibs. 


ISCO ABSORPTION BASES 


This Oxycholesterol preparation, specially designed for 
better creams, lotions, ointments and salves, is available 
in pails and drums. Made entirely of chemically pure 
substances ISCO Absorption Bases are absolutely neu- 
tral, will not oxidize nor turn rancid, and are stable to 
acids or alkalies. These Absorption Bases will absorb 
up to five times their weight of water and hold it in an 
emulsion. Tell us your specific problem. ISCO will help 
you solve it with specifically designed Absorption Base. 





oride—Bbls. 350 Ibs. 
65%, Bbis., 430 lbs. 
7. Drums, 700 Ibs. 
rums, 100 and 400 















Drums and Tank 


enta Hydrate. Bbls., 
Paper Bags. Anhy- 
, Bags, 100 Ibs. 





D Ibs 
Tribasic—Bags, 100 





cally anhydrous — 
) Ibs 


Glauber's Salt) — 





‘lake. Drums, 300-400 


Calcium. Lead, Lith 
Among the Creams that are being successfully made with 


ABSORPTION BASES are: 













CASEIN—Gran. Ba 
CHALK Precipit: 
US.P 3aps. 
CHINA CLAY—Im 


uly Supreme 





White 


= All Purpose Creams « Night 
CLAY—Bleaching a 7 
CHLORIDE OF I 
CHLORPICRIN 
CRYSTAMET—Se 
Hydrate 
DRYMET—See S« 
DRYORTH—See 
DRYSEQ—Sce Sod 
ELECTROTYPI 
EMULSIFIERS 
EPSOM SALTS 
FERRIC CHLOR 
Bbls., 500 Ibs 
Fern: Clor—Fert 
ment. Bbls., D 
tLINT—Prime wh 
or in Bags, 501 
FORMALDEHYDE 
and Drums 

FLUMIGANTS: see 


Creams e Cleansing Creams « Powder Base Creams « Hand 












Creams ¢ Hair Creams and Lotions. t OXALATE-Kg. 


ISCO BASES are being used in a variety of Pharmaceutical Rica Samadi 











ointments, such as: t and Medium. 


Refined. Lump, 






I Sulphur e Hormone e Vitamin, etc. 


No. 2 Yellow, No 
— Refined in the 


lered. Bags, 150-200 


»w, White. All metie- 
and 200 Ibs 


? mo avSiilule, No. 525 
Vontan-Bohemia Brand 
Montan Wax Substitutes, Powdered—Lump 






ars and Drums, 675 Ibs 


Desai Causti Special low chloride grade. Tank and Bleached 
Methyi Bromid. Cars and Drums Molding Wax for Electrotypers 
Causti Flake. Drums, 100-225-400 Ibs Ouricury—Domestic—Refined. Bags, 150 lbs 
Ground, Drums, 100-225-500 Ibs Ozokerite—Domestic—White and Yellow. All 
GLAUBER’S SAL1 Calcined Bags 1) Caustic ISCO American Selected Walnut melting points 
b Drums, 100-225 Ibs Palm 
GUMS ci rate Pow'd and crvs drums, 220-300 Spermacett 
4raht Amber sorts, Pow'd and Grained Ibs Wax Substitutes—All Types 
Bags and Bbls Muriate Chloride age Bags. 100 Ibs “ZINC CHLORIDE Gran. 98-100. Drums 
shatts Nitrate — Double Ref'd. Gran. 991/,-100 600-100-50 Ibs 7 , 
Karaya—Pow'd.. Crystal and Whole Bbls., and Bags : “INC STEARATE—US.P. Cartons, 50 Ibe 
Locust Bean—Powdered Permanganate—US.P and Technical Crys ZINC SULPHATE—Granular 89°. Bbh. and 
Tragacanth—Ribbon, Flake and Powder tals Drums, 110 Ibs Bags " 
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Right at the start of planning, consider 


carefully your selection of the perfume 
that is destined to carry your new 


product to success. 
Perfume is persuasive ... Plan it wisely! 


Consult the skill and experience of 
van Ameringen-Haebler's perfume 


chemists. 





AN 
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AEBLER, INC. 


315 FOURTH AVENUE, NEW YORK 10, N. Y. 








de Laire...time honored name 
among perfumers brings to America 
their famous Parisian stylized perfume specialties 


under the care of a renowned perfumer. 


Reared in the Grasse traditions under the 
tutelage of his father, Joseph Robert... 

associated for years with famous Parisian 
perfume houses...experienced in American 
perfume tastes... HENRI ROBERT heads 

the new de Laire Division of Dodge & Olcott Inc. 
With the de Laire Laboratory in Paris 

and the new de Laire Division Laboratory at his 
service, M’sieu Robert is prepared to assist 

the imaginative toilet goods manufacturer in 


creating captivating fragrances. 


PERFUME SPECIALTIES 





DIVISI'tON OF 


DODGE & OLCOTT, INC. 


180 Varick Street + New York 14, N. Y. 
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Proper introductions often make for lasting friends. That's why sales-minded cosmetic manu- 
facturers use H-A cosmetic ware. These good-looking jars and bottles are designed to suggest 
the quality of the products they contain. They do an equal selling job on dealer's shelves and 


home dressing tables. 
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Hazel-Atlas Glass Company 


WHEELING WEST VIRGINIA 


















Exacting control in bleaching Beeswax in flakes on canvas exposed 
ond refining beeswax to bleach in sun and air 


Bleaching Beeswax by sun and air is perhaps among the most ancient of 


all industries. 


W rite for Samples and Prices 


Serving 
the 
Cosmetic 
and 
Pharmaceutical 


trades 


Om ee) 





Beeswax slabs on nets exposed Beeswax flaking and 
to bleach in sun and air ribbon machine 


E. A. BROMUND CO. 


Bleachers and Refiners of Beeswax 
Spermacetti Ceresine Yellow Beeswax Ozokerite Carnauba Composition Waxes Stearic Acid 


258 BROADWAY, NEW YORK 7, N. Y. 


Frank B. Tracy, 201 N. Wells Bldg., Chicago, Ill. C. L. Iorns Co., 216 S. Seventh St., St. Louis. Mo. R. Peltz 
Representatives Co., Drexel Bldg., Philadelphia 6, Pa. C. J. McAvoy Co., 364 S. Front St., Memphis 3. Tenn. Hawxhurst & 
Co., San Francisco and Los Angeles, Calif. 
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7 The skill of our Perfumers, founded on extensive 
4 American and European experience, is available to 
\ you as it finds expression in their creations — finished 


Perfume Oils of every type and fragrance for Per- 





fumes, Colognes, Soaps and every variety of Toilet 
Preparation. 

Creative ability, imaginative use of new aromatic 
bodies, meticulous care in the selection of raw mate- 
rials and conscientious attention to every detail — 
all combine to make fleuroma the preferred source 


for fine Perfume Oils. 


FLU OTE ines stinen occu yr 


Sales managers want a low-cost con- 
tainer to help keep their product’s 
selling price competitive ... an attrac- 
tive container that will appeal to 
women... transparency, so Customers 
can see what they’re buying. 


Duraglas Rounds fill the bill. 


Production managers want a sturdy 
container that can take the bumps and 


For face creams, jar # AW’-7159, 3-0z. size. 


Note extra-wide mouth for easy filling, convenient use 


Functioneered Duraglas Kounds 


...a natural for sales and production! 


shocks of fast filling and capping... 
They want transparency too, so jars 
can be inspected after filling ... and 
for extra protection, dependable tight- 
sealing closures. 

Duraglas Rounds fill the bill again! 
Through research we learn the fea- 
tures and functions wanted by con- 
sumers, production men and sales- 


men. Then we functioneer a container 
to meet those needs. 


That’s why, whatever your product 
—drug, chemical or toiletry—among 
the more than 1400 stock Duraglas 
containers there is sure to be one that 
fills your bill. For prompt courteous 
service, callthe Owens-Illinois branch 
office near you. 


Las Gontainers are Protectors of Quality 


OWENS-ILLINOIS GLASS COMPANY + TOLEDO I, 
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‘Todays Research Leads to Tomorrows Success 


AROMATICS 





DiviSsSIOn 





26 VERONA AVENUE, NEWARK 4, 
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LIKE THE FLAVOR 
OF A FRESH-CUT 
LEMON.... 


When it’s /Jemon you want, Exchange is 
the Oil! 

More than 80% of all the lemon oil used 
in the United States is Exchange Lemon 
Oil. This overwhelming endorsement by 


the trade is your assurance that Exchange 


October, 1949 


nce 


Lemon Oil delivers flavor... clarity 


and uniformity not found in any other 


Lemon Oil. 


Always specify it by the brand name 
when you order — Exchange Oil of 
Lemon. And to insure your satisfac- 


tion, accept no other brand. 


Distributed in the United States exclusively by 


FRITZSCHE BROTHERS, INC, 
76 Ninth Avenue, New York 11, N. Y. 


DODGE & OLCOTT, INC. 
180 Varick Street, New York 14, N. Y, 


Distributors for: 
CALIFORNIA FRUIT GROWERS EXCHANGE 
PRODUCTS DEPARTMENT, ONTARIO, CALIF. 


Producing Plant: 
EXCHANGE LEMON PRODUCTS CO., CORONA, CALIF, 
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WHICH 
OF THESE 
SERVICES 

CAN BE 
HELPFUL 
TO YOU? 


SERVICE 
No. 1 


CREATE AND SERVICE 
YOUR PERFUME-COSMETIC LINE 


This service is primarily for manufacturers and distributors 
whose principal interest is in the packaging, merchandising 
and sale of extracts, toiletries and cosmetics, and for research 
and testing laboratories whose facilities and experience are 
not entirely adaptable to perfume development work. 
Through this service, we supply the creative know-how, the 
correctly blended ingredients and complete directions for 
their use 


SERVICE 
No. 3 


SOLVE YOUR TECHNICAL 
AND ODOR MASKING PROBLEMS . 


With sales and advertising executives devoting more and 
more attention to the possibilities of gaining sales preference 
for their products through the introduction of pleasant and 
appropriate scents, the value of this service is tremendous. 
As a pioneer in this important field, we are well prepared, 
through our Technical Service Division, to assist you in 
making your product more appealing saleswise through the 
judicious use of suitable scents. 
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PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


‘4d 
“ se @ 


By 


# 


BRANCH OFFICES and *STOCKS: Aélanta, Georgia, Boston, Massachusetts, *Chicago, Ulinois, Cincinnati 
Obio, Cleveland, Obio, Dallas, Texas, Detroit, Michigan, ‘Los Angeles, California, Philadel pbia, Pennsylvania, 
San Francisco, California, *St. Louis, Missouri, *Toronto, Canada and * Mexico, D. F. FACTORY: Clifton, N. J. 
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SERVICE 
No. 1 


CREATE AND SERVICE 
YOUR PERFUME-COSMETIC LINE... . . 


This service is primarily for manufacturers and distributors 
whose principal interest is in the packaging, merchandising 
and sale of extracts, toiletries and cosmetics, and for research 
and testing laboratories whose facilities and experience are 
not entirely adaptable to perfume development work. 
Through this service, we supply the creative know-how, the 
correctly blended ingredients and complete directions for 
their use. 


SERVICE 
No. 3 


SOLVE YOUR TECHNICAL 
AND ODOR MASKING PROBLEMS. ... . 


With sales and advertising executives devoting more and 
more attention to the possibilities of gaining sales preference 
for their products through the introduction of pleasant and 
appropriate scents, the value of this service is tremendous 
As a pioneer in this important field, we are well prepared, 
through our Technical Service Division, to assist you in 
making your product more appealing saleswise through the 
judicious use of suitable scents 
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SERVICE 
No. 2 


SUPPLY EXQUISITE, 
READY-FOR-USE ODOR BASES... .. . 


Manufacturers who are prepared to perform some but not 
all of the requirements of creative perfuming, will find this 
FRITZSCHE service made to their order. Through this 
service we supply finished floral bases which may be used 
with very slight modification—to achieve not only extremely 
beautiful effects, but inimitable fragrances that reflect the 
artistry and discrimination of each individual manufacturer 
who uses them 


SERVICE 
No. 4 


PROTECT YOU AGAINST 
MATERIALS OF INFERIOR GRADE... .. . 


This final service—the supply of top quality materials from 
selected, graded and controlled stocks—is the foundation 
stone of FRITZSCHE success. It hinges upon two things: 
1—-Extensive connections with prime sources of supply 
throughout the world; 2—a rigid, plant-wide system of 
control over every item that enters or leaves our premises. 
Through this service we are able to maintain and guarantee 
the highest standards of uniformity and perfume raw ma- 
terial quality. 


CREATORS of _MADE-TO-ORDER FRAGRANCES 


PERFUMES, TOILETRIES and COSMETICS 
* 


ODORANTS and DEODORANTS for INDUSTRIAL and TECHNICAL USE 


SUPPLIERS of AROMATIC CHEMICALS, BASIC 
PERFUME and FLAVOR RAW MATERIALS 
































LET OUR LABORATORIES CREATE ITS FRAGRANCE! 


WE have every facility for handling the creation 
of your product's fragrance—skilled perfumers, unlimited experience 
and intimate contact with the world’s best sources of supply. 
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This is a combination that guarantees efficient, satisfying service at moderate cost. 


Let good fragrance—supplied by us—team up with 
good merchandising—supplied by you,—to make 
your next perfumed product a profit leader in your line. 


FRITZSCHE »;~ 
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PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 








BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusetts, *Chicago, Illinois, Cincinnati, 
Obio, Cleveland, Obio, Dallas, Texas, Detroit, Michigan, *Los Angeles, California, Philadelphia, Pennsylvania, 
San Francisco, California, *St. Louis, Missouri, *Toronto, Canada and * Mexico, D, F. FACTORY: Clifton, N. J. 
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In each of these great centers of the Soap, Perfumery and Cosmetics industries there 
is a Chiris company, with a complete production and distribution service. These com- 
panies pool all the experience and technical resources which nearly 
in the World’s Essential Oil and 


available to the House of CHIRIS. 


200 years of outstanding leadership 
Aromatic industries have made 





ANTOINE CHIRIS Co., Inc. 


119 WEST 57th STREET, NEW YORK 19, N. Y. 


ESTABLISSEMENTS ANTOINE CHIRIS ANTOINE CHIRIS, LTD 
GRASSE- PARIS LONDON 





‘ . or, 1949 277 
& Essential Oil Review October, 194 





FOR YOUR FLORAL PERFUMES 
WE SUGGEST 


ROURE BERTRAND FILS & JUSTIN DUPONT’S BASODORS 
CASSIE FLEUR 
GENET FLEUR 
JACINTHE 1128 
ROSE 23 
TUBEREUSE 60 


ROURE-DUPONT, INC. 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17, N. Y. 


CHICAGO BRANCH LOS ANGELES BRANCH 
510 NORTH DEARBORN ST. 5517 SUNSET BOULEVARD, HOLLYWOOD 


SOLE AGENTS IN UNITED STATES AND CANADA FOR 


ROURE-BERTRAND FILS et JUSTIN DUPONT 
GRASSE (A.°M.) FRANCE ARGENTEUIL (S. & ©.) FRANCE 
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PERFUME 
OVAL 


Y.. MARYLAND GLASS is mighty proud of the 


attractive designs in its current line of stock bottles and 
jars. When you see samples, you will say they are 

good to look at... and when you put MARYLAND 

GLASS bottles on your production line, you will appreciate 
the fact that long experience, constant research, careful 
production and inspection methods give you a product 
that is strong, crystal clear. By skillful handling of 

cap and label, you can take a MARYLAND GLASS 

STOCK design and develop it into a PERSONALIZED 


sales aid for your products. 


Qe aly 
Oh fal 


Siena 


IMMEDIATE SHIPMENT 
(including caps if desired—) 
COMPLETE RANGE OF SIZES 


SEND FOR SAMPLES 


MARYLAND GLASS CORPORATION—BALTIMORE, 30 














SLOW VOLATILIZATION 
INSURES STABILITY 





ah compelling fragrance of unceasing : 
popularity. t definite and 
distinctive asset in the 


manufacture of your perfumes tee 








aad cosmelic prepa ration 3. 


PRICED AT $12.00 per pound 


FREER 


KOS ANGELES a7 SEATTLE 22 NEW ORLEANS 13 
STARS bo NEW YORK 6 SAN FRANCISCO 3 
for your copy of our latest 


catalog .. . It is educational. 


ATLANTA 3 
PITTSBURGH 22 





VANCOUVER, B. C 
MEXICO, D. F. 
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NEW DETERGENT 

One of the textile suppliers ol- 
fers commercially a sodium aroy] 
sulfo-propionate which is the first 
of a series of new surface active 
agents with specified properties. 
The particular product now of- 
fered is exceptionally good as a 
wetting agent, but is has no marked 
detergent properties. It may find 
considerable use in combination 
with other synthetics whose deter- 
gent properties are too strong. 
Thus, in shampoos a combination 
of materials which will give good 
detergency, excellent foam, but 
have relatively no defatting action 
would be ideal. This new product 
may be used by combining its prop- 
erties with other more active de 
tergents. 


CHLOROPHYLL IN DENTIFRICES 

Two recent publications in the 
trade press are trying to tell us that 
chlorophyll cuts tooth decay by 
bacteria. This department stands 
by its guns regarding the value of 
chlorophyll in a dentifrice as dis- 
cussed on these pages some months 
ago. 

There are so many things that 
may potentially neutralize the acid 
produced by the lactobacillus acido 
philus or which might reduce the 
count of the acid bacilli that to pick 
on chlorophyll as specific appears 
to be unwarranted. In addition, no 
one has definitely proven that it is 
the lactobacilli that are the cause of 
tooth decay. One refers any inter- 
ested persons to the reasoning of the 
use of milk of magnesia and precipi- 
tated chalk in dentifrices; Can we 
conclude that either is a_ specific 
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esiderata 


by MAISON G. pENAVARRE 


against bacterial decay of teeth? We 
know that people using a dentifrice 
containing one or both of these 
items continue to have tooth decay. 

Whether the mouth odor reduc- 
tion claims made for the chloro- 
phyll dentifrices is due to the 
chlorophyll or to the peculiar fla- 
vors present in the product is some- 
thing that would have to be deter- 
mined by carefully controlled tests. 
It is a well known fact that certain 
flavoring agents have a stronger de- 
odorizing action than other and 
while there may be patents granted 
for the use of certain types of chloro- 
phyll in air deodorizing prepara- 
tions, this writer does not neces- 
sarily believe everything he reads in 
patents. 

All in all, one must consider the 
chlorophyll dentifrice in the same 
light as the current amomnium ion 
dentifrice, namely that proof of its 
merit has yet to be obtained. 


AUTOMOBILE CLEANER 


One of the suppliers is suggesting 
that the use of one of their surface 
active agents to the tune of 35 per 
cent plus 65 per cent of water as is, 
or slightly perfumed can be sold for 
further dilution at the rate of 1 or 2 
tablespoons per gallon of water for 
washing automobiles so they can be 
rinsed and dry cleaned without 
wiping. 

It is a swell idea. There are a 
number of such products already on 
the market. It is just another use for 
surface active agents, but an eco- 
nomically good one. 


LIPSTICKS 


The manufacture of lipsticks is 






M.G. DeNavarre at work in his laborator 


fundamentally simple if one unde: 
stands all of the phenomena associ- 
ated with the flow of lubricating oils 
and the handling of chocolate. 

A comment recently seen in the 
handling of cocoa butter for choco- 
late manufacture is that ‘‘a prompt 
and efficient cooling is a definite 
step in the control of . . . bloom. 
In the whole cooling process, it is 
the first couple of minutes that 
really count.” What is true of choco- 
late also applies to lipstick for ex- 
perience shows that the quick and 
efficient cooling gives the nicest, 
smoothest most even lipstick mass. 
Accordingly for those who would 
like to follow the lipstick molding 
art further, it is recommended that 
they read some of the later work on 
the tempering and cooling of 
chocolate. 


STRAINING SPY 


One of the food supply houses is 
offering what is known as a “syrup 
spy” which enables one to watch 
the flow of material through glass 
or clear plastic to the filling ma- 
chine. The material flows through 
a tight mesh screen which can be 
of silver plate or of stainless steel. 
The gadget is extremely inexpen- 
sive, costing less than $5.00, in glass. 
It is of simple three piece construc- 
tion, consisting of a glass bulb, 
screen and a polished aluminum 
hose coupling. It is a desirable in- 
clusion in any filling line, to be in- 
serted between the tank and filling 
tank. 
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Competition Demands... 


Collapsible tubes are tops in convenience— 
easiest of containers to handle, carry, or 
pack ...completely safe and sanitary and 
extremely durable. Consequently consumers 
prefer tube- packaged products, buy billions 
of them. 


The skilled efforts that produce this prefer- 
ence is a matter of teamwork. Hundreds of 
leading firms have always insisted on Shef- 
field Process Tubes for their products. They 
know from experience that the teamwork 


*THE SHEFFIELD TUBE CORPORATION 
HOME OFFICES - NEW LONDON, 


W. K. SHEFFIELD, V. P CHICAGO 16 
NEW YORK 18, N. Y., 500 FIFTH AVENUE 3132 CANAL STREET 


EXPORT: 500 FIFTH AVE. N.Y. CABLE 


*Formerly Named New England Collapsible Tube Co 
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ee e Superior Teamwork 





Not to be construed as a change in ownership, management, personnel or policies. 


extended by all Sheffield representatives ia 
every phase of tube packaging means that 
they will field the best possible package 
for their product and their market. 


Whether your problem is to increase sales 
by re-packaging, or to develop new pack- 
ages, draw upon Sheffield’s manufacturing 
and merchandising know-how. It’s know- 
how that adds up to profits insurance, long- 
term economy, qualified counsel, and speedy 
dependable service. 
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CONN. » SHEFFIELD PROCESS 4 
T. C. SHEFFIELD TUBE Ss, 
LOS ANGELES 38, CAL., 7024 MELROSE AVE . . 


NEW YORK 
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TANK GAUGE 

One of the commonest problems 
in the industry is to know the con- 
tents of a given tank at all times. 
\ special meter that looks a good 
deal like a thermometer is available 
and need not be hung on the tank 


proper, but can be located at con- 
siderable distance from it. It will 
measure any depth and is_per- 
fectly safe in the presence of 
acids, alkalis and all sorts of volatile 


solvents. 


QvEsTIONS AND ANSWERS 


768. CREAM CUTICLE REMOVER 


Q: We manufacture manicure 
products and among them a cuticle 
solvent. We are interested in a 
creamy cuticle solvent. Can you 
give us any help in this direction? 

S.M.F.—ARIZONA 


\: The difficulty with producing 
a cuticle solvent in emulsified form 
is that you have such a high al- 
kalinity and usually a large total 
solids content. As a result, your 
best bet would be to make an emul 
sion from some non-ionic emulsi 
fer together with whatever fatty 
material you have in mind. As an 
idea, why don't you try 2 per cent 
Sorbitan Monopalmitate, 2 per cent 
Polyoxyalkylene Sorbitan Mono- 
palmitate, 15 per cent mineral oil, 
all heated together and brought to 
65 deg. C. Add this to enough water 
of the same temperature to make 
100 per cent. Stir this emulsion 
until cold. Dilute your cuticle sol 
vent with this emulsion. 


769, ANTIPERSPIRANT 


Q: We are considering an anti 
perspirant using the 16 per cent 
aluminum chloride solution. The 
following questions have arisen and 
we would appreciate any help you 
may give us. 

l. How 1s protein precipitation 
controlled so that there is no pos 
sibility of harmful results? 

2. Is the above mentioned fo 
mula (16 per cent of anhydrous 
salt with 0.03 per cent free HCl) 
still the most effective one? 

3. Would there be any objection 
io adding a wetting agent to the 
formula? 


O.P.A.—WISCONSIN 


\: There is no way of prevent 
ing protein precipitation if you 
want antiperspirancy, but it can be 
controlled by using the prope. 
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amount of astringent salt, suitably 
buffered. The formula mentioned 
is still a very effective one. Some 
people are sensitive to it, however, 
and you should also label your 
product in such a manner that 
clothes will not be rotted from its 
use. We would not recommend the 
addition of a wetting agent to the 
formula, without testing it thor- 
oughly. It may increase penetration 
but result in irritation and cloth 
damage. 


770. NEW FRAGRANCE FORMULA 


Q: I have been searching in vain 
for a formula for perfume to dupli- 
cate the desert blooming flower 
Night Blooming Cereus, and a re- 
liable company from which I could 
obtain the oils or blends for this 
perfume. 


].F.—ARIZONA 


\: Your wisest bet would be to 
write to one of the several suppliers 
of perfume compounds who adver- 
tise in the AMERICAN PERFUMER 
rather than to try to experiment 
yourself. Off hand, we do not know 
of a formula that is available for 
this fragrance, but we are sure 
that a perfumer at one of the or- 
ganizations mentioned above would 
be well acquainted with it. 


771. CREAM MAKE-UP 


Q: Could you possibly furnish us 
with a formula for a cream make 
up? 

R.T.—MASSACHUSETTS 


A: A formula for a cream make 
up is given below: 


1 
Isopropyl Palmitate 1.0% 
Stearic Acid . 12.0% 
Sorbitan Monostearate 2.0% 
Polyoxyalkylene Sorbitan 
Monostearate 1.0% 








B 
Sorbitol Syrup ..... ws a pra ae a 
Propylene Glycol ....... cece Mae 
Titanium Dioxide 1:5* ....... 10.0% 
i aeaele, ee 
WH dh wadeeecact senaceiceted ae 
Preservative . ‘ ‘conece GE 
Perfume ... ; Retedcees OEM 


*A commercial dispersion of 20 per 
cent titanium dioxide in talc. Bring 
(A) to 90 deg. C. Bring (B) to 95 
deg. C. Add (B) to (A) slowly and 
with constant agitation. Perfume 
at 45 deg. C. If not smooth and 
uniformly dispersed, pass through 
homogenizer or ointment mill. 


772. LIQUID SHAVING CREAM 
Q: We are desirous of obtaining 
a good formula for a liquid shaving 
cream (free flowing). 
A.L.—NEw York 


A: A liquid shaving cream such 
as you request can be made along 
the lines of the following formula, 
adjusting the viscosity to suit your 
particular needs by increasing or 
decreasing the water content: 

Stearic Acid XXX ........ 8.4 parts 

CRONIN CID nc cdiccccceccc 8.4 parts 

Caustic Potash 100% 

oe i EEO 

GPO, exidcecedcesaene 


Alcohol 
Water to make 


1.0 parts 
8.0 parts 
3.0 parts 
100.0 parts 


773. DRY SHAMPOO 

Q: We are in the process of ex- 
perimenting with the manufacture 
of dry concentrated creme shampoo. 
he composition of same would be 
soap and a synthetic detergent, and 
alcohol insoluble, which possibly 
could be sodium sulfate. We would 
appreciate it very much if you 
would give us your opinion as to 
whether or not you think the above 
mentioned combination would pro- 
duce a satisfactory concentrated dry 
shampoo. The purpose of same 
would be to have the user of same 
add water to make the final sham- 


poo solution. 
J. A.—Kansas 


\: The alcohol insoluble mate- 
rial referred to in conjunction with 
surface active agents or soaps are 
usually inorganic in nature such as 
sodium sulfate, sodium chloride, 
etc. If you assume that the use of the 
phrase, “dry concentrated cream 
shampoo” is not a misnomer, then 
it would be possible in our opinion 
to produce such a product from the 
ingredients you mention, providing 
they were mixed with water at some 
point before use. 
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(lk vim. what he Kuows about Norda, 


Your chemist is a great salesman. He picks the smell 
and puts the 
colognes—all your products. 


“ 


sell” in your perfumes, soaps, lotions, 


Norda Geraniol Extra has what he likes. This colorless, 
top-quality aromatic is essential for the creation of fine 
perfumes, superior soaps. Its sweet-smelling, rose-like 
odor is particularly popular as a base for compounding 
geranium, rose, honeysuckle, lily-of-the-valley, haw- 
thorne, and other leading perfume fragrances. Its high 
alkaline resistance is most useful in soap-making. 


Use Norda Geraniol Extra as a definite character 
builder. It has very real distinction. 

Let Norda help you develop the new products you want 
and improve the products you have. Come to Norda, 
first to talk good scents, for money-making ideas. 


Send today for free samples of Norda Aromatics, Odors, 
and Essences. Try them out rigidly. Your own tests will 
show how much you need them. 


APF; Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, 


CHICAGO * LOS ANGELES * ST. PAUL * MONTREAL * TORONTO * HAVANA * MEXICO CITY * LONDON °* PARIS 
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nti-Oxidant Studies 


The purpose of this paper is to show the value of a num- 


ber of chemical compounds which have been tested in 


coldpressed Florida orange oil for anti-oxygenic activity. 


J. W. KESTERSON 


and O. R. McDUFF* 


Citrus Experiment Station, Lake Alfred, Florida 


NDER certain circumstances orange oil is subject to 

oxidative changes which render it unsuitable fon 
human consumption. Off-flavor develops from products 
formed during oxidation, and this development may be 
accelerated by moisture, heat or a catalyst. Lakritz' be- 
lieves that oxidation of volatile oils is due either (a) to 
the attack at the double bonds with formation of an 
oxide, (b) to some hydrolytic and ketonic changes or (c) 
to some involved photochemical or physiological action. 
Orange oil which has been carefully processed and 
properly stored is quite stable toward oxidative spoil- 
age. When used in certain types of food products, how- 
ever, oxidative changes occur in the oil which make the 
final product unpalatable. To inhibit this action, stabiliz- 
ing agents are added to the oil in order to prevent de- 
velopment of off-flavors in the finished product. These 
stabilizing agents or inhibitors are usually called anti- 
oxidants. Thus anti-oxidants may be defined as chemical 
agents or compounds which stabilize and preserve by re- 
tarding oxidation and the development of off-flavors. 
Lakritz', using anti-oxidizing agents for expressed oil of 
orange, found that benzyl p-hydroxybenzoate in concen- 
trations of 0.02 to 0.10 per cent was not entirely satisfac- 
tory. Hydroquinone in the same concentrations gave ex- 
cellent results, even in the lowest concentrations. Wheat- 
germ oil used alone was not as good as hydroquinone. A 
mixture of wheat-germ oil and hydroquinone gave the 


° Associate Chemist, Citrus Experiment Station, and Research Fellow, 
Florida Citrus Commission, respectively. 
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best results. A sample containing this mixture retained 
its flavor without change of color after seven months 
storage. 

In addition to effective inhibitory action, there are 
several other factors which must be considered when the 
use of an anti-oxidant is contemplated. According to 
Riemenschneider and Ault*® these factors are: 

a. No harmful physiological effect even in quantities 
considerably greater than those likely to be used, 
and even when ingested over a long period of time. 

b. Be sufficiently soluble in the product in question to 
facilitate its use, the greater the solubility the more 
advantageous its use. 

c. Impart no objectionable odor, color or flavor even 
after storage. 

d. Be stable under whatever processing conditions it 
must be subjected to. 

e. It should be relatively inexpensive and available in 
large quantities. 

Ihe purpose of this paper is to show the value of a 
number of chemical compounds which have been tested 
in coldpressed Florida orange oil for anti-oxygenic ac- 
tivity. 


EXPERIMENTAL PROCEDURE 
For this investigation freshly expressed Valencia 


orange oil, considered to be of good quality and previ- 
ously dried over anhydrous sodium sulfate, was used. 
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Sample 


No. 
1 
2 
3 
4 
5 
6 
7 
8 
9 


Anti-Oxidants Added 


Orange oil (None) 

Orange oil +- 0.1% NU-687' 

Orange oil -+- 0.05% NU-687 + 0.05% NU-2005- 
Orange oil + 0.05% NU-687 +- 0.05% Ethyl Caffeate 
Orange oil +- 0.05% NU-687 -++ 0.05% Citric Acid 
Orange oil + 0.05% NU-687 -+- 0.05% Ascorbic Acid 
Orange oil + 0.1% NU-2005 

Orange oil +- 0.05% NU-2005 -+- 0.05% Ethyl Caffeate 
0.05 % NU-2005 -+- 0.05% Citric Acid 
0.05% NU-2005 + 0.05% Ascorbic Acid 


Orange oil -+ 
10 Orange oil + 
11 Orange oil + 0.1% Citric Acid 

12 Orange oil + 0.05% Citric Acid 4+- 0.05% Ethyl Caffeate 
13 Orange oil + 0.05% Citric Acid + 0.05% Ascorbic Acid 

14 Orange oil +- 0.1% Ascorbic Acid 

15 Orange oil + 0.05% Ascorbic Acid + 0.05% Ethyl Caffeate 
16 Orange oil + 0.1 % Ethyl Caffeate 


1 NU-687 Experimental anti-oxidant furnished by Hoffman La Roche, Inc. 
2 NU-2005 Experimental anti-oxidant furnished by Hoffman La Roche, Inc. 


The characteristics of this oil were as follows: 


Specific gravity 20 deg. C/20 deg. C 0.8445 
Refractive index N = 1.4734 
Optical rotation @ D + 95.93 
Aldehyde content, per cent 1.63 
Ester content, per cent 0.55 
Evaporation residue, per cent 2.20 


20 ml. samples of oil were placed in 40 ml. bottles and 
covered with porous filter paper to permit entrance of 
air. To each separate sample various anti-oxidants and 
combinations of anti-oxidants were added and the bot- 
tles kept at room temperature. One sample of oil to 
which no anti-oxidant was added was used as a control. 
For use as a master control in checking deterioration of 
the various samples one full tightly-stoppered bottle of 
oil was maintained at 32-40 deg. F. This sample showed 
no detectable change during the period of these tests. 
This was in accord with the findings of Poore? who 
states that, “In the open orange oil sample held in the 
ice box, the temperature was evidently low enough to 
prevent oxidation.” Two different sets of samples were 
prepared, as shown in Tables I and II, and comparisons 
on aroma and color were made (with the cold storage 
sample) at various intervals over a period of 110 days. 

Organoleptic tests were used to determine the aroma 
and the degrees of rancidity. ‘The samples were rated for 
aroma over a range from excellent to very terpenery. A 
different rating for colors was used in the two different 
sets of samples. As shown in Table I, the color was graded 
from zero to ten, zero being colorless and ten very dark. 
In Table II the color was rated from plus three to minus 
three, plus three being very dark and minus three very 
light. Both methods were satisfactory. 

The results of the tests are indicated in Tables I and II. 
At the end of 25 days exposure to air at room tempera- 
ture, as shown in Table I, it was evident that the best 
sample was that containing a combination of NU-687 
and NU-2005. The aroma and color of this sample had 
not changed at all. NU-2005 by itself resulted in good 
stabilization as did ethyl caffeate, although the latter 
seemed to cause the oil to darken slightly. 

After 50 and 100 days exposure the best sample was 
that containing ascorbic acid and ethyl caffeate. Ap- 
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TABLE | 
Stabilizing Effect of Anti-Oxidants on Coldpressed Florida Orange Oil 


Length of Exposure to Air in Days 
Initial 25 50 100 


Aroma! Color? Aroma Color Aroma Color Aroma Color 
0 § 3 2 3 1 3 1 
0 5 1 5 2 5 3 6 
0 5 oO 5 2 5 3 6 
o 5 1 5 2 5 3 6 
0 5 1 5 3 5 3 5 
0 5 1 5 3 5 3 5 
0 5 oO 5 2 5 3 5 
°O 5 1 6 3 6 3 6 
0 5 2 4 3 3 3 3 
0 5 2 5 3 4 3 3 
oO 5 3 2 3 1 3 1 
0 5 2 5 3 4 3 4 
0 5 3 2 3 1 3 1 
0 5 3 2 3 1 3 1 
Oo 5 18 5 1s 5 1.5 5 
oO 5 0 6 2 6 3 6 


1 RATING OF AROMA 2 RATING OF COLOR 
0—Excellent 2—Moderately Terpenery 10—Dark 0—Colorless 
1—Trace Terpenery 3—Very Terpenery 5—Normal 


parently an additive effect is involved since samples con- 
taining either one of these anti-oxidants singly were not 
protected nearly as well. It appears that compounds such 
as NU-2005 and NU-687 give greater protection for a 
short period (25 days) but that a combination of ethyl 
caffeate and ascorbic acid gives a more lasting, if some- 
what inferior, protection. 

Color and aroma appeared to be independent of each 
other. Samples containing NU-687 and NU-2005_re- 
tained their original color even though they developed 
a terpenery aroma. In general, however, as the color be- 
came lighter an increasingly terpenery aroma was evi- 
dent. The sample containing NU-2005 and ethyl caffeate 
developed a skunky or musky aroma. 

In the second set of samples, Table II, after 20 days 
exposure to air at room temperature, the control was 
graded “‘very terpenery” and somewhat lighter in color. 
The samples showing no change at that time were (1) 
a-tocopherol, (2) a-tocopherol plus iso-thymol, (3) a 
tocopherol plus Griffiths G-4, (4) iso-thymol, (5) Griffiths 
G-4 and (6) Griffiths G-4 plus NDGA. Of the five samples 
containing NDGA three underwent considerable dark- 
ening in color accompanied by the development of a 
very slight skunky or musky aroma. The samples with an 
asterisk turned dark in color and became musky in 
aroma. NDGA samples which did not darken contained 
either Griffiths G-4 or NU-297-1. 

At the end of 110 days a-tocopherol was still the best 
“very terpenery” and “very light” in color. The best 
sample was that containing 0.1 per cent a-tocopherol. 
It had no trace of off odors and retained its natural color. 
The next best was that with 0.5 per cent a-tocopherol 
and 0.5 per cent iso-thymol. The observations were 
“trace terpenery” in aroma and “natural color.” The re- 
maining samples were graded somewhat lower. It is in 
teresting to note that all samples were in much better 
condtion than the control. 

After 80 days exposure, results indicated that a-toco 
pherol was the most outstanding anti-oxidant. The only 
other noteworthy result was the apparent additive effect 
of NU-297-1 and Griffiths G-4. The oil sample protected 
by this combination showed some breakdown. 

At the end of 110 days a-tocopherol was still the best 
by far, having just begun to develop an off aroma. NU- 
297-1 and Griffiths G-4 in combination continued to 
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TABLE Il 





Stabilizing Effect of Anti-Oxidants on Coldpressed Florida Orange Oil 


Sample 

Anti-Oxidants Added 
Orange oil (None) 
Orange oil -+- 0.1 % tocopherol 
Orange oil -+- 0.05% tocopherol +- 0.05% NU-297-1' 
Orange oil -++- 0.05% tocopherol -+- 0.05% Iso-thymol 
Orange oil +- 0.05% tocopherol +- 0.05% Griffiths G-4 
Orange oil -+- 0.05% tocopherol + 0.05% NDGA* 
Orange oil -+- 0.1% NU-297-1 
Orange oil -+- 0.05% NU-297-1 -+- 0.05% Iso-thymol 
Orange oil -+- 0.05 % NU-297-1 +- 0.05% Griffiths G-4 
10 Orange oil -+- 0.05 % NU-297-1 -+ 0.05% NDGA 
2 Orange oil +- 0.1% Iso-thymol 
12 Orange oil + 0.05 % Iso-thymol -+- 0.05% Griffiths G-4 
13 Orange oil -++- 0.05% Iso-thymol -+- 0.05% NDGA 
14 Orange oil + 0.1% Griffiths G-4 
15 Orange oil + 0.05% Griffiths G-4 -++- 0.05% NDGA 
16 Orange oil + 0.1% NDGA 


® Developed skunky or musky aroma 


wenouswon—Z 


1 NU-297-1 Experimental anti-oxidant furnished by Hoffman La Roche, 


Inc. 
2 Griffiths G-4 Anti-oxidant furnished by Griffith Laboratories 


8 NDGA Nordihydroguaiaretic acid 


give good protection showing an additive effect. NDGA 
was difficult to compare with the other samples, since it 
caused the color of the oil to darken and allowed or 
caused a musky aroma to develop rather than the usual 
terpenery character. It may be that lower concentrations 
of this anti-oxidant, such as 0.01 per cent, might be better 
than the 0.1 per cent employed. 


RESPIROMETER STUDY 


A Warburg respirometer was used in one phase of this 
work to show that the type -of orange oil used has a 
marked effect on the results obtained. The study was 
made on samples of coldpressed orange oil extracted by 
four different commercial processes. The four samples 
examined were made in April 1948 at approximately the 
same date from Valencia oranges. Analyses of these 
samples are shown in Table IIL. 

Comparison of stability was made by considering the 
time required for each sample to take up 2560 micro 
liters (2.56 ml.) of oxygen. The respirometer was op- 
erated at constant volume and the drop in pressure 
caused by the up-take of oxygen was read at intervals of 
one hour, when possible, in order to follow the oxygen 
consumption. A 0.5 ml. sample was placed in the cell 


TABLE Ill 


Method of Extraction 

A B c D 
Specific gravity 25°C/25°C 0.8423 0.8420 0.8431 0.8441 
20 
D 
Refractive index 10% 
20 
D 


Refractive index N 1.4721 1.4722 1.4725 1.4730 


1.4711 1.4711 1.4712 1.4713 
0.0010 0.0011 0.0013 0.0017 


distillate N 


Difference 


Optical rotation a 2> +97.16 +96.69 +96.19 +96.10 


D 
Optical rotation 10% 


distillate a 2> 197.52 +97.25 +97.21 +97.61 


Difference Y 0.36 0.56 1.02 1.51 
Aldehyde content % 2.02 1.52 1.97 1.65 
Ester content % 0.39 0.53 0.53 0.97 
Evaporation residue % 1.31 1.71 2.09 3.12 
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Length of Exposure to Air in Days 


Initial 20 50 80 110 
Aroma! Color- Aroma Color Aroma Color Aroma Color Aroma Color 
0 0 3—2 3 —3 3-3 3-3 
0 0 0 0 0 0 0 oO 1 —! 
0 0 0 0 1 —! 1 —) 1 et 
0 0 ° 0 1 Oo 2—2 3 —2 
0 0 0 0 1 — 2—! 2—2 
0 0 * a * T2 * +3 * r3 
° Oo 1 —) 2 —! 2—2 2—2 
0 0 1 —) 1 —l 3—2 3 —2 
0 Oo 1 —) 1 —) 1 —) 2—! 
0 0 oo —! 2 —) 2—! 2—2 
0 0 0 Oo 2 at 3—_—3 3-3 
0 0 oo —! 2 —! 3—_—3 3-3 
0 Oo * T2 * Ta * +2 * T 
0 0 0 0 1 =! 3—3 3—3 
0 0 0 O * rT * +1 * +2 
0 0 * “To * ra * +3 * ra 


> RATING OF COLOR 
—3—Very Light 
-3—Moderately Lighter 
—1—Slightly Lighter 

0—Natural Color 

+1—Slightly Darker 
+2—Moderately Darker 
+3—Very Dark 


1 RATING OF AROMA 
0—Excellent 

~Trace Terpenery 

~Moderately Terpenery 


1- 
2 
3—Very Terpenery 


under an atmosphere of oxygen using a constant tem- 
perature bath at 50°C. + 0.2°C. 

Table IV lists the relative stability factor for an oxygen 
up-take of 2560 micro liters. The shortest length of time 
for any sample to consume this quantity of oxygen is 
considered unity. The yield of oil extracted by each 
method is also given to show a relationship. Samples 
representing the different methods of manufacture in 
Run No. 2 were taken from the same lots of oil as those 
in Run No. 1. Therefore, the second experiment repre- 
sents a check on results obtained in the first experiment. 
In Run No. 2 a leak developed in one of the cells which 
accounts for its omission. It can be seen that in three out 
of four cases the stability of the oil increased as the yield 
increased. It is possible that other lots of oil may give 
different orders of stability. However, from the results 
obtained in this preliminary investigation it appears 
that high yield oils are more stable than low yield oils. 


TABLE IV 
Method of Yield Relative Stability 
Extraction Lb. oil/ton peel Run No. 1 Run No. 2 
A 1.85 1.3 1.3 
B 4.90 1.0 1.0 
c 7.00 3.4 2.8 
D . 9.70 4.0 — 


SUMMARY 


Two groups of anti-oxidants were studied for their 
anti-oxygenic activity on Florida coldpressed orange 
oil. Each group contained five anti-oxidants, which 
were added singly and in every possible pair combina- 
tion, in amounts giving a total anti-oxidant concentra- 
tion of 0.1 per cent. Of the 10 anti-oxidants studied a- 
tocopherol was found to be the most effective. 

Preliminary experiments indicated a possible relation 
between oil yield and stability. 
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Peter Marquard 


Peter Marquard has been working with and about cos- 
metics for the past seventeen years. He began his busi- 
ness career in the advertising departmeent of The Em- 
porium, San Francisco. He soon went from basement ad- 
vertising manager to assistant in Downstairs Drugs and 
Toiletries. Following this, working for Sontag Drug 
Chain, he handled advertising and sales promotion fon 
the eleven Northern Division stores. His next stop was 
with Sherwood Swan & Co., Oakland, Calif., as advertis- 
ing and publicity director, and shortly thereafter, took 
over the operation of Sherwood Swan Drugetaria, a large 
self-service drug and toiletry operation. Mr. Marquard 
left to go to Kahns in Oakland, and from there to The 
White House, San Francisco, where he has been cos- 
metics buyer for the past two years. 

He is a graduate of the University of California in the 
College of Letters and Science, where he majored in ad- 
vertising and business administration. Mr. Marquard 
has a lovely wife, Sally, and two lovely children, Sally 
Ann, age three, and Peter, age one and one-half. He is a 


Native Son, having been born in San Francisco. 
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Transition in 


Why we may expect the increasing use of 


I has been interesting to note the transition that is 
taking place in the perfume selling business. You will 
recall not so many years back every perfume counter had 
a “Perfume Bulk Bar.” All the fine perfumes were lined 
along a mirrored step display in large bottles, The per- 
fume houses always listed a large size bottle for bulk use 
to be sold by the dram. The customer would ap- 
proach this display of beautiful bottles and select the 
perfume she wanted. The salesgirl would dispense the 
perfume into a dram or two dram bottle as the case may 
be, and the sale was complete. Often a customer would 
select two or three different perfumes to give them a 
trial. A good perfume salesgirl never sold one dram 
without suggesting the customer try the one quarter 
ounce size. She would hold the individual bottles to show 
how much more the customer received when she pur- 
chased the one quarter ounce bottle than when she pur- 
chased the one dram size. 

When the customer got her perfume home she put it 
on her dresser along with several other such bottles. It 
was not uncommon for a woman to have seven to ten 
dram flacons on her dresser each with a different per- 
fume. Many times, after the various bottles had reposed 
on the dressing table for any length of time, it became 
difficult for the women to correctly identify the particu- 
lar fragrance in any bottle. There was always the ques- 
tion, when she picked up the little dram bottle, if this 
one was her favorite or not. It was up to the women to 
remember which perfume was in which bottle as there 
were no identifying labels on any of the individual dram 
flacons. Many times milady thought she had used her 
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Perfume Merchandising Spreads 





perfume flacons to promote fragrance understanding on the part of users and to improve sales figures. 


very special favorite only to discover, after she had used 
it on herself, that her favorite was still on the dressing 
table and this one was just another of her collection. 

Of course many customers purchased original bottles 
of their favorite perfumes. Many received originals as 
gifts . . . for the most part the greatest number of origi- 
nal bottles in her collection came to her as gifts. Often 
because these originals were gifts they were not used as 
often as they were meant to be used, and were some- 
thing that was to be kept and looked at. The little flacons 
were for everyday use. 

Now the perfumers have attempted to correct this con 
fusion. Into the market in the last two years has come a 
vast array of small flacons by various manufacturers. 
They are different from the miniatures of the famous 
bottles, in that they are made to be carried in the purse. 
Most of them function through capillary action. The 
bottle can be held upside down and will not spill. The 
perfume will only dispense upon contact with the skin. 
‘These purse containers by the famous manufacturers all 
carry their identifying names, so when a customer now 
has the various flacons on her dresser, she can select her 
favorite fragrance and be sure that she is using just the 
fragrance she wants for the particular occasion. 

Ihe perfumers have gone a step further, they are mak- 
ing it easy for milady to CARRY her perfume with her. 
Prior to the introduction of these new containers, a wom- 
an seldom carried perfume with her, there was just 
too much chance for it to spill from the little dram bot- 
tle into her purse. Now that it has been made easier for 
a woman to carry perfume with her she is more likely to 
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acquire the perfume habit and use her perfume regu- 
larly. She is beginning to become perfume conscious, she 
is finding it just as necessary to carry her perfume as her 
lipstick. Statistics show that about 99 per cent of the 
women use lipstick, and possibly that same number al- 
ways carry their lipstick with them. When the perfume 
manufacturers have succeeded in having 99 per cent of 
the women carry a flacon of perfume with them at all 
times they will really have accomplished something. ‘The 
manufacturer will do more business, the retailer will in- 
crease his sales, and the customers will have become con- 
scious of a new grooming habit. 

So, what is to happen to the sale of perfume in larger 
size original bottles? Is that to be a thing of the past? Not 
at all! There will always be a demand for the finest per- 
fumes in their original containers. The more deeply im- 
bedded the perfume habit becomes with the user, the 
more perfume will be used. Bigger bottles then will not 
only be a show piece to help decorate the dressing table, 
but something that will be used constantly. If some old 
world perfume houses do not come to having their per- 
fume sold in these purse flacons, there are houses which 
specialize in making purse containers for resale—jeweled 
and fancy, and milady can purchase one of these and fill 
it from her large bottle at home. 

In conclusion, a step has been made in the right direc- 
tion in making it easy for everyone to carry her perfume 
with her, in making it possible for her to easily identify 
her favorite fragrance, and in helping her to be better 
groomed because she has that invisible essential to per- 
fect grooming . . . fine perfume. 
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What Retail Buyers Report 


Specials keep buyers going . . . Face powder in better demand . 





. Cosmetic 


clinics popular . . . Variety with quality pays off . . . People wait for ‘mark 


downs’ and ‘special events’ . . . Style show promotion causes run on Tweed . . . 


CHICAGO 


Cosmetic Clinies 
Popular 


TF. HE millennium in cosmetics has arrived. Not in six 

weeks has a buyer in the Middle West complained 
about business. “Never seen business so good, so steady 
on staples and new items are being sampled,” is the 
chorus. 

All that needs to be done now is to have this continue 
to the end of the year and any departments that were 
behind will make up for 90-degree selling weather. 
There is more business in treatment lines, in finer per- 
fumes and in colognes than is regarded as normal for 
this time of year but then no buyer is complaining. 


IN REVIEW 

Phe Chicago Salesmen’s Toiletries show booked more 
business than was expected. Buyers for leading stores 
were here from Seattle, Denver, the ‘Twin Cities, Kansas 
City, St. Louis, Nashville, Lexington, Ky., Cincinnati, as 
well as near-by centers such as Milwaukee, Green Bay, 
Wis., Detroit, Des Moines, Indianapolis, and all the way 
stops. In contrast with recent shows, sales people of the 
departments were sent in to see the new items and to aid 
the buyer in final selection. 

I'he salesmen were able to be more free with samples 
than in 10 years. As an example of this, one firm was 
trying to set its shampoo into one of the smart shops 
but the buyer shook her head. Samples were given to the 
girls and the buyer has since placed an order. 

One item which will have more than just a holiday 
sale is Rallet’s mother and daughter package. ‘Two sizes, 
one of perfume and the other of toilet water, are smartly 
boxed in a duo form. The combination retails at $10 
and as a birthday or anniversary present cannot be 
equaled if something different is wanted. 

One fact which stood out in the show was the few 
Christmas decorated packages. And those were so treated 
that the wrapping could be removed and the merchan- 
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dise placed on the shelf without “dating”. This was im- 
portant to buyers for all asked what the added cost was. 
As far as the store is concerned the extra cost for fancy 
wrapping has been eliminated, but the store must sell 
the idea to the customer. Many of the holiday packages 
were simple affairs for the tree, with a dram or less of 
perfume, or an order for this at a store. The most ac- 
acceptable ideas were the boxes such as the Ayres which 
had four items; the Mr. and Mrs. in cologne and shav- 
ing lotion were featured as a hostess gift. 

The Petticoat Line of Milkmaid was well received, 
Shulton has new bath tubes, Angelique’s soap wafers, 
cake sachet were liked, and the Lancheré Ltd. stressed 
that its bath bubbles left no ring. Many post-war items 
were back in new guise at Gould's line and the success of 
its massage combination is writing new business for the 
stores. State street presentation was reported as the one 
outstanding success in this type of selling. Mary Dun 
hill Inc. has a new compact with a wind-shield wiper; 
Elgin American has returned a mother-of-pearl vanity 
case to the line. Parfait Sales Co. has a boudoir poodle 
and a monkey which is scented. 


WHAT THE STORES ARE DOING 


By the time this is read the new Guitare lipstick, 
highly endorsed by the restaurant association, will have 
reached as far East as Cleveland. In Chicago, both Man- 
del Brothers and Carson Pirie Scott & Co. found it pro 
ducing new sales. Part of this is due to the limited colon 
range and to the fact that each shade has been designed 
for skin types. 

If it’s two-for-one, as in the Coty promotion, the sale 
is made, and again the beauty editors of the Middle- 
West are responsible for much of the business coming 
in. The items are well presented, intelligently reported 
as to what they will and will not do and it is not un- 
usual for 1,000 calls requesting name and store to be 
made in a day. ‘The Denney and Gray presentations 
were virtually a sell-out. Hormone offerings in cream 
continue to lead a good parade of sales, in Chicago, 
Kansas City (said to be first), and Detroit, where Kern’s 
has enjoyed a good reception on this type cream. 

Probably few items had the wide-spread and well 
placed ads that the lipstick that writes did. Hudson's, 
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John W. Thomas, Mandel’s, Carson’s, Marshall Field, 
Younker’s, Brandeis, Orek’s to mention just a few of the 
leaders, found this an item of spot “sales” appeal. 


WHAT THE CUSTOMERS LIKE 


The jewelled lipstick holders which can be matched 
with compact and cigarette case were liked by customers. 
Water softeners are enjoying a revival of sale, despite 
the tax. Bath crystals are as important as bubbles. The 
latter are now having a detergent included to retain the 
bubbles when soap is used. Children who are often “al- 
lergic” to water will take to it with bubbles, and many 
smart boxes are shown for the kiddies’ own use. It sure 
tides over with soap and stays fragrant. 

Solid colognes were so well promoted, they continue 
into the cooler days and nights. Colognes of a little 
heavier fragrance are active, and perfume odors long 
missed since the war are again selling and being recog- 
nized in public 

More of the half dram packages with four or six fra- 
grances are wanted. Smart travel packages that are light 
in weight. One that has had good sale for school and 
ofhice use is not “too hot” for air travel as the bottles are 
not plastic, but glass, and add to the weight. The tubes 
of creams are favored, and if plastic bottles are added, 
and a cologne, there would be more acceptance. 

A Christmas, or any time of the year gift, would be a 
series of cellophane envelopes containg bath salts, 
each having enough for one tub. A package of twelve 
or 24 would be ideal for travel and also as a hostess gift. 
Water softeners, whether with or without a fragrance 
are not being sufficiently stressed by stores to the cus- 
tomers. Women want a pinch of salt to soften the water 
when washing hands. How about a container that when 
pressed upward releases enough for the wash basin? 

Whenever a cosmetic clinic is held there is rarely even 
standing room. The Fair, Chicago, found this out and 
Block's, Indianapolis, offered over the counter service to 
anyone interested. The success of the Eileen Courtney 
line is due primarily to the individual attention given 
the woman and a “prescription” written for her skin 
and coloring. Mrs. Courtney is booked for 100 lectures 
before women’s clubs, indicative of their eagerness to 
learn how to make an asset of their beauty.—Jean Mowat 


NEW ORLEANS 


Specials Keep 
Buyers Going 


66 ANUFACTURERS'’ specials are keeping us go- 

ing,’ commented the cosmetic buyer in one big 
Canal Street department store this week. She looked sad. 
Business hadn't picked up as it should in September, 
alter the long Summer slump. And she wasn’t quite sure 
why. 

Ihe usual seasonal change-over of sales leaders was re- 
flected in early September buying as usual, but buying 
was down. Colognes waned in favor of heavier perfumes; 
day and night creams acquired new popularity with the 
first cool breeze. New Fall shades of lipstick and rouge 
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were selling; so were those not so new, provided they 
were deeper and brighter in tone. 

Special merchandise was doing well at one cosmetic 
counter. Breck hair preparations, for example. This is a 
treatment line which is building up a good steady fol- 
lowing. 

All merchants had their eyes on the Gus Mayer Co. 
slated to open its handsome new Canal St. store this 
month. It was expected that with the opening, Gus 
Mayer, an established leader in the field of fine ready to 
wear and fine cosmetics, would perhaps increase its vol- 
ume in all departments, for the new store has twice as 
much display space as the old. 

Another spectacular cosmetic event slated here for late 
September was the debut of Lentheric’s new fragrance 
‘“Repartee.”” The world premiere was to take place here, 
with much fanfare, chiefly sponsored by D. H. Holmes. 
Guest Lentheric officials will fly down for the debut in 
a special plane, and during the day will fly New Orleans 
fashion and beauty writers to the Mississippi Gulf Coast 
for luncheon on a beautiful estate there. That night, 
Lentheric will get a big billing at the Fall fashion show 
which is Holmes’ biggest event of the year. 

These big events may mark the turn for the better 
which Orleans cosmetic interests hope for. October will 
tell.—Glendy Culligan 


BUFFALO 


Variety with 
Quality Pays 


TT HE jackpot in sales still goes to the manufacturer 

who combines quantity and variety with quality, ata 
popular price. Current example of this is Revlon whose 
“hit of the month” variety package is jangling cash 
registers unceasingly wherever they're sold. Last month’s 
triple-stick lip kit offering three different shades of lip- 
stick was a huge success, as has been their special for 
September, the 4-color nail chest, containing four bottles 
of varying shades of their nail polish. 

At Flint & Kent it was reported that Trill, the tempo- 
rary wrinkle remover, has proved a good repeat seller. 
Another item enjoying solid sales here is Krashe’s facial 
oil, prepared by Grellva, Inc., which cleanses, lubricates, 
beautifies and serves as a make-up foundation, all for 
$1.25! This company’s ten thousand hormone cream 
which sells for $1.00 is also popular. 

In the men’s toiletries line, Sportsman upped their 
Summer volume considerably by offering a $2.00 pack- 
age of after-shave lotion and liquid deodorant all for the 
price of $1.00. Incidentally, in the spray type deodorants 
with plastic “squeeze” bottles, Sprite and Stopette are 
still very neck and neck in Buffalo, their popularity 
causing an ever-increasing slump in the sales of cream- 
type deodorants in the downtown stores. 

The gadget counter at L. L. Berger continues to be 
the pet of customers of discernment who desire that 
small gift with a lilt in it, or that once-in-a-while item 
women like to buy for themselves. Featuring glamor- 
ously utilitarian miniatures for milady’s purse, it pre- 
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sents an ever-changing collection of Arabian Knights 
perfection. 

The counter itself is a scintillating sight, combining 
carry-all cases of varicolored reptile or gold-tooled leath- 
er, along with jewel bedecked metal cases that either 
contain or are designed for everything from ‘Tom- 
Thumb wire-bristled suede brushes and pastel clothes 
brushes to lipsticks and rosaries. Other whimsies of ir- 
resistible attraction include the daintiest of pill boxes, 
double and triple picture cases, leakproof perfume ato- 
mizers, flashlight and whistle combinations, and the 
tiniest bit of a silent butler imaginable. 

This gadget counter has made such a reputation for 
itself that the stock enjoys an exhilarating turnover 
without a dollar’s worth of paid advertising!—Maggie 
Flemming 


CINCINNATI 


People Wait for 
Mark Downs 


N°; HING alarming has happened to the receipts 
piling up in the cash registers behind cosmetics 
counters in Cincinnati, but department buyers are be- 
ginning to have more than a sneaking suspicion that 
people are waiting for mark-down sales. 

For example, Barbara Gould’s night cream at less than 
half price, the dollar size of Naylon lipstick at 50 cents, 
Coty toilet water with the free atomizer, Dorothy Gray’s 
cream and lotion at a reduced price, Frances Denney’s 
reduced price on cream, and Tussy’s Beauty Plus all 
went over the counter fast. 

“But,” complained one buyer, “those sales have be- 
come so familiar that people are starting to wait for 
them. They're disappointed when they come in and 
find the merchandise marked back up to its old price, 
and many change their minds about buying. They wait 
for the sale, then stock up. I don’t like it. Business ought 
to be regular and constant. After all, cosmetic prices 
haven't gone up the past few years the way other things 
have.” 

The majority of buyers agreed. For the month, how- 
ever, most of the buyers haven’t too much cause fon 
grief. Though unsolicited business wasn’t particularly 
heavy, there were enough advertisements and promo- 
tions that business at least seemed good. 

At the John Shillito Co., a Robert Curley (hair prepa- 
ration and comb) demonstration drew well; the Revlon 
lipstick with a ball point pen at one end, did very well; 
the Coty toilet water with atomizer was “tremendous.” 

A new hit with the store was the French non-smear 
lipstick at $1. The buyer expected it to have a draw- 
back, however, in the fact that it must be blotted off 
before it’s kissproof. 

The J. C. Penney store boasted that everything was 
moving very well, attributing the month’s success partly 
to redecoration of the department. 

The lipkit by Revlon did well wherever sold, and 
there was a sustained demand for Dana’s solid cologne. 
One store found itself with a run on Tweed as the re- 
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sult of a style show promotion. It was the back-to-school 
crowd buying. Esoterica, the hand cream that whitens 
and is publicized with a magnifying glass so that you 
can watch its progress, surprised one buyer after an ad 
ran. “It amazed me,” she said. 

Promotions are planned to keep the dollars coming in. 
All Revlon outlets will plug the fountain pen lipstick. 
Ditto for the new Rubinstein hair preparations. One 
buyer had already had a run on hair preparations as a 
result of Summer hair damage. The John Shillito Co. 
will stage a large promotion of Stradivari (Matchabelli) 
when the store ties in to present a style show as the city’s 
symphony season opens. 

Salesgirls in general do not seem to be aware of any 
great crisis in the cosmetics industry, though a spot sur- 
vey indicated they all wished Federal tax would go off 
before Christmas. In general, if they do not have the 
product you want, they will suggest, but not push, a 
similar one. Some of them will say “Is that all?” or “Will 
there be anything else?” when a customer has indicated 
what she wants, but it’s a rare one who will suggest some 
appealing new product. Poor training, perhaps, or else 
they haven't felt a pinch yet.—Mary Linn White 


PITTSBURGH 


Women are 
Scent Conscious 


OR some unexplainable reason, colognes are in de- 
mand in this city as Fall makes its first appearance 
felt in early crisp weather. 

If the weather were uncommonly warm, or some con- 
crete reason could be found for the interest in colognes, 
this upswing in cosmetic buying might be definitely 
analyzed. 

Speaking of perfumes, considerable comment (pro 
and con) was raised when a chain drug firm came out 
with a full page newspaper ad, in color, printed with 
perfumed ink. ‘The “pros” thought it a good promotion 
feature; the “cons’’ objected to the scent of the perfume. 
In either event, it aroused attention, making all readers, 
male and female, perfume conscious. 

Another attention-getter was a roto insert in a daily 
paper devoted entirely to cosmetics. Instead of the sea- 
sonal catalogue-type sent to customer lists, a roto sized 
insert was used, Coverage of all types of cosmetics ap- 
peared, 

The most asked-for type of cosmetic this month has 
been face creams. Various reasons are given by sales girls 
who get their information direct from the customer. The 
unusually hot Summer has dried out skins, there is a 
rush to re-condition skins that have fared badly during 
a Summer of sun and sunburn, general interest in get- 
ting the skin back in condition for the wearing of Fall 
and Winter clothes. 

The deluge of dollar items, reduced from twice as 
much or more, brings customer response. However, one 
buyer registered alarm over the tremendous number of 
“reduced to a dollar’ items that all cosmetic depart- 
ments are showing, as well as the “two for one” theme 
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expressed in selling. It was his opinion that brief spurt 
in sales would damage women’s faith in anything 
priced higher, that they would question the value and 
delay buying in the future. This same line of thinking 
was also expressed by others in the selling field who are 
of the opinion that genuine ald fashioned competition, 
rather that too much ballyhoo on reductions would be a 


more healthy attitude.—Lenore Brundige 


ATLANTA 


Industry Reaches 
Stabilized Level 


PLANTA’S Cosmetic departments are reaping what 
they consider a just reward, although the stores them- 
selves might not necessarily feel the same way about it. 
Now that women are apparently observing the stipu- 
lations of their budgets more closely, much of the trade 
that has heretofore gone to beauty salons, is dropping by 
cosmetic counters. 

For example, there has been a veritable wave of home 
permanents, which has percipitated another wave ol 
home tinting, which in addition to moving these prod- 
ucts out of cosmetic departments, has also been selling 
special hair conditioning items, combs and brushes and 
hair dryers. 

This “taking money out of one pocket and putting it 
in another,” has accomplished very little overall profits 
for the stores, but has helped to keep cosmetic sales 
within a safe margin. 

Nothing radical or electrifying has been happening to 
particularly stimulate sales. However, the beauty busi- 
ness has remained rather steady, despite a long, hot 
summer and the beginnings of an unseasonably warm 
fall. 

College departees did take away with them a few 
choice items as gifts, especially perfumes, compacts, 
jeweled lipsticks and the like, as well as the fundamen- 
tals including powder, cleansing creams, deodorants and 
unheard of quantities of bath powder. And a very short, 
but pleasant nippy spell early in September, did bring 
out a few housewives to restock some of the essential 
items, and in turn take home a few “luxury” items that 
weren't necessarily noted on shopping lists. 

The newest trend item that is picking up customers 

every day, is the pocket size perfume flacons—Corday’s 
Cordette,” Elizabeth Arden’s “Perfumaire’’ and Lan- 
vin’s “Lanvinette,” as well as the originator of the 
group, Faberge’s “Fabergette,” 
at present, 

Hair preparations of all types have had an especially 
heavy run all through the season and solid colognes 
have become increasingly in demand. 

Actually the buyers here are not particularly con- 
cerned that their departments are not doing land-office 
businesses. As one buyer reported, he feels that the 
whole cosmetic industry has reached a stabilized level, 
which is much more encouraging than the rather frantic 
buying that went on in the immediate post-war years. 

Manufacturers are sensitive to this trend and are slow- 


being the most popula 


& Essential Oil Review 





ing down on their prolific output of new items, intro- 
ducing as few as two or three in each classification a 
year, as Opposed to almost as many each season hereto- 
fore. 

With fewer new items descending on them at one 
time, it is much easier to keep all personnel posted and 
informed along the way and they in turn can do a more 
assured job with the public. 

Also it is a little unreasonable to expect the public to 
assimilate too many new products in a short space of 
time. However, as a proven fact that they are always in- 
terested in new beauty equipment, we point to a recent 
story, heralding Coty’s amazing eye makeup find, which 
is still germ-size and will probably not be on the market 
for 6 to 8 months. 

Ihe day this story appeared locally, the stores were 
deluged with calls for this product—proving two things: 
that, fortunately, they are still avid for new products. 
(nd, unforunately, that the average newspaper reader is 
not a very thorough one.—Maynita Gerry 


DALLAS 


Prizes Build 
Good Will 


NE of the three winners of Hirestra Laboratories’ 

nation-wide contest was Dallas’ Beverly Manuel, 
who is in the cosmetics department at A. Harris & Co. 

lo qualify for the contest a salesperson must sell ten 

pieces of Hirestra Hair Preparation and ten pieces of 

any other Hirestra product; then complete the sentence: 

‘My best method of selling Hirestra Hair Preparation is 

‘and complete in 200 words or less. 

Prize was a paid vacation to any one of eight of the 
choice vacation spots on this side of the globe . . . or 
the equivalent in cash; Miss Manuel took the cash, 

All department heads in stores which handle Hires- 
tra’s Endocreme products reported that much interest 
was engendered by this contest and that the extra incen- 
tive helped push sales. 

Perfumes and colognes suitable for the new Fall 
clothes have been featured prominently here in window 
displays and fashion shows. Probably the most spectacu- 
lar tie-in was in Neiman-Marcus famed Fashion Exposi- 
tion during which the Neiman-Marcus awards for dis- 
tinguished service in the field of fashion were presented 
to: Alice Cadolle, David E. Evins, Jacques Fath and 
Merry Hull. Favors for the ladies were containers of 
Lanvin’s “Arpege” 

Demands for face powder have gone up with the com- 
ing of Fall and women evidently have become more con- 
scious of powder’s relation to the color of clothes for 
many departments report requests of powder to go with 
new Fall shades. 

Several chain drugs have featured new Fall shades of 
nail polish and matching lipstick with good results. 
They continue to report an increasing attempt to cut 
down on the number of lines carried and concentrate on 
the nationally advertised lines for which they have de- 
mand.—Jean Shaffer 
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Propeller influence in high speed stirring. Avery 
A. Morton & Leslie M. Redman, Massachusetts Institute 
of Technology, Cambridge, Mass. In high speed stirring 
the wall of the flask or container acts chiefly as a surface 
over which the liquid flows readily whereas the propeller 
furnishes a surface where the disintegration of solids or 
chemical reactions in heterogeneous systems occurs. 
These separate functions must be kept in mind during 
construction and use of apparatus. A method, based on 
average particle size, is given for rating the effectiveness of 
propeller action. The effectiveness increases as the area 
of the propeller surface and the speed are increased. The 
shape and pitch of the propeller have a definite influence. 
The manner in which high speed stirring affects different 
reactions is discussed. (Ind. &Eng. Chem., 40, 1190, 1948.) 


Identification of p-hydroxybenzoic acid esters. 
J. Deshusses. Pharm. Acta Helv. 20, 20 deg.-1 (1945).— 
The following reaction is not given by the free acid or 
the Me ester but is given by the Pr or benzyl ester. ‘Treat 
a small portion of the ester with | cc. of a solution, (1 per 
cent) of m-nitrobenzaldehyde in concentrated H,SO, 
and heat the mixtures cautiously. The Pr ester gives a red 
color with a sensitivity of 0.05 mg.; the benzyl ester, a yel- 
low color in the cold becoming green on warming or yel- 
low-green if less than 0.7 mg. is present, and has a sensi- 
tivity of about 0.3 mg. (C.A., 42, 5378 ,1948.) 


Purification of stearic acid. U.S. 2,445,063. Com- 
mercial stearic acid (I) is purified by recrystallization 
from about 3 to 5 times its weight of an aliphatic ketone 
containing 4 to 9 C atoms, preferable MeCOEt, MeCOiso- 
Bu, or mesityl oxide. Thus dissolving I (approx. 10 per 
cent palmitic and 4 per cent oleic acid) in 4 parts hot 
MeCOEt, cooling to 20 deg., centrifuging, and drying the 
solid by fusing it and blowing with CO, gave 70 per cent 
stearic acid of 96 per cent purity. Repetition of the proc- 
ess gave 82 per cent (about 60 per cent overall) stearic 
acid, m. 69.2 degrees, purity greater than 99 per cent. 
Similar single recrystallizations of I from other ketones 
gave yields and m.p. of products as follows: MeCOiso-Bu, 
94 per cent, 68.9 degrees; mesityl oxide, 94 per cent, 68.8 
degrees; isophorone, 85 per cent, 68.9 degrees. (C.A., 42, 
6143, 1948.) 


Concerning hormonal effects of vernix caseosa. 
L. Lajos and F. Szontagh (Univ. Pecs, Hung.) Z. Vita- 
min-, Hormon-, u. Fermentforsch. 1, 81-6 (1947).—In- 
fant female rats were ovariectomized, divided into 3 
groups a week later, and injected subcutaneously with 
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(a) 0.2 ml. 10 per cent suspension of vrenix caseosa in 
olive oil daily for 3 days; (b) 0.2 ml. dihydroxydiethyl- 
stiblene daily for 3 days; and (c) 0.2 ml. olive oil. Vagi- 
nal smears showed full estrus in (a) and (b), no effect in 
(c). When vernix caseosa was rubbed into the shaved 
dorsal skin of the animals, the estrogenic effect was as 
strong and even more protracted than after injection. 
It was concluded that this material contained significant 
amounts of extrogen. On the other hand, no gonado- 
tropic effect was observed in the ovaries of infant mice; 
the uteri showed changes identical with those produced 
by large doses of follicular hormone. 52 references. (CA, 


42,6914, 1948). 


Readily water-soluble carboxymethylcellulose. 
Manfred Landers (to Lanco Products Corp.) U.S. 2,445,- 
226, July 13, 1948. Dry granular H,O-solution car- 
boxymethylcullose (I) is treated with a mono- or digly- 
ceride of a higher fat acid or a mixed diglyceride of a 
higher fat acid and an aromatic carboxylic acid. Glycer- 
ol monostearate (II) 5 is melted and mixed (about 20 
min.) with I 1000 Ib., and then cooled to room tempera- 
ture; the I has a thin coating of II, has no tendency 
to clump and form aggregates when introduced into 
an aqueous medium, and has an improved solution 
rate. Other compounds which can be used include 
monoglycerides of oleic, palmitic, lauric, butyric, and 
linoleic acids, diglyderides of stearic, oleic, and palmitic 
acids, glycerol a-stearate -benzoate, glycerol a-stearate 
-naphthenate, etc. The coated I is suitable for forming 
ice cream mixes and other purposes. (CA, 42,7042, 1948). 


9 


Tea substitute. Pal Halmi. Hung. 138,412, May 3, 
1948.—Dried blackberry or similar leaves (100 dg.) are 
comminuted, treated with steam or hot water, pressed, 
and treated with | kg. of a mixture containing sucrose, 
alcohol, chlorophyll, and various essential oils, such as 
orange, rose, iris, and caryophyllaceous oils, and with 
2 kg. brown aniline dye dissolved in 15 kg. hot water. 
The mixture is fermented for 24 hours and dried at 
70-100 deg. (Thru C.A. 43, 1880 (1949). 


Yield of essential oils from plants. Arno Brasch 
(to Electronized Chemicals Corp.) U.S. 2,457,203, Dec. 
28, 1948). Cut plants are cooled and irradiated with 
high-speed electrons. The treated plants continue to 
form essential oils when kept in a practically sterile at- 
mosphere for a few days to several months. The oils are 
extracted as usual. (Thru C.A, 43, 1915 (1949). 
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and Pertume Industries 


Many intermediaries offer a good source of new aromatics. . . . 


The author lists here materials having odor and flavor promise, 


ABRAHAM SELDNER* 


VEN today new developments in the field of aro- 

matics (i.e.—chemicals used in the flavoring and per- 
fume industries, not benzenoid chemicals only) are not 
heralded, and little accurate information on them is 
published. Frequently the information is misleading. 
Many catalogs carry aromatics whose names are 
scarcely even related to their actual compositions. Part 
of our research has been to produce the true aromatic 
for comparison with the material usually supplied under 
that name. 

In some instances the product supplied under the 
name of “cinnamyl anthranilate” was not at all the true 
cinnamyl alcohol ester of anthranilic acid. The synthesis 
ot this chemical yielded a crystalline material of very 
pleasant grape character and high fixative value. In con- 
trast, synthesis of the true phenyl glycol acetate pro 
duced a material that was quite undistinguished in 
odor value although some chemicals supplied under 
this name were of strong jasmine character, reminiscent 
of benzyl acetate. 

\n important function of the industrial manufacturer 
of synthetic aromatics is the attempt at commercial or 
semi-commercial production of newly discovered aro- 
matics that may be valuable for use in flavors and per- 
fumes. In recent years, Haagen-Smit, Prater et al.’ iso- 
lated a number of organic chemicals present in Hawaiian 
pineapple, some of which were already known and used 
in the reproduction of pineapple flavor. In addition, a 
chemical, methyl beta methyl thiolpropionate was 
found. The latter had not previously been isolated. 
Haagen-Smit’s synthesis was repeated and the material 
was tried in small percentages in pineapple ester 
blends. The presence of this sulfur-containing ester made 


® Director of research F. Ritter & Co., Essential Aromatics, Los Angeles, 
Calif 
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giving their aromatic character and their physical constants. 


possible an imitation pineapple reproduction closet 
than any others previously attempted. 

It has been many years since flavor and perfume 
chemists have limited themselves to the reproduction of 
chemical bodies found in nature. Many modifications 
in flavor and odor can be worked out in the laboratory 
by synthesizing materials not known to be present natu- 
rally. In the case of pineapple, attempts were made to 
produce materials contributing to the pineapple aroma 
and flavor, and to its lasting power. One of the more 
outstanding synthetics developed by us is allyl phenoxy- 
acetate. Another outstanding pineapple modifier is 
allyl cyclohexanepropionate, now available in commer- 
cial quantities. In passing, it would be worth while to 
mention the potentialities in pineapple blends of ethy! 
and allyl hexadienoate. 

A number of aromatics developed by us are in response 
to the requests of extract and perfume chemists for 
notes that are new or different. This often occasions the 
use of known but little used compounds, or variations 
on known compounds, with some change in structure 
such as substitution of familiar ester for the alcohol 
portion, and slight modifications like substituents in the 
benzene nucleus. 

Perhaps the largest single source of new aromatics is 
the constant stream of new intermediates being devel- 
oped by the chemical industry. A short time ago, many 
of these chemicals were expensive laboratory curiosities. 
Today, with more reasonable prices and availability, 
they give promise of many new moderately priced aro- 
matics. When an intermediate is developed and priced 
to fit into the plastics field, it almost automatically quali- 
fies for use in the development of the aromatics indus- 
try. 

\ few examples are esters of methallyl alcohol, cyclo- 
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hexanol, hexac 


Aldol 


condensation 





licnoik 


acid, 
derivatives of 


furoic 





ethers of phenols are among others. 

Some of our time is in a sense “wasted.” That is, we 
must reproduce much work from the literature to de- 
termine the potentialities of a chemical because few il 
any authors give a careful description of odor. Even 
those of less promise are included below. 

All the products listed represent the true chemicals, 
under chemical 
names. Physical constants determined in our laboratory 
are included, along with brief comments on organoleptic 
and olfactory characteristics. There are footnote refer- 
ences to the mode of synthesis. 

To choose those materials offering the most promise 
is not easy. They have been listed with easily determined 
physical constants and an attempt at a classification of 
their aromatic character. The descriptions in this listing 
might be considered as suggestions for potential use. 
Further organoleptic and olfactory evaluation might of- 
fer additional possibilities. 

All materials listed were synthesized in our laboratory 
and fractionated to obtain pure aromatics by physical, 


not the 


organoleptic and olfactory criteria. 


Name of 
Essential Aromatic 
Acetol Acetate 
Acetyl Methylol 
Pinene 

Ally! Acetate 

Ally! Anthranilate 

Ally! Benzoate 

Ally! n-Butyrate 

Ally! Cinnamate 

Ally! Cyclohexane 
acetate 

Allyl Cyclohexane 
Butyrate 

Ally! Cyclohexane 
caproate 

Allyl Cyclohexane 
propionate 

Allyl Cyclohexane 
valerate 

Ally! 2-Ethylbutyrate 

Ally! 2-Ethythexoate 

Ally! Formate 

Ally! Furoate 

Allyl Hexadienoate 


Allyl! iso-Valerate 
Ally! 2-Nonylenate 
Ally! Pelargonate 
Allyl Phenoxyacetate 
Allyl Phenylacetate 
Ally! Propionate 
Ally! Salicylate 
Allyl Undecylenate 


Ally! Undecylate 
n-Amy! n-Butyrate 
iso-Amy! Furoate 
Anisy! n-Butyrate 
Anisy! Propionate 
iso-Buty! Anthranilate 


n-Buty! Furoate 

n-Buty! Furoate 

Carvacry! Acetate 

Catechol Diisobuty! 
Ketal 

Catechol Methy! Amy! 
Ketal 

Cinnamy! Anthranilate 

Cyclohexanethy! 
Acetate 

Cyclohexy! Acetate 

Cyclohexy! Benzoate 

Cyclohexy! n-Butyrate 


Cyclohexy! Caproate 
Cyclohexy! Cinnamate 
Cyclohexy! Formate 


Cyclohexy! iso- 
Valerate 
Cyclohexy! Phenyl- 
acetate 
Cyclohexy! Propionate 
gamma Decalactone 
Decanal Dimethy! 
Acetal 
Decy! n-Butyrate 
Decy! Propionate 
2-Decylenic Acid 


mixtures 


often 


B. P. @ mm. 


74-75 @ 15 
69-71 @ 2 


104 @ atm. pr. 
104-106 @ 1 
82-85 @ 5 

80 @ 70 
105-108 @ 1 
66 @ 1 


104 @1 
128 @ 1.5 
71 @1 

19 @1 


58-60 @ 6 
59-61 @ 2 
81-85 @ atm. pr. 
84-88 @ 6 
67-68 @ 1 


89 @ 90 
103-105 @ 1 
87-91 @ 3 
100-102 @ 1 
89-93 @ 3 

121 @ atm. pr. 
107-112 @ 4 
114-11 1 


@® @8@908n28 @ 
-—-n wo-o — 
w 


74-78 @ 0.5 
73-76 @ 0.5 


m.p. 64-65° 
58-60 @ 0.5 


61-62 @ 12 
110-114 @ 1 
68-71 @ 2 


89-91 @ 2.5 

139-143 @ 1 

158-160 @ atm. 
pr. 

58-62 @ 0.5 

116-117 @ 0.3 

46-50 @ 0.7 


114-116 @ 0.5 
77-79 @ 1 
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encountered 


Ref. Index 
-4153 @ 21 
-4728 @ 19 
-4060 @ 16.5 
.5720 @ 24 
-5185 @ 20 
4176 @ 15.5 
.5661 @ 23 
.4574 @ 20 
-4608 @ 20.5 
-4620 @ 21 
-4595 @ 22 
-4605 @ 22 
-4240 @ 15 
-4278 @ 22 
.3999 @ 19 
-4960 @ 19 
-5066 @ 24 
-4162 @ 21 
-4535 @ 24 
-4332 @ 20.5 
.5131 @ 25.5 
-5122 @ 13.5 
4142 @ 14 
.5310 @ 25 
4479 @ 23 
-4382 @ 25 
4112 @ 24 
-4703 @ 24 
.5020 @ 24 
5112 @ 15 
5459 @ 15 
-5485 @ 16 
-4730 @ 23 
-4939 @ 23.5 
4925 @ 15 
-4960 @ 19 
4473 @ 21.5 
-4390 @ 26 
.5235 @ 15.5 
-4489 @ 17 
4465 @ 17 
5646 @ 15 
4417 @ 24 
-4410 @ 21 
5142 @ 15 
-4430 @ 20 
-4610 @ 21.5 
-4244 @ 24 
-4300 @ 23 
-4280 @ 22.5 
-4600 @ 22 


acid, 
furfural 








hexanol, 
and 


etc. 
new 


Aromatic Method of 
Character Synthesis 
vinegar, butter d 
sweet spice d 
fruity (sharp) c 
green leaf b 
cherry and berry note a 
apple-apricot a 
peach, apricot a 
pineapple, peach, 
apricot a 
pineapple (fatty) a 
weak peach, apricot a 
pineapple (smooth) a 
peach, apricot, apple a 
fruit pit a 
woody, fruit pit a 
mustard, horseradish e 
sharp, mushroom note a 
pineapple, anise, 
honeydew a 
apple, cherry a 
pineapple (fatty) a 
cognac, pineapple a 
pineapple, honey a 
honey a 
apple, apricot (sharp) c 
wintergreen, grape a 
coconut, pineapple 
(fatty) a 
coconut, peach a 
apple, cherry a 
mushroom a 
cherry, peach d 
cherry, peach, quince d 
grape, strawberry, 
jasmine b 
grape, coconut b 
mushroom a 
honey, nut d 
honey i 
jasmine i 
distinctive grape b 
floral, apricot, cherry d 
apple, banana a 
mild citronella a 
banana, currant, 
apple a 
pineapple, cognac a 
peach, cherry a 
cherry e 
apple, banana a 
honey a 
apple, banana a 
peach g 
citrus, woody f 
cognac, mild citrus a 
cognac, citrus a 
fatty g 





Dially! Azelaate 136-140 @ 2 1.4539 @ 22 bland, almost 
odorless a 
Diethyl Azelaate 119-124 @ 1 1.4338 @ 21 bland, ordoriess c 
2-Ethylbuty! Acetate 55-57 @ 9 1.4100 @ 23 pear d 
Ethyl Furoate 50-53 @ 3 m.p. 34 wintergreen, mush- 
room c 
alpha Ethyl Fury! 73-77 @ 0.5 cinnamon, cola | 
Acrolein 
Ethyl Hexadienoate 58-60 @ 2 1.4940 @ 22 pineapple, melon c 
2-Ethylhexyl Acetate 57-58 @ 1 1.4188 @ 25 fruit pit d 
Ethyl Methyl p-Toly! 121-128 @ 3 1.5085 @ 21 strawberry, cherry i 
Glycidate 
Ethyl Phenoxyacetate 97-98 @ 1 1.5022 @ 26 honey, pineapple c 
Ethyl Undecylate 102-107 @ 1 1.4289 @ 23.5 coconut c 
Ethyl! n-Valerate 72-74 @ 65 1.3978 @ 24 apple, banana c 
Furfuralacetone 86-88 @ 2 m.p. 37-38° grape, cinnamon k 
Fury! Ally! Alcohol 79-81 @ 1 1.5530 @ 17.5 peach, plum m 
Heptanal Dimethy! 59-61 @ 1 1.4089 @ 26 citrus, cognac f 
Acetal 
n-Hepty! Acetate 46-47 @ 1 1.4130 @ 25.5 pear, melon d 
n-Hexyl Acetate 52-54 @7 1.4080 @ 23.5 ripe pear d 
n-Hexy! n-Butyrate 62-63 @ 3 1.4158 @ 23 pear, cognac ° 
n-Hexyl Furoate 120-123 @ 4 1.4717 @ 22 pear, mushroom a 
Menthadiene-7-Car- 98-110 @ 2 1.5047-70 @ 15 lime, spice Pp 
binol 
Menthadiene-7-Car- 98-111 @ 1 1.4820 @ 22 lime, spice d 
biny! Acetate 
Methally! n-Butyrate 76-79 @ 28 1.4200 @ 24 apple, plum a 
Methally! Caproate 57-59 @ 1.5 1.4298 @ 19 pineapple a 
m-Methyl Benzyl 86-87 @ 1 1.4965 @ 24.5 cherry d 
Propionate 
alpha Methyl! Fury! 85-90 @ 1.5 cinnamon, cola I 
Acrolein 
Methyl! beta Methyl 77-83 @ 14 1.4654 @ 18 occurs naturally in 
Thiolpropionate pineapple ° 
Methy! Furoate 81-82 @ 20 mushroom c 
Methyl Nonyl Acetal- 108-109 @ 1 1.4290 @ 26 citrus f 
dehyde Dimethyl 
Acetal 
Methyl Undecylenate 109-112 @ 1 1.4402 @ 22.5 pineapple (fatty) € 
Nonanal Dimethy! 82-84 @ 2 1.4187 @ 27 = cognac, floral f 
Acetal 
gamma Octalactone 83-86 @ 1 1.4610 @ 15 coconut, peach g 
Octanal Dimethy! 55-58 @ 3 1.4153 @ 22.5 cognac, woody f 
Acetal 
2-Octenoic Acid 89-97 @ 1 1.4611 @ 14 fatty 9 
n-Octyl n-Butyrate 69-70 @ 0.5 1.4235 @ 23 citrus, cognac a 
— Piperi- 119-122 @ 1 1.4767 @ 13 pungent, pepper w 
ine 
Phenethy! Dimethy! 87-91 @ 2 1.5107 @ 21.5 rose, magnolia 
Carbinol 
Phenethy! Dimethyl 93-96 @ 1 1.4880 @ 22.5 rose d 
Carbiny! Acetate 
Phenethy! Dimethyl 111-114 @ 1 1.4830 @ 22 rose d 
Carbiny! n-Butyrate 
Phenethy! Dimethy| 108-110 @ 0.5 1.4790 @ 25.5 rose r 
Carbiny! iso-Vale- 
rate 
Phenethy! Dimethyl 107-109 @ 1 1.4852 @ 22.5 rose d 
Carbiny! Propionate 
2-alpha Phenethy! 70-72 @ 1 1.5201 @ 14 mushroom i 
1,3-Dioxolane 
Phenoxyethanol 96-97 @ 2.5 1.5356 @ 24.5 mild rose t 
Phenoxyethyl Acetate 85-86 @ 1 1.5050 @ 26 rose, apple d 
Pheny! Acetate 50-51 @ 1 1.5004 @ 24 narcissus d 
Pheny! Allyl Ether 38-39 @ 1 1.5195 @ 24 geranium (rough) v 
Phenyl Glycol Acetate 109-114 @ 1 1.4923 @ 26 bland v 
Phenyl p-Tolyl Ether 94-97 @ 1 1.5721 @ 21 grape, nut s 
Piperonal Acetone m.p. 109-110 heliotrope h 
n-Propy! Cinnamate 102-104 @ 1 1.5530 @ 14 apricot, peach a 
n-Propy! Furoate 88-90 @ 8 1.4738 @ 23 wintergreen, mush- 
room a 
gamma Stearolactone m.p. 47° coconut, cheese g 
Tetrahydrofurfury! 64-68 @ 3 1.4370 @ 23 apricot, chocolate d 
Propionate 
iso-Valerophenone 77-79 @ 1 1.5147 @ 15.5 grape, nut n 
Vanillidene Acetone m.p. 128-129 vanilla, marsh- 
mallow x 
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e. The alcohol was treated with an excess of formic acid and the mixture 
was then distilled. 

f. Aliphatic aldehyde was reacted with an excess of methanol containing 
one per cent of dry hydrogen chloride. The mass was neutralized and distilled. 

g. Zhukov, Shestakov, J. Russ. Phys. Chem. Soc., 40, 830. 

Bericht Schimmel & Co. (1929) 299. 

h. Haber, Ber., 24, 618. 

i. Salmi, Ber., 71, 1803 (1938). 

j. Organic Syntheses, 24, 82 (1944). 

k. Organic Syntheses, Coll. Vol. I, 283. 

1. Via aldol condensation. 

m. From cinnamic aldehyde using aluminum isopropylate; Wilds, Organic 


Reactions, Vol. II, 201. 

n. Friedel-Crafts reaction between isovaleryl chloride and benzoll. 

o. Bain, Best, J. Am. Chem. Soc., 68, 638 (1946). 

p. Via beta phenethyl magnesium chloride and acetone. 

q. From phenethyl dimethyl carbinol using isovaleryl chloride in presence 
of tertiary base. 


r. Ullmann, Sponagel, Ann., 350, 88. 

s. Powell, J. Am. Chem. Soc., 45, 2709. 

t. Claisen, Ann., 418, 78 (1918). 

u. Zincke, Ann., 216, 291. 

v. By reaction of pelargonyl chloride with piperidine. 
w. Nomura, J. Chem. Soc., 111, 775 (1917). 


1 Haagen-Smit, et al., J. Am. Chem. Soc., 67, 1652 (1945). 
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ELIZABETH ARDEN 


For Christmas, Elizabeth Arden 
offers the “Sleigh.”” Packaged in a 
snow-flecked acetate box, it contains 
a 54 ounce bottle of “My Love” in a 
pink sleigh, drawn by four Blue 
Grass ponies. The price is $13.00. 


\njou presents “Double Date,” 


ANJOU 
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consisting of twin bottles of Apro- 
pos and Devastating Fau de Par- 
fum. Retails at $2.00. 


Gift Package by Ann Haviland 
consists of a 4 ounce bottle of toilet 
water, purse-size perfume vial and 


talcum powder. Available in Lily 


‘ 


ANN HAVILAND 


of the Valley, Blue Hyacinth, Wood 
Violet and Gardenia, at $5.50. 


House makes use olf 
metallic foil, feather-edged satin 
ribbon, and acetate boxes in its gift 
packaging for Christmas. Inside 
stickers have been removed. 


Primrose 


PRIMROSE HOUSE 
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COURTLEY 


“Pockette Perfume” by Charbert 
is covered with genuine leather in 
red or green—lizard grain. The gold 
capped flacon is spill-proof and 
leak-proof. The outer box is in gray 
velour decorated in gold. Different 
perfumes sell at $2.50 and $2.75. 


Weil has introduced a 1g ounce 
size perfume flacon, capped in gold. 
For Christmas, it comes in an apple 
green box topped with a transpar- 
ent acetate cover. Depending upon 
the perfume, it sells for $2.75 and 
$3.00. 


For Christmas, Jean Nate intro- 


duces “Companions.” The green 
vinylite bag contains lotion, talc, 
soap, tissues, bath bubbles and 
hand tone. A book-type label de- 
scribes the contents. $3.50. 


JEAN NATE 


PEGGY SAGE 





RICHARD HUDNUT 





The Courtley kit for Christmas 
comes in tan leather with a striped 
washable lining. It contains after 
shave, dandruff lotion, powder and 
shave cream. These are strapped to 
a removable tray. Priced at $10.00. 


DuBarry Sleigh by Richard Hud 
nut consists of a bottle of DuBarry 
Cologne Concentrate in a little 
sleigh decorated with cupids, flow- 
ers and doves. The concentrate 
comes in a two-ounce size. $1.50. 


Peggy Sage is offering the “Color 
Guard” set, composed of a round 
plastic base with built-in finger 
rest. It holds manicure polish and a 
matching lipstick. Shades are 
Psyche Pink, Fire Weed, Dark 
Blaze, Heartbreak Pink and Vic 
torian Rose. Retails at 75¢. 
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onal center piece which holds the 
aa bottles in place. Specially priced at 
j De Vilbiss has introduced the $3 50) 

Perfumizer in gold with a tooled 


f\, 







AY) 











+ 
| cap. It is designed to be leakproof Wolf Freres’ Crisance Perfume oe 
. ° . ; aie ° ar 4 : - a Cy 
: and to minimize evaporation. The comes in a pure crystal bottle hand oD 





outer wrap is in grey suede with a 
' tri-striped ribbon in cerise and 


Y) 


fashioned by Steuben. A_ tie-on 


label, in the form of a booklet, is on 
moss green which extends across gold foil. Price, $100.00. 


the top and midway down the 
front and back. It retails at $5.00. 
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Solon Palmer, for the current 


; holiday season, is packaging a bot- 
Boxed in red and gold, Wood 


. 4 tle of Rose Leaves toilet water with 
bury . \ Gift for a Gentleman two cakes of Rose Leaves soap. The 
contains after-shave lotion, mam lined box has a re-use value for 
poo and lather shave cream. Price, stockings. Sells for $2.45. 
| $1.00. 
ed Packaged in its familiar blue and 
Beauty Around the Clock = gold box, Herb Farm Shop offers a 
Dermetics gift package for this year. bottle of cologne and six cakes of 
Ihe face of the clock shown on top guest soap for the Christmas trade. 
| of the round box is done in gold on Price $2.75. WOLFF FRERES 
white. Five one-ounce bottles are at 
ranged with caps toward a pentag 
SOLON PALMER 
are.” 
HERB FARM SHOP 
= 
} 
\ 
' 
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M. S. LOWMAN,* NORRIS W. 


Experiments to show the effects of time of planting on 
plant growth and yield and quality of the seed of the 
No. 12 early and No. 3 later maturing types were con- 
ducted at Bard in the season of 1946-7. This date of 
planting test, the results of which are recorded in table 
IV, consisted of plantings made at two weeks intervals in 
18 foot long raised bed plots 42 inches from center to 
center with two rows each spaced 14 inches apart. ‘They 
were planted with the early and late types in adjacent 
plots in three replications. Because of the system of 1 
rigation in use the plantings of the two types could not 
be randomized with respect to the dates of planting but 
only as to position within each replication. The stands 
of plants were quite uniform between types and plant- 
ing dates. Plant growth of neither type differed greatly as 
a result of time of planting. The seed of the early type 
from all the plantings matured during the period from 
\pril 20 to May 7 and that of the late type from May 12 
to May 29. The high temperatures in May damage the 
crop when it is sown too late. As is shown in ‘Table IV 
the yield of seed of the early type was greatly reduced 
when the crop was planted in December. The late ma- 
turing type suffered still more as indicated by the de- 
cline in seed yields from the plantings made after the 
middle of November. The planting of December 23 
made no crop at all, Referring to Table IV, exclusive of 
the data from the December 23 planting, the differences 
between yields of seed of the two types and between those 
obtained from the plantings on different dates are 
highly significant. 

The optimum yield from the early type was obtained 
from the October 28 planting while the first planting 
made on October 14 gave the highest yield for the late 
type. It is quite probable that even earlier plantings of 
this type, requiring the longer growing season, would 
result in still higher yields. The quality of the seed as 
determined by essential oil content has a tendency to 
improve with lateness of planting in the early type while 
the opposite is true with the late type. 

The early type which appears to be best adapted as a 

Bureau of Plant Industry, Soils, and Agricultural Engineering, Agricultural 
Research Administration, U.S. Department of Agriculture. 

® Division of Tobacco, Medicinal, and Special Crops. 


+ Formerly of Division of Soils, Fertilizers and Irrigation. 
(Continued from the September issue ) 
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Coriander Yield and Quality 


Coriander seed from seventeen different sources was grown 
comparatively to ascertain which was the better type for the 


spice trade and which for the production of the essential oil. 


GILBERT, 


AND J. W. KELLY* 


Winter crop in the Bard section was used in an experi- 
ment to determine the crop’s response to nitrogen. The 
experiment was designed to include three levels of nitro- 
gen three times replicated. The soil of the experimental 
area was treated with superphosphate at the the rate of 
100 pounds per acre before seeding. Ammonium nitrate 
was applied as a side dressing at the rate of 200 and 100 
pounds per acre with controls when the seedlings were 
two to three inches tall. 

The response to the nitrogen was evident soon after 
irrigation. Increase in plant size and depth of color of 
foliage was in proportion to the amount of nitrogen ap- 
plied. The data on plant growth and yields are recorded 
in Table V. The effects of nitrogen in the form of am- 
monium nitrate on plant height, total weight of herb 
and pounds of seed per acre were found to be highly 
significant. Since the maximum rate of application of 
the nitrogen produced the maximum yield of seed it is 
quite probable that heavier applications would further 
increase seed yields. The essential oil content of the seed 
apparently was not affected by the treatments. 

In order to determine the effect of the spacing of the 
plants i in the row on the yield of seed a replicated plant- 
ing test was made at Beltsville, Maryland with both the 

early No. 7 and the late No. 3 types in 1947. The two 
types were planted in four times replicated 40 foot plots 
of three rows each spaced 30 inches apart and random- 
ized only with regard to spacing. When the plants in the 
rows were about 3 inches tall they were thinned by 
chopping out sections of the row to leave small clumps 
of 6 to 8 plants spaced 4, 8, and 12 inches apart. Controls 
were left unthinned in each replication. Because of very 
severe damage during the flowering and fruiting periods 
by Japanese beetles yields of both types were consider- 
ably below normal. There were found to be significant 
differences in yields of seed as a result of thinning the 
plants of the € ‘arly maturing type. The control plots gave 
a mean yield equivalent to 677 pounds and the 12-inch 
spacing 396 pounds of seed per acre. The late maturing 
type on the other hand, which produces larger and more 
branching plants, did not show significant differences in 
yields between the unthinned and the thinned plots. 
This taller and more vigorous type plant, apparently, 
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TABLE IV 


The effect of time of planting on yield and quality of seed of an early 
and a late type of coriander at Bard, California in 1946-47. 


Early type No. 12 Late type No. 3 


Date Mean Weight Mean Weight 
of yield per Essential per yield per Essential per 
planting acre oil bushel acre oil bushel 

Pounds Percent Pounds Pounds Percent Pounds 
Oct. 14 2464 0.27 25.5 2127 0.72 26.0 
Oct. 28 3138 .27 25.5 1841 61 25.0 
Nov. 11 2204 .36 25.5 1400 .58 25.0 
Nov. 25 2438 .37 25.0 1193 .52 25.0 
Dec. 9 1919 39 25.0 1167 41 24.0 
Dec. 23 934 .38 24.5 no crop 


can produce more seed per plant under less crowded 
conditions so that the yield per unit area is less affected 
by thinning than is the case with the smaller type plants. 
The essential oil content of the seed of the early type 
was 0.29, 0.28, 0.39 and 0.44 per cent, for the control and 
the 4, 8, and 12 inch spacings respectively. There were 
no such differences in oil content of the seed from the 
late maturing type which varied only slightly from the 
mean average of 1.15 per cent. 

The fixed or nonvolatile oil content of the seed grown 
in both localities in 1946 and 1947 varied from about 5 
to 12 per cent. The amount of this oil present, appar- 
ently, has no function in the use of the seed either as a 
spice or as a source of the volatile oil. 

Seed grown under irrigation as at Bard, California has 
the best appearance for the spice trade because of its 
lighter color. Rain and cloudy weather during the rip- 
ening period causes darkening of the seed but appar- 
ently has no other detrimental effects, since the Belts- 
ville grown seed which is darker than that grown at 
Bard is equal or superior to it in essential oil. It has 
been reported in Russia as already referred to that the 
maturity of the fruit when harvested has an influence on 
the oil content. Good grade commercial seed is light tan 
in color. Seed that has turned brown or dark colored by 
weathering in the field before harvest has a lower sale 
value. This is particularly true of the large seeded early 
maturing type of low essential oil content which is used 
only in the spice trade. A planting of this type was made 
at Beltsville, Maryland in the spring of 1947 to deter- 
mine the effect of maturity on color of seed. The seed 
was harvested at three stages of maturity: (1) green but 
of normal size; (2) partly mature or changing in color 
from green to brown; (3) fully mature or brown to dark 
brown in color. After curing for ten days under shelter 
the seed was threshed from the straw and compared for 
physical appearance and quality. Seed of the first or 
least mature stage most nearly resembled good grade 
Moroccan grown seed. The essential oil content of the 
seed of the three stages did not differ materially. How- 
ever, the viability of the seed of the first stage was much 
lower than that of the more mature seed. It appears that 
by harvesting the crop before it is completely mature 
shattering losses may be materially reduced and seed of 
more desirable appearance obtained. 

Ihe several varieties have not shown any visible signs 
of crossing as determined by general botanical charac- 
teristics, when grown in adjacent plots for five seasons. 
The early and late types, probably, would be least likely 
to cross because the fruit of the early type is practically 
all set before the flowers of the later type begin to pro- 
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duce pollen. Plants of the late maturing type from the 
four seed sources used are practically identical in ap- 
pearance and growth. The plants from the several lots 
of the early maturing type show considerable variation 
in plant height, spread and production of flowers. There 
does not appear to be a great deal of difference between 
the varieties in the degree of shattering of the mature 
seed. This loss usually is not serious provided the crop is 
harvested as soon as the fruit is mature and before the 
fruit pedicels become dry and brittle. The crop can be 
harvested with hand scythes or sickles or cut with a 
power mower and the herb raked or forked into heaps 
where it may be allowed to cure before threshing pro- 
vided the weather is dry and sunny. In cloudy or damp 
weather drying may be accomplished with or without the 
aid of moderate heat by spreading the herb on clean 
barn floors or in racks on fine screens. The seed is easily 
threshed from the straw when dry by flailing or with any 
suitable power thresher. Power threshers operated at 
high speed may cause excessive breaking of the seed. 
The separated seed may be further cleaned by means of 
a seed cleaner fitted with proper screens and a blower. 

The weight of cleaned California grown seed as indi- 
cated in Table IV and V is, approximately, 25 pounds 
per bushel for both types. The seed of these types grown 
at Beltsville in 1947 averaged about 22 and 19 pounds 
per bushel, respectively, for the early and late types. 

There were indications of a disease in the plantings at 
Beltsville in 1943. Some varieties were mildly to quite 
seriously affected. This disease manifested itself by corti- 
cal decay of the stems at the ground level at or about the 
beginning of the flowering period. As the disease pro- 
gressed the affected stem section collapsed with the sec- 
tion about the lesion still green. Terminal growth in- 
cluding flowering umbels blighted, greatly reducing pro- 
duction of fruit. Mild attacks have been noticed each 
season but it was not determined what conditions are 
favorable to its development or to what extent yields are 
affected. 

A disease was also observed in the plantings at Bard 
which was probably severe enough to affect yields in 
some instances. It caused stunting of plant growth so 
that flowering and terminal growth were greatly retarded. 
The most severly affected plants were observed to have 
a brown discoloration of the cambium layer of the root 
and crown so that the phloem and xylem easily sepa- 
rated with plant roots finally decaying. 

Under favorable conditions aphids, which are a com- 
mon pest to many plants, particularly certain of the 
Umbelliferae, are known to attack coriander but no seri- 
ous infestations have been noted in the plantings at 
either Beltsville or Bard. An unusually heavy infestation 
of Japanese beetles at Beltsville in 1946 did considerable 


TABLE V 


Effect of nitrogen as ammonium nitrate on growth and yield of an 
early maturing type of coriander at Bard, California in 1946-47. 


Ave. Mean 


Ammonium number heightMean yields per Wt. of 
nitrate rate plants per of acre Seed in seed Oil in 
per acre sq. ft. plants Herb Seed herb perbu. Seed 
Pounds InchesPounds Pounds Percent Pounds Percent 
None (control) 13 31 1727 778 45.0 25.0 0.30 
100 13 37 3283 1411 43.1 24.0 .36 
200 12 41 4419 1763 39.8 23.5 .33 
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damage to the blossoms of the late flowering types. In 
areas where these beetles are a common pest some con- 
trol measure would no doubt be necessary to prevent in- 
jury to the crop while in the flowering and fruiting 
stage. 


CONCLUSIONS 

From the results of the foregoing tests it seems quite 
evident that the successful culture of coriander as a crop 
in this country depends on the selection of the variety 
best adapted to the particular locality in which it is to 
be grown and the trade use for which the seed is in- 
tended. It would be advisable first to make preliminary 
plantings of varieties to be grown and submit seed sam- 
ples to the trade for appraisal before attempting their 
culture on a larger scale. The late maturing or Russian 
type should be grown when the seed is intended for the 
production of the essential oil while the early maturing 
type produces seed more acceptable to the spice trade. 


SUMMARY 


A study was made of the adaptation of coriander vari- 
eties to domestic culture. Seeds from 17 different sources 
representing 6 countries of origin, grown at Beltsville, 
Maryland as Summer crops, were compared for plant 
growth yield and quality of seed. ‘I'welve of these were 
grown for similar comparisons at Bard, Imperial County, 
California, as Winter crops. Effects of environmental 
conditions of two localities were compared. There were 
two distinct types of plants observed, one early and the 
other late maturing, both of which exhibited several vari- 
etal characteristics. The early maturing type was found 
to be best suited to California growing conditions while 
cither type made normal growth under conditions in the 
east when grown as summer crops. Yields of seed at Belts- 
ville varied between seasons and varieties from about 200 
pounds to over 1,000 pounds per acre and at Bard from 
only a few pounds per acre for the least adapted varieties 
to over 3,000 pounds for those most suited to California 
conditions. Date of planting and applications of nitrogen 
in the form of ammonium nitrate gave significant differ- 
ences in seed yields at Bard, California. Seed produced by 
the late maturing type is highest in essential oil but the 
early maturing type seed because of its more uniform 
color and size is better suited to the spice trade. 


F.E.M.A. Research Plans 


The Scientific Research Committee of the Flavoring 
Extract Manufacturers Association of the U.S. held their 
first meeting of the new fiscal year of the Association at 
the Lake Shore Athletic Club, Chicago, Ill, September 
9, wherein it was discussed as to what research should be 
made with flavoring materials during the coming year, 
particularly considering research already accomplished 
during the past few years the committee has been func- 
tioning. 

Ihe meeting was attended by I. F. Plagg, chief chem- 
ist, Bowey’s, Inc., Chicago, chairman, with chemists 
J. M. Blatterman, Warner-Jenkinson Co., St. Louis, 
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Mo.; F. W. Pletcher, Dow Chemical Co., Midland, 
Mich.; Dr. K. R. Newman, American Home Foods, Inc., 
Morris Plains, N.J.; E. N. Heinz, Jr., Food Materials 
Corp., Chicago, Ill.; Everett Ellicson, Liquid Carbonic 
Corp., Chicago, IIl. 

Also present as guests were George Chapman, vice- 
president of Chapman and Smith Co., Chicago, forme: 
president, now a member of the Advisory Committee, 
and W. H. Hottinger, Jr., assistant secretary of Bowey’s, 
Inc., Chicago, vice-president of the Flavoring Extract 
Manufacturers Association. 

Future meetings will be held by the Research Com- 
mittee, correlating and bringing up for discussion re- 
sults of new research that may be of much interest to 
flavoring extract manufacturers. 


Cosmetic Excise Tax Collections 


Tax collections for the twelve months ending August 
1949 are: 


1949 1948 1947 
January 9,648,063 10,371,512 
February 12,984,776 12,290,714 
March 6,796,181 6,927,991 
April 6,913,884 6,927,991 
May 6,983,445 6,660,851 
June 7,625,450 7,283,509 
July 6,776,881 7,332,070 
August 7,807,221 7,506,518 
September 6,890,757 6,733,695 
October 6,335,804 7,048,093 
November 6,872,541 5,386,690 
December 8,079,746 8,545,762 








“Struck oil; kindly glamorize squaw!” 
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Isobutyrates In Flavor 


With the exception of a few isobutyrates, the iso- 
butyrate esters have not achieved, though similar 


in character to the butyrates, equal flavor use 


MORRIS B. JACOBS, Pu.D.* 


OE oS ee tee er TT SVT 


HE esters that have been suggested for use as flavor 

components, particularly within the past decade, 
have run into several hundred. Three important factors 
govern the use of any given ester in a flavor formula- 
tion. The first and very likely the most important of 
these three factors is that of suitability, for if a given 
ester is unsuitable for a special composition, it simply 
cannot be used. The second factor is that of cost. Given 
two esters of equal flavor value from the point of view 
of suitability and flavor strength, it is normal to choose 
the less expensive item for the composition. The third 
factor and one which may not be readily apparent is 
the factor of secrecy. Often a component which blends 
well and lends nuance to a given flavor formulation will 
be included not only because of the aforementioned 
properties but also because it has value as a “secret’’ 
component. 

The isobutyrates can be discussed as have been the 
formates, acetates, propionates, and butyrates as the ester 
of the respective major alcohol groups, namely, ali- 
phatic, aromatic, and terpene alcohols. It will be clear 
that such a grouping has value not only from the chemi- 
cal classification point of view but also from the point 
of view of actual application of the isobutyrate esters 
in flavor and perfume formulations. Thus in close anal- 
ogy to the butyrates and the propionates, the aliphatic 
alcohol esters of isobutyric acid have greater employment 
as bulk components of flavor essences, while the aromatic 


® Professor of Chemical Engineering, Polytechnic Institute of Brooklyn. 
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and terpene alcohol esters of isobutyric acid are used 
in very small amounts in both flavor and perfume com- 
positions. 


ALIPHATIC ISOBUTYRATES 

Methyl isobutyrate, (CH,), CHCOOCH,, is a colorless 
liquid with a specific gravity of 0.891 and a boiling point 
of 92-93 deg. C. It has a refractive index of 1.3840. Methyl 
isobutyrate has an apricot flavor, a sweetish taste, and a 
strong fruity odor. It is completely miscible with 95 per 
cent ethyl alcohol and it is only slightly soluble 
in water. This ester has been suggested for use in several 
fruit flavors such as pineapple, pear, date, apricot, and 
banana. It is not an item which is customarily carried 
by firms dealing in aromatic chemicals. 

Ethyl isobutyrate, (CH,),CHCOOC,H,, is a colorless 
liquid with a specific gravity of about 0.869. It boils at 
112 deg. C. and has a refractive index of 1.3903. Ethyl 
isobutyrate has a pronounced fruity odor similar to that 
of the methyl homologue. It, too, is completely miscible 
with ethyl alcohol and is slightly soluble in water. Sev- 
eral commercial firms carry this ester as a stock item. 
Ethyl isobutyrate has been suggested as a component in 
apricot, banana, pineapple, and pear essences. 

Propyl isobutyrate, (CH,),;CHCOOCH,CH,CH,, is 
an analogous liquid having a boiling point at 135 deg. 
C. and a specific gravity of about 0.874. This ester has a 
pineapple aroma, a sweetish taste, and has a distinct 
fruity odor. Propyl isobutyrate is miscible with 95 per 
cent ethyl alcohol and is very slightly soluble in water. 
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It is carried as a stock item by several firms dealing with 
aromatic chemicals and has been recommended as an 
ingredient of strawberry and raspberry flavors. This ester 
has also been suggested for use in apple, apricot, banana, 
and plum fruit flavors, for gooseberry essence, and for 
rum flavorings. 

Isopropyl isobutyrate, (CH,),CHCOOCH(CH,),, is a 
colorless liquid with a boiling point of 120-121 deg. C. 
It has a specific gravity in the range 0.860-0.869. It is 
very soluble in 95 per cent ethyl alcohol and is insoluble 
in water. Isopropyl isobutyrate is not carried as a stock 
item by firms dealing in aromatic chemicals. It has been 
suggested as an ingredient in pineapple, strawberry, and 
raspberry essences, for it has a pineapple flavor, a sweet- 
ish taste, and an agreeable fruity odor. 

Butyl isobutyrate, (CH,),CHCOOCH,CH,CH,CH,, 
is a liquid which boils at 154 deg. C. It has a specific 
gravity of 0.862. Butyl isobutyrate has a pineapple aroma 
or flavor, a sweetish taste, and when diluted an agreeable 
pineapple odor. It is soluble in alcohol and insoluble in 
water. Like its isomer butyl butyrate, this ester can be 
used in a wide variety of flavoring formulations. Thus 
it has been specifically recommended for use in apple, 
banana, and pineapple essences. Butyl isobutyrate has 
also been suggested for use in fruit essences like black- 
berry, date, gooseberry, melon, orange, peach, and tan- 
gerine and in other flavoring compositions like arrack, 
hops, and ginger. This ester is carried in stock by sev- 
eral of the firms dealing with aromatic chemicals. 

Isobutyl isobutyrate, (CH,),CHCOQOCH,CH(CH,),, 
is a colorless liquid with a specific gravity of 0.875, a 
boiling point of 147-149 deg. C. and a refractive index 
of 1.3999. This ester has a distinct fruity odor and flavor. 
Isobutyl isobutyrate, in contradistinction to its isomers, 
butyl butyrate, isobutyl butyrate, and butyl isobutyrate 
is not usually carried by commercial dealers in flavoring 
chemicals. It has been suggested for use in alcoholic 
beverage flavors like arrack, brandy, and rum. 

Isoamyl isobutyrate, (CH,),CHCOOC,H,,, which is 
more commonly called amyl isobutyrate, is a colorless 
liquid with a specific gravity of 0.865-0.867; it boils at 
169 deg. C. It is soluble in 95 per cent ethyl alcohol and 
insoluble in water. This ester has a pineapple flavor 
and a sweet taste. When diluted isoamyl isobutyrate, in 
a manner wholly analogous to that of its isomer isoamyl 
butyrate, has an odor strongly reminiscent of both pine- 
apple and banana. This ester, though apparently not 
carried by many firms as a stock aromatic cheinical, ap- 
pears, nevertheless, from citations in the literature, to 
have wide application in the formulation of fruit flavors. 
Thus among the essences for which it has been suggested 
are berry flavorings like blackberry, currant, and straw- 
berry. Other fruit flavors in which it is used are orange 
and tangerine, melon, peach, date, pineapple, and plum. 
Still other essences for which it has been recommended 
are cocoa, and hops. 

Octyl isobutyrate, (CH,),CHCOOCH,(CH.,),CH,, n- 
octyl isobutyrate is a liquid which has a specific gravity 
of 0.868 and a boiling point of 242 deg. C. It has a grape 
flavor, an insipid sweet taste, and a heavy odor some- 
what reminiscent of parsnip. Because of this powerful 
odor, it can only be used in traces in some few flavors. 
Among those for which it has been suggested are grape, 
cucumber, and melon. None of the isobutyrate esters 
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mentioned above has found any appreciable employ 
ment as a perfume component. Octyl isobutyrate, on 
the other hand, is used to some extent in perfumery 
principally in traces in rose compositions. Because of 
the latter use it is carried as a stock item by firms deal 
ing in aromatic chemicals. 

Virtually none of the other aliphatic isobutyrates like 
hexyl isobutyrate or heptyl isobutyrate, among the iso- 
butyrates of lower molecular weight than octyl isobu 
tyrate, or nonyl, decyl, hendecyl, or lauryl isobutyrates 
of the homologous esters of higher molecular weight 
appear to have found any application in either the per- 
fume field or flavor field as evidenced by citations in the 
literature or by reference to the catalogues of the princi- 
pal firms supplying aromatic chemicals for the flavor 
and perfume industries. 

It is clear then, from the application properties of 
the aliphatic isobutyrates that they are used principally 
in the flavor field as bulk components of flavor formu- 
lations in contrast to the application properties of both 
the aromatic alcohol and terpene alcohol isobutyrates 
which find much greater application in perfumes, and 
which are utilized generally in traces. 


FLAVOR AND THE ISOBUTYRATES 

In a number of previous articles, namely, those con- 
cerning the formates and acetates, it has been shown 
that there is an apparent relationship between the struc- 
ture of certain esters and their flavor. It appears that 
the flavoring portion of the molecule is more closely 
allied with the acid section than with the alcohol sec- 
tion. Thus nearly all of the formates are carriers of a 
plum flavor. Many of the acetates have a pear flavor. 
Many of the butyrates have, particularly on dilution, a 
pineapple flavor. This is also true of the isobutyrates. 
Thus propyl isobutyrate, isopropyl] isobutyrate, butyl 
isobutyrate, and amyl isobutyrate all have pineapple 
flavors. The isovalerates carry an apple flavor. This re- 
lationship between structure and flavor holds much more 
closely for the aliphatic alcohols than for the aryl] alco- 
hols and more for the latter than for the terpene alcohols 
for when the latter form esters with the aliphatic acids 
then the floral character of these terpene alcohols pre- 
dominates. 





Flavored Notes 


A recent query was addressed to this column concern 
ing the feasibility of using monosodium glutamate to 
decrease the saltiness of a given product. It seems rather 
unlikely that this flavoring material can be used for 
such a purpose. 

* * * 


At recent international scientific meetings the growth 
of world population has caused considerable specula- 
tion about the available food supply. It has been sug- 
gested that there is a vast amount of food, other than 
fish, in the oceans which should be useful for amplifying 
the world food supply. This will be a challenge to the 
flavorist for it will be his function to make such poten- 
tial food sources available food sources by making them 
palatable.—M.B.]. 


The American Perfumer 





FS EE a 


LE Ne ee 










Se ET ee ES. oss 


— 


RT RE ee 





Imitation Honey Flavors 






The uses of imitation honey fla- 


vors, and how to obtain them. 


Bu: Vo We 


pornos Honey flavors enjoy a good market 
nowadays, not only for their use in candy and soft 
drink flavors, but also for use in tobaccos. This industry 
uses great quantities of this flavor to obtain a sweet pene- 
trating odor in the tobacco. Some manufacturers use, for 
this purpose, solutions of one of the esters of phenyla- 
cetic acid in alcohol or rum, but these preparations often 
have a rather crude odor and lack the flowery freshness 
of the real honey. 

It might therefore be advisable to be able to offer well 
balanced and fresh honey flavors and it is tried to give 
in the following paragraphs some data which might be 
helpful in composing. 


COMPOSING FLAVORS 


The various esters of phenyl acetic acid are indispens- 
able for imitation honey flavors. The methyl ester is the 
most powerful, but not the finest. It is however very 
suitable for tobacco flavorings: The ethyl- and especially 
the propyl ester are much better and adaptable for the 
better kinds of flavor. The allyl ester is also available 
nowadays and has very great possibilities. These esters 
may be used in fairly massive doses up to 70 or 80 per 
cent. 

The base now needs to be carefully blended to obtain 
that flowery and yet heavy fruity odor. The flower note is 
in the direction of rose with a trace of hyacinth. To im- 
part this note phenylaethylphenylacetate together with 
phenylaethylsalicylate may be included, together up to 
15 per cent. The flowery note can be strengthened by in- 
cluding | or 2 per cent rose oil Bulgarian free of stearop- 
tenes for better solubility, or by a good rose compound 
for flavors. Other good blenders are also: phenylethyl-, 
geranyl- and linalylbutyrate, all to be used in very small 
quantities. Dimethylbenzylcarbinylacetate and ethylben- 
zoate have a very good influence and may be used in 
somewhat greater quantities as the former. 

p-Methylchinoline and the tetrahydro derivate are 
often mentioned in literature as having honey odor, but 
though they are useful, they should not be used in quanti- 
ties over 2 or 3 per cent, as their typical civet character 
easily spoils the flavor. 


USES IN TOBACCO AND CONFECTIONERY 


Two formulae which are not too detailed follow. The 
first is intended for tobacco use, and the second which is 
more expensive is for confectionery. 


Methylphenylacetate 700 
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WIGGERS DE VRIES 


Phenylethylsalicylate 150 
Phenylethylphenylacetate 50 
Geraniol (ex Palmarosa) 20 
Lauric aldehyde 5 per cent 5 
Ethylbenzoate 30 
Geranylbutyrate 10 
Dimethylhydrochinon 5 
Vanilline 30 

1000 
Ethylphenylacetate 350 
Propylphenylacetate 300 
Phenylethylsalicylate 100 
Phenylethylphenylacetate 70 
Allylphenylacetate 50 
Rose Bulg. stearopteneless 10 
Meth. nonyl acetic ald. 5 per cent 5 
Cyclotene 10 per cent 5 
Dimethylbenzylcarbinylacet. 10 
Coumarine 10 
Vanilline 20 
Exaltolide 2 per cent 5 
Ethylpelargonate 50 
Tetrahydro p.methylchinoline 15 

1000 


It is of course always advisable to use together with 
these bases some real honey oil. This imparts a natural- 
ness which is unobtainable with any other material. An 
alcoholic household flavor of normal strength may then 
be compounded as follows: 


Alcohol 96 per cent 400 
Honey oil imit. 6 
Honey oil genuine 2 
Propyleneglycol 350 
Aqua destill. 244 

1000 


Certif. food color q-s. 


To impart the nutty shade which is perceivable in the 
genuine honey, small quantities of a nut compound or a 
10 per cent solution of that very interesting aromatic 
Cyclotene may be used, up to | or 2 per cent. Nice effects 
also give the higher aldehydes, such as undecyl, lauric 
and especially methylnonylacetic in 10 per cent solutions. 
Some coumarine or vanilline may be used for fixing the 
compounds, and a | per cent solution of exaltolide which 
is very useful also in fruit flavors, gives a good lift. 
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Many Manufacturers of 


COLOGNES, TONICS, LOTIONS, DEQDORANTS 
are consistent users of 


ORBIS ALCOH-SOLS 


UNRETOUCHED PHOTO 


BECAUSE—Alcoh-sols are perfume oils that nating troublesome filtration. Important be- . 
have been especially “solubilized” to facilitate cause time and money saving. 
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their ready solution in low proof alcohol. 
BECAUSE—Alcoh-sols are ideal for the per- BECAUSE—Alcoh-sols are entirely free from 
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tions, barber supply specialties, deodorants, avoiding decomposition of the perfumes. hey 
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BECAUSE—Alcoh-sols will incorporate in 15 


to 35% alcohol the same amount of perfume 
that would normally require 50 to 90%, there- 
by stretching your supply of this vital material. 


BECAUSE—Alcoh-sols are available in a wide 
range of floral and bouquet odors to meet most 
demands. Odor list, prices and samples avail- 
BECAUSE—Alcoh-sols dissolve clearly, elimi- able to interested manufacturers only. 
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Soap Buying Habits in Omaha 


MM HE fifth annual edition of The Omaha World-Her- TOILET SOAP 


SSP CERT EE 


ald Consumer Analysis, for 1949, has been surveyed Soap brands preferred for the hands and face were: 
for the figures here presented on the use of soap and Per Cent No. of Families 
allied products in the Greater Omaha Market. (It will — tux 24.7 22,452 
. : sian aie Palmolive 23.1 20,998 
‘ : ‘terge are sated as an ' 
be noted that synthetic detergents are not treated as a yon saa 15,089 
independent unit but are reported by percentage of use — wory 11.8 10,726 
per manufacturer.) Sweetheart 10.0 9,090 
Woodbury 8.4 7,636 
BATH SOAP Cashmere Bouquet 5.8 5,272 
Lifebuoy 4.8 4,363 
h Toilet Soaps used for the bath were: Dial 2.4 2,182 
Per Cent No. of Families ava 2.2 2,00€ 
Lifebvoy 18.2 16,544 Swan 1.7 1,545 
Ivory 16.6 15,089 
Palmolive 15.9 14,453 HOUSEHOLD LAUNDRY 
Lux 15.2 13,817 
Dial 11.9 10,817 Soap products used for general household laundry were: 

: Camay 9.5 8,635 Per Cent No. of Families 
Sweetheart 6.9 6,272 Oxydol 24.2 21,704 
Cashmere Bouquet 4.1 3,727 Tide 22.7 20,359 
Woodbury 4.1 3,727 Rinso 12.6 11,301 
Swan 3.2 2,909 Duz 11.7 10,493 
Wrisley V1 1,000 Blue Barrel (bar) 10.6 9,507 

White King 4.5 4,036 

{ UQUID SHAMPOO Fels Naptha (bar) 3.1 2,780 

‘ Brand preferences for liquid shampoos were: Super Suds 2.6 2,332 

Per Cent No. of Families P. & G. (bar) 2.4 2,153 
: Fab 1.8 1,614 
Halo 37.8 20,591 Surf 1.7 1,525 

; Drene 23.5 12,801 All 1.2 1,076 

t Fitch 14.3 7,790 

| Watkins 5.6 3,050 

' Woodbury 3.5 1,907 WALLS AND WOODWORK 
Avon 2.7 1,471 
Sichucd eden 16 872 Soap products used for cleaning walls, floors and woodwork wa 
Krona! 1.2 654 Per Cent No. of Families 

Spic and Span 36.1 32,499 

CREAM SHAMPOO Soilax (Red) 10.2 9,183 

' Tide 9.1 8,192 

t Cream shampoos were bought by: Sexton 5.6 5,041 

Per Cent No. of Families Oxydol 5.1 4,591 
Lustre Cream 22.7 10,355 Soilax (Blue) 5.1 4,591 
Prell 15.3 6,980 Duz 3.1 2,791 
Shasta 14.7 6,706 Ivory (bar) 2.5 2,251 
Rayve 10.1 4,607 Dreft 2.1 1,891 
Toni 8.2 3,741 Rinso 2.1 1,891 
Avon 2.3 1,049 Lan-o-Sheen 1.5 1,350 
Modart 6.6 3,011 Vel 1.5 1,350 
Vita Fluff 6.5 2,965 Blue Barrel (bar) 1.4 1,260 
Helen Curtis 3.3 1,505 P. & G. (bar) 1.2 1,080 
Velvetouch 2.8 1,277 Climalene 1.0 900 
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FINE FABRICS 


Brand preferences for washing fine fabrics were: 


Per Cent No. of Families 


Lux Flakes 25,433 
Dreft : 19,892 
Vel ‘ 12,535 
Ivory Flakes 11,627 
Tide 9,083 
Ivory Snow 3,270 
Ivory (bar) 2,725 
Fab 2,271 
Breeze 1,817 
Surf 1,726 
Trend 1,181 


Oxydol 1,090 


——=—NNWWO? 
nNwWOOUNSDCSO 


SOAP FOR DISHES 


Soap products used for dishes were: 
Per Cent 

Tide 22.3 
Dreft 21.4 
Vel 17.7 
Fab 
Oxydol 
Duz 
Breeze 
Surf 
Ivory (bar) 
Rinso 
Trend 
Ivory Flakes 
Lux Flakes 
Swerl 
Shina Dish 


No. of Families 


20,233 
19,417 
16,060 
4,537 
3,992 
3,901 
3,720 
3,539 
2,631 
2,268 
2,087 
1,815 
1,815 
1,089 
998 


= 
° 
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Soap Sale Up 

Domestic sales of soap for the second quarter of 1949 
were up slightly over first quarter according to Roy W. 
Peet, manager of the Association of American Soap & 
Glycerine Producers, Inc. 

Sales Census reports to the Association from 87 manu- 
facturers representing a very substantial portion of the 
industry's volume show non-liquid soap sales amounting 
to 626,527,000 pounds as against 614,621,000 pounds 
from 79 companies in the first quarter. Based on only 
those companies’ reports which make comparisons pos- 
sible, non-liquid soap sales for the second quarter were 
3.6 per cent less than for the second quarter of 1948 but 
1.2 per cent above the first quarter of 1949. 

Liquid soap sold by 54 companies during the second 
quarter 1949 amounted to 1,443,000 gallons, compared 
to 1,331,000 gallons reported by 49 companies for first 
quarter of 1949. Data from companies reporting each 
quarte! show an 8.9 per cent increase over the second 
quarter of 1948 and an increase of 5.1 per cent over the 
first quarter of 1949. 

Sales of synthetic detergents in the second quarter of 
1949 as reported by 31 companies totaled 158,236,000 
pounds. For the first quarter of 1949, 26 companies re- 
ported 154,871,000 pounds, In the second quarter 1948, 
15 companies repo ted 96,823,000 pounds, 

Mr. Peet pointed out that a total of 97 manufacturers 
participated in the Association’s Sales Census in the sec- 
ond quarter of this year. This is a 43 per cent increase 
over the 68 manufacturers who supplied figures last year 
and is a new high for the Association’s Sales Census. 


308 October, 1949 


P & G Signs Los Angeles Harbor Lease 


One of the most valuable locations in Los Angeles 
Harbor has been acquired by Procter & Gamble Co 
under a ten-year lease from the Board of Harbor Com 
missioners. The location is on Terminal Island near Cer- 
ritos Channel and comprises four and one-half acres of 
land once occupied by the California Shipbuilding Corp. 

No information is yet available as to what use the soap 
company will make of the location. Rent is reported to 
be at the base rate of 714¢ per square foot per year and 
will yield the Harbor Commission a total of $14,453 an- 
nually, 


Wilson Wright Appointed by P&G 


Wilson Wright has been appointed manager of the 
economic research department of Procter & Gamble Co., 
Cincinnati, Ohio, succeeding N. R. Whitney, who has 
held this position for twenty-seven years. Mr. Whitney 
will continue to function in a consulting and advisory 
capacity. Mr. Wright comes to Procter & Gamble from 
Armstrong Corp Co. 


Watermulder Becomes Vice-President 
of Lever 


Louis F. Watermulder has been made administrative 
vice-president of Lever Brothers Co., Cambridge, Mass. 
In this newly created post Mr. Watermulder will super- 
vise and coordinate the activities of the director of per- 
sonnel and public relations, the treasurer, and the sec- 
retary and general counsel. Mr. Watermulder has been 
treasurer of the Quaker Oats Co. for the past seven years. 


Staley Expanding Extraction Facilities 


A. E. Staley Manufacturing Co., Decatur, Ill., has be 
gun a new soybean oil extraction plant as part of a pro 
gram for modernizing its processing facilities. The build- 
ing is expected to be completed next July. A contract for 
the installation of machinery has not yet been met. The 
entire project will, it is estimated, cost more than the 
$2,500,000 spent by the company on its first soybean 
oil extraction plant completed four years ago. The new 
plant, which will have a rated capacity of 800 tons of 
soybeans daily, will be adjacent to the first plant, which 
has a rated capacity of 500 tons. 
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how about a lift? 


Wouldn't you like to give a lift to your 
perfume... give it a fresh, new quality 
and life it has never had before... 

all without altering its true character? 
You can... thanks to NEO-FASCINAL, 
a brilliant, new development of 

Felton Laboratories. 

Based on new aromatics combined with 
aliphatic aldehydes, but blended 

with such skill that only the most lovely, 
flattering qualities of the aldehyde 
aroma are present, NEO-FASCINAL 
imparts a delightful “frenchy” 

note to complement even the most 


skillfully compounded perfume. 


NEO-FASCINAL 


Economically priced at 21.00 per pound 
OTT aa 1.50 


AROMATIC CHEMICALS © ESSENTIAL OILS © PERFUME OILS © FLAVORS 


ELTO CHEMICAL COMPANY, INC. 
599 Johnson Ave., Brooklyn 6, N. Y. 
BRANCHES IN BOSTON * PHILADELPHIA * LOS ANGELES 

ST. LOUIS * DALLAS * CHICAGO * MONTREAL * TORONTO 











eauty is fragrance 












A quality perfume is an inspiration to a 

woman's beauty... an extra dimension in which her 
loveliness may be expressed. 

Givaudan has helped many perfumers create products 
with this subtle power—through the development 

of quality materials, an 


outstanding example of which is 


The ultimate in the refinement of olfactory character, 

Cetone Alpha is a distinguished member of the Raldeine (methyl ionone) 
family, whose woody-velvety odor is valued the world over. For 

violet or orris notes, for an exquisite woody or amber character, the 
supremacy of Cetone Alpha is unchallenged . . . its 


indispensability in all high-quality perfume is well established. 


Greater Litinstion through 


ivaudan -| )elawanna, 


Inc. 







330 West 42nd Street, New York 18, N. Y. 





Branches: Philadelphia + Boston + Cincinnati + Detroit « Chicago + Seattle » Los Angeles « Montreal « Toronto 
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by ARNOLD KRUCKMAN 


Fed gear TIES here point out that the devaluation 
of the British pound will make the American dollar 
worth at least 35 per cent more in practically every part 
of the world. It is suggested that this condition will 
enable members of the essential oils, cosmetics, toiletries 
and allied industries to buy far more goods abroad for 
the dollar but that the situation is apt to almost kill 
off the reverse purchases by Europeans and those who 
live in other parts of the world. 


CARSON APPOINTED TO THE FTC 


John Carson has finally been confirmed by the Senate 
as a member of the Federal Trade Commission. 

Carson’s advent to the Federal Trade Commission is 
expected to put action in the long suspended considera- 
tion of the Cosmetics Fair Trade Practices rules. Car- 
son will undoubtedly take time to study the various find- 
ings and briefs. It is now hoped that there may be some 
definite action by November. 

The leading article in the Foreign Commerce Weekly 
published by the Department of Commerce the week of 
September 19, 1949 was written by Lester A. Barber, 
Economic Analyst and Miss M. D. Hall, his assistant. 
Both are in the Consumers Merchandise Branch, Com- 
modities Division, Office of International Trade, De 
partment of Commerce. Barber is, of course, very well 
known in the industry. The article should be of interest 
to all readers of The American Perfumer. 

The article points out that sales of toilet preparations 
in 1948 well exceeded $800,000,000 while materials used 
in food articles such as baking, confectionery and bev- 
erages as well as soaps, disinfectants, inks, shoe polishes 
and other items that are perfumed or flavored reached 
fabulous dollar values. 


EXPORTS TO U.S. UP 

It is to be noted that 4 out of 5 regions doubled, at 
least, their exports to the United States (in terms of dol- 
lars) in 1948 over 1939. Europe, however, chalked up a 
mere 18.4 per cent gain, in consequence of a severe drop 
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of 66 per cent by weight; this poundage-decline in 1948 
was accounted for by decidedly smaller shipments of 
medicinal botanicals and fish oils—the United States im- 
ports of the latter having been abnormally high in 1939, 
or five times the 1948 volume. 

Among the groups of materials the writers discussed 
were natural musk, civet, castoreum and ambergris. The 
group average pound price in 1948 was approximately 
50 per cent higher than in 1939, or $90.02 per pound, 
against $61.63 per pound. 

The import totals of essential oils in 1948 are recorded 
as having been 24.2 per cent less by weight and 49.5 per 
cent greater by value than in 1939. 

However, when this commodity group is examined, it 
is found that 86.2 per cent, equivalent to 1,801,003 
pounds of the total volume decline was composed of six 
oils; cassia, 120,578; cinnamon leaf, 206,127; geranium, 
176,424; citronella, 1,031,107; anise, 124,702; and linaloe 
and bois de rose, 142,065. 

It is recorded that the large pound volume of imports 
in 1939 was probably attributable to the fact that im- 
porters, fearing dislocation or cessation of shipping 
space in the event of global war, placed orders for as 
much material as they could obtain. 

The writers emphasized that although larger weight 
purchases were made in 1939 than in 1948, prices did 
not skyrocket, since the purchasing was a continuation 
of normal market buying conditions. By this they mean 
that the United States and other countries were free to 
buy and import from their regular world wide sources 
on a peace time basis, until September 1, 1939. They 
cite as evidence the fact that the average declared United 
States import value of essential oils in 1939 was $0.746 
per pound, against $2.17 per pound in 1947 and $1.47 
in 1948. This reveals that a return to worldwide com- 
petition had its influence on prices in 1948. 

Imports of gums and balsams in 1948 were better in 
both pounds and value than in 1947, when the totals 
were in turn higher than in 1939. 

The average annual pound price of the group as a 
whole was: 1948, $0.234; 1947, $0.304; 1939, $0.122. 

The writers set forth briefly the major changes in 
commodities received from the principal countries. 

Four essential bills represent combined decreases of 
2,010,529 pounds in 1948 from the 1939 totals. In Cassia, 
all from China, so good in candy, baking products, and 
flavor formulas, and so desirable in mouth washes, den- 
tifrices, perfumes, beverages, and pharmaceuticals, was 
down because of civil and military conditions, and con- 
comitant inflation, which made it unattractive to distill 
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all of the oil possible. Indonesia’s citronella plantations 
had not all been rehabilitated, while citronella from 
Ceylon was affected by a very material drop in prices. 
Both types are used in soaps and perfume formulas. 
From both types are obtained geraniol, geranyl, acetate, 
and citronella, while the Indonesian type also is raw 
material for citronellal, hydroxycitronellal and menthol 
of medicinal grade. Both types were transplanted in 
Indoneaia from Ceylon specimens. 

Cinnamon leaf (Ceylon) was insignificant in 1948 as 
compared to 1949. This product is one commercial 
source of vanillin for flavoring candies, confectionery, 
and ice cream, as a substitute for vanilla beans. Anise 
oil, from China and French Indochina, showed little 
change in imports from China but 115,000 pounds less 
came from French Indochina in 1948. Candy waters, 
baking products, soap and perfume and flavoring for- 
mulas are made more appealing by its use. 

The total net loss of United States imports, according 
to the writers, in 1948 under 1939 was 46,855,283 pounds. 
Three groups were responsible; medicinal botanicals, 
21,371,280 pounds less; codliver oil, 28,676,866 pounds 
lower; and oils of bergamot and otto of rose. Bergamot 
oil, from Italy, is an absolute requirement of eaux de 
cologne, many perfume formulas, and for use in liqueurs. 
Otto of rose from Bulgaria, rose de mai from France, 
and otto of boronia from Australia, are cited as supreme 
types of rose oil which add distinction to high quality 
perfumes. 

Mr. Barber and his associate point out that Africa's 
1948 contribution to the United States in essential oils 
registered a loss of 280,907 pounds under 1939, prin- 
cipally in cinnamon leaf oil from British East Africa; 
and geranium from Algeria, Reunion, and Madagascar. 
Geranium oil, they suggest, is from the same flower often 
used as a boutonniere. It is employed to perfume soap, 
and as an ingredient of many perfume formulas. Its 
derivative, rhodionol, is similarly used. 

Of interest to manufacturers of toilet preparations is 
the fact that the gum increase, almost 6,500,000 pounds 
in 1948 over 1939, represents larger shipments of gum 
arabic from the Sudan and Egypt. 

They point out overall in volume that South Ameri- 
can area almost doubled its shipments to the United 
States in 1948 over 1939, while the value gained nearly 
200 per cent. 


ESSENTIAL OIL ARRIVALS INCREASE 


Essential oil arrivals increased more than 200 per cent, 
or 1,637,165 pounds. The gains were in lime oil from 
the West Indies; ocotea cymbarum from Brazil; orange 
sweet from Brazil; bois de rose from Brazil: citronella 
from Guatemala and Honduras; petitgrain trom Para- 
guay; lemongrass from Guatemala, El Salvador, Haiti, 
and Brazil. 

Mr. Barber and his assistant remarked that Haiti is 
fighting its way into the sun. Already 8 different essen- 
tial oils are being shipped in commercial quantities, 
principally to the United States. The Central American 
Republics and Argentina are also promising sources of 
oils heretofore principally originating in Asia and Af- 
rica, while Guatemala is already an established exporter 
of citronella and lemongrass oils. 

Six essential oils, 3 from Mexico and 3 from Canada, 
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lifted imports in 1948 to higher levels. They were citro- 
nella, Mexico 5,930 pounds; lime, Mexico, 97,047 
pounds; linaloe, Mexico 13,285 pounds; cedarleaf, Can- 
ada, 1,273 pounds; other essential oils Canada 8,790 
pounds. In 1939 they were citronella, Mexico pounds; 
lime, Mexico, 32,869 pounds: linaloe, Mexico, 2,911 
pounds; cedarleaf, Canada, 0 pounds; other essential 
oils, Canada, | pound; pineneedle Canada, in 1948 
1,273 pounds, none in 1939. 

“Gums, and Resins, n.e.s.’"”’ Mexico, amounted to 55,- 
934 pounds in 1948, none being received in 1939. This 
represents the major portion of the increase of the North 
\merican area. 

According to reports received from abroad by the De- 
partment of Commerce during a meeting in France be- 
tween the syndicates of producers and purchasers of 
perfumery products, the value of the 1949 jasmin crop 
in Grasse, France, was fixed at 260 francs per kilogram, 
in contrast with the 1948 price of 180 francs. This year’s 
crop is estimated at 750,000 kilograms. 


GRASSE BUSINESS GOOD 


Grasse essential oil firms are reportedly doing an ex- 
cellent business. For example, an industrialist in that 
region stated that his sales in the first half of 1949 
amounted to 316,000,000 francs, the anticipated total 
for the year being 650,000,000 francs, of which 70 per 
cent is accounted for by exports. Sales in 1948 totalled 
937,000,000 francs; 1947 being 303,000,000 francs. 

Exports of essential oils from Grasse in July 1949 
amounted to 159,000,000 francs, compared with 116,- 
000,000 francs in June 1949. Grasse products are sold 
throughout the world even to the USSR and the Ar- 
gentine Republic. Exports to the United States are now 
less important than in 1946. Shipments to the United 
States in July 1949 had a value of $58,000 against $32,- 
000 in the preceding month, and $185,500 in July 1946, 
at the peak of the postwar boom. The July 1938 figure 
was $28,000, the quantities in this month and July 1949 
being approximately equal. 

From the Isle of Cyprus comes word of the distillation 
of oil of zdravetz, from geranium macrorhizum. This 
rare, expensive oil is used almost entirely in perfumery. 

From the Marseille district, the Department of Com- 
merce reports essential oil exports to the United States 
in July 1949 to a value of $91,338, compared with $63,- 
372 in the preceding month, and $41,845 in July 1948. 
The figures of the same month in 1938 were $11,143. 
The breakdown of exports of essential oils to the United 
States in July 1949 was as follows: Lavandin, $34,740; 
geranium, $30,219; orange Guinea, $9,459; clove leaf 
$7,516; vitivert $4,389; lavender, $3,000; iris concrete 
$1,333; and almond $682. 

From the Sudan, the Department of Commerce, has 
a report that the 1947-48 output of gum arabic was 
37,000 tons, an all-time record. Exports of gum arabic 
from the Sudan cover about 80 per cent of the world’s 
consumption of this product. 

The preliminary compilation of production statistics 
of synthetic organic chemicals in the United States, es- 
pecially covering flavor and perfume materials for the 
year 1948, compiled by the Chemical Division of the 
U.S. Tariff Commission, was issued recently, and is avail- 
able to those who apply for it. : 


October, 1949 31] 








synthetie 


specialties 


Famous Schimmel Synthetics are not hasty developments 
made under the stress of emergency. 


The Schimmel Laboratories have always specialized in 
synthetics and were the first to synthesize many an impor- : 
tant oil. : 


We can offer sure assistance to the manufacturer in re- 
placing costly floral oils, aromatic bases or essential oils. 






Schimmel & Co., Inc., 601 West 26th Street, New York 1, N.Y. 
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Hints for Improving Production 


“Spend money for plant modernization and expansion to reduce costs” urges 


National Industrial Conference Board . 


equipment and plant facilities stressed 


NCREASED 


expenditures on 


modernization and expansion of 


plant and equipment, additions to 
staff in order to intensify engineer 
ing and research efforts, as well as 
many other money outlay programs 
are being undertaken to reduce fac- 
tory costs, according to the latest 
monthly survey on business prac- 
tices conducted by the National In- 
dustrial Conference Board. 

Most companies cooperating in 
the survey consider the problem of 
reducing their costs from two 
points of view. An _ immediate 
“housekeeping” effort is being 
made by these companies to elimi 
nate waste and duplicate effort, 
weed out inefficiencies, intensify ef- 
fort and increase productivity, and 
take out the frills engendered by 
the war boom years. 

They are at the same time en 


gaged in an over-all, long-range pro 
gram which, though presently call- 


ing for higher expenditures, antici 
pates greater savings through im 
proved techniques, facilities expan 
sion, and new equipment. ‘These ex 
penditures, it is considered, ‘will 
increasingly point the way to profits 
in the months and years ahead.” 
While most companies are reluc- 
tant to initiate expansion programs 
at present, many are stressing im- 
provements which will permit maxi- 
mum utilization of present equip- 
ment and plant facilities. 
However, some companies feel 
that now is the time for relocation 
of certain operations nearer to con- 
sumer markets, sources of raw ma- 
terials and favorable labor supplies. 
Standardization was credited fo1 
outstanding cost 
many companies. A number of com- 
panies reveal considerable interest 


reductions by 
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in the application of quality con- 
trol methods to their operations as 
a means of effecting cost reductions. 
The survey indicates increasing use 
within the company of production 
planning techniques, time and mo- 
tion studies, hours control, and in- 
ventory control. Active suggestion 
and incentive systems are reported 
as gaining wide popularity as a 
method for improving methods and 
reducing costs. 


Stainless Steel Batch Cans 


Stainless steel batch cans of 
welded construction are offered by 
Metalsmiths Div., Orange Rolle 
Bearing Co. They are reinforced at 
the top with an endless iron ring 
and have handles attached, and are 
available in 10 to 70 gal. sizes with 
or without covers. 


New Semi-automatic Case Sealer 


For sealing cases of different 
widths, heights and lengths, one 
right after the other, the A-B-C Seal- 
all, a new semi-automatic case 
sealer, is offered by the A-B-C Pack- 
aging Machine Corp. The machine, 
it is stated, eliminates the necessity 





. Maximum Utilization of present 


Vew and improved equipment 


of storage conveyors or the down 
time required to change from one 
size Case to another without any ad- 
justment. The speed is from one to 
five cases per minute. 


Aerating Pulverized Materials 


Simple means of injecting small 
volumes of low pressure air into 
pulverized materials which tend to 
pack and do not flow readily from 
bins, hoppers and chutes are pro- 
vided by Bin-Flo aerator units ac- 
cording to the Bin-Dictator Co. 
Low pressure air is injected into the 
pulverized material through a spe- 
cial fabric diffuser causing the ma- 
terial to flow freely. The units, it is 
stated, will not plug up. 


Mirror-brightening Aluminum 


Aluminum and its alloys, includ- 
ing those containing copper, may 
now be mirror brighted and pro 
tected in a few minutes by means of 
simple immersion in aqueous solu- 
tions according to the Technical 
Processes Div. of Colonial Alloys 
Co. These treatments either in the 
as-brightened or as-protected condi- 
tions are excellent bases for lacquers 
or paints, it is stated. The operation 


7 


Mina , 


Various Size Cases Handled 
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Better Values 





















The word “‘value”’ is an indeterminate factor and we 
only know that we do give better value because our Sor 
customers, over a period of years, have insisted that 
no one has been able to combine the ability to supply 
quality perfume oils scientifically selected for their nT) 
specific needs as effectively as our organization. BAS) 


a = 

We don’t expect everyone to believe this, but we Sor y 
do invite your investigating it. Confidence is based ar S 
i POM) 

on a knowledge of an ability to perform. Let us Wee | 
show you why so many progressive manufacturers er) 
in the perfume and cosmetic industry say ‘Be Sure eae 
; eae ERO Mp) 

with Syntomatic. wee 
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SYNTOMATIC CORPORATION ee 


Umrah 
114 EAST 32nd STREET NEW YORK 16, NEW YORK Ow) 
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consists of a series of acid-proof and 
common steel tanks several of 
which are used hot. The entire 
time of the cycle is stated to be as 
low as five minutes. Much work de- 
pending on the size and shape of 
the castings or stampings can be 
handled in bulk or in baskets. Part 
of the process will produce passi- 
vated mirror-type finishes alone 
which, it is added, if followed by 
anodizing and coloring, produces 
brilliant colored effects simulating 
most any of the brightly polished 
metals such as gold, silver, brass, 
copper, chromium or other colors. 
Samples submitted to the company 
will be processed free of charge and 
returned for evaluation. For those 
who desire it their production can 
be handled on a contract basis at 
the company’s plant. 


New Line of Drum Faucets 


A new line of oil drum and bar- 
rel faucets and oil and molasses 
gates is offered for immediate de- 
livery by the Syracuse Alloy Metals 
Corp. The faucets in either fine 
grey iron with heavy black enamel 
finish or malleable aluminum alloy 
are of the self closing type and lock 
lever, taper plug type. All have 
longer outlet nozzles than the con- 
ventional type to prevent splash, 
waste, and fire hazard. The oil gates 
have a newly designed safety grip, 
uted finger hold handle Informa- 
tion is available on request. 


Accurate Testing of Water 


For quick and accurate testing of 
distilled and de-ionized water for 
purity the F. J. Stokes Machine Co. 





Water Purity Indicator 


announces the Stokes water purity 
indicator. It operates on the princi- 
ple that conductivity of water is di- 
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rectly proportional to its ion con- 
tent or its degree of purity. This 
principle provides one of the fastest 
methods by which water purity can 
be determined. An easy, quick pu- 
rity test may be made whenever 
needed. Descriptive literature will 
be sent on request. 


Portable Spray Drier 


The practicality and technique 
of spray drying various substances 
on a large scale may be determined 
on a small scale by use of a portable, 
spray drying unit of Danish design 





Spray Drier in Use 


now being made available in the 
United States through the Niro 
Corp. This compact laboratory unit 
is particularly designed for experi- 
mental work in laboratories and 
small scale production in pharma- 
ceutical and industrial organiza- 
tions. It may easily be wheeled from 
one department to another. The 
drier features a specially designed, 
high speed atomizer head. Rotating 
at 50,000 rpm., it ejects the liquid 
product as an extremely fine mist 
into the drying chamber where cir- 
culating warm air quickly evapo- 
rates the water content. The dry 
product falls to the bottom of the 
chamber as a fine powder where it 
is funneled out as a finished, easily 
soluble product. 


Flame Failure Safeguards 


Flame failure safeguards fon 
combination gas-oil burners are of- 
fered by the Combustion Control 
Corp. This should be of interest on 
account of shortages of gas and oil 
in various localities which has re- 
sulted in a trend in the direction of 











combination gas-oil burners on in- 
dustrial installations particularly 
with the introduction of natural gas 
to the industrial East. Safeguards 
and programming systems to take 
care of either combination of oil as 
the principal fuel and gas as the 
stand-by fuel or vice versa with 
safety and with a minimum of elec- 
trical and mechanical adjustment 
when changing from one fuel to the 
other are offered by the company. 
Special bulletins are available. 


Fulerum Action Drum Truck 


Incorporating the ingenious ful- 
crum action at two points on a 
straight rocker a new drum cradle 
truck is offered by the Morse Manu- 
facturing Co. which, it is stated, en- 
ables one man to easily and safely 
handle drum loads up to 500 Ibs. 
The straight rocker feature, it 1s 
pointed out, enables the operator to 
position the nose of the truck close 
to the bottom chime of the drum 
where the truck stands upright 
alone, permitting the operator to 
roll the drum over the safety catch 
located on the nosepiece. The drum 
and truck are then tilted as one 
unit to the horizontal draining po- 
sition with little effort and safety 
aided by the two point fulcrum ac- 
tion. The unit is equipped for port- 
ability with large three inch diam- 
eter wheels and is constructed of 
electrically welded angle iron for 
maximum strength. For extra heavy 
loads the use of a tipping lever en- 
ables one man to easily tilt the 





How Drum and Truck are Tilted 


drum and truck to a horizontal po- 
sition for moving about or for dis- 
pensing the contents of the drum. 
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New Chemical Products 

Heyden Chemical Corp., New 
York, N.Y. is announcing a group of 
new products to be made available 
in pilot plant quantities. 

The first of these new items will 
be anisic acid, anisoyl chloride, 
ortho-chloro-cinnamic acid and 
1,4’-dichlorobenzophenone, the first 
two of which are available in com- 
mercial quantities. It is expected 
that they will interest chemists in 
various fields. Most of the new items 
will be made in the fine chemicals 
manufacturing unit which was re- 
cently constructed at Fords, N.]. 


Self-Hinged Captive Cap 

Shaw Insulator Co. has an- 
nounced a self-hinged captive cap 
closure for collapsible tubes and 
bottles. The cap, hinge and fasten- 
ing ring are extruded in a single in- 
jection moulding shot of polyethyl- 
ene. It is stated that field tests indi- 
cate the hinge will stand thousands 
of openings. This self-hinging prin- 
ciple is being applied to a variety of 
packages and products. 


Iron Pentacarbony! 


Iron pentacarbonyl is available 
for sale from Antara Products Di- 
vision of General Aniline & Film 
Corp. 

Iron pentacarbonyl is a_ viscid, 
yellow, chemically pure liquid. It 
has a specific gravity of 1.466 at 18 
deg. C., and a boiling point of 102.8 
deg. C. Insoluble in water, it is sol- 
uble in most organic solvents. The 
chemical lends itself to research in 
the field of organic synthesis. 


New Balance 

Weighing samples to 49 of a mil- 
ligram with analytical balance ac- 
curacy, but in one-third of the time, 
is made possible by a new direct 
reading instrument, the “Gran-Atic 
Balance.” 

The new balance has only one 
pan. All weights are built in and 
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are manipulated by turning four ex- 
ternal knobs. The range is from 200 
grams to 0.0001 grams. The knife 
edges and planes of the balance are 





One-Pan Balance 


of sapphire, pan is gold plated, and 
entire case is aluminum with baked 
lacquer finish. The balance beam 
has a constant load, so sensitivity re- 
mains constant regardless of the 
sample size. The balance is avail- 
able through Fisher Scientific Co. 


New Catalogs 


A complete story of adhesive 
products and the Paisley facilities 
are presented in a six-page, two- 
color illustrated booklet which is 
currently being offered by Paisley 
Products, Inc. The manufacturer 
states that this pamphlet is_pre- 
pared especially for new users of ad- 
hesive materials. It acquaints them 
with the large variety of adhesive 
raw materials and chemicals now 
being employed to meet the produc- 
tion requirements of all industries. 


Tennessee Eastman Corp. an- 
nounces publication of the new edi- 
tion of Eastman Industrial Chemi- 
cals, an annual catalog compiled to 
inform potential buyers of the vari- 


ous chemicals that Tennessee East- 
man offers to the industry. 

Listed in the catalog are aliphat- 
ics, aldehydes, acids, anhydrides, 
esters and alcohols. In the aromatic 
section are found anilides, amines, 
aminophenols, phenols and phenol 
ethers. Other chemicals listed in- 
clude cellulose products and several 
inorganic chemicals. Copies are ob- 
tainable upon request. 


F. J. Stokes Machine Co. has is- 
sued “Stokes Microvac Pumps For 
High Vacuum,” a 36-page, three- 
color catalog and data book. It des- 
cribes the complete line of Stokes 
Microvac pumps, including specifi- 
cations, and their application in re- 
search and industry. 

In addition, valuable vacuum 
data and engineering information 
is given, together with actual vac- 
uum processing problems for many 
industries. Charts, graphs and 
tables are included for ready refer- 
ence. The new catalog and refer- 
ence book will be sent on request. 


Uses and properties of eight new 
glycols are described in a new 8- 
page booklet, Higher Diols, pub- 
lished by Carbide and Carbon 
Chemicals Corp., New York, N.Y. 
Specific glycols described include 
butanediol-1,3; pentanediol-2,4; 
the two six-carbon diols, 2-methyl- 
pentanediol-2,4 and hexanediol-2,5; 
heptanediol-2,4; — ethylhexanediol; 
and two new substitutes 1,5-pentane- 
diols. The booklet gives complete 
physical properties for the higher 
diols, comparing them with the 
lower, more familiar 2- and 3-carbon 
glycols and glycerol. Uses have been 
tabulated by product and industry 
for quick reference. Copies may be 
obtained from the company by re- 
questing Form 6719. 


Arthur D. Little, Inc. has_pre- 
pared a most extensive bibliog- 
raphy on the industrial uses of 
radioactive tracers. Copies are avail- 
able without charge. 
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Civet synthetic powder 


6a ambergris synthetic lumps 


Cr CaStOreuM absolute synthetic 


aMersone a substitute for musk 


So much more than a dash of this or 
that went into these DREYER SYNTHETIC 
ANIMAL SCENTS, any perfumist can 

use them with casual confidence. Dreyer’s 
chemists have achieved a uniformity 

not possible with the natural product. These 
scents are an excellent imitation of the 
original odor. They are stable and easy 
to work with; they act as a fixative; 

and add that important extra body and 
warmth to your final odor. Extremely 
economical, too — cost conscious 
management appreciate their lower 
initial cost and lower long-run cost 

due to their greater strength. 

WRITE THE DREYER PERFUME STYLIST 


FOR SAMPLES AND PRICES or SEND 
FOR CATALOG B. 


L117 W. 19th St. New York 11, N. Y. 
| We are interested in: [] Civet 


; 2 Ambergris ([) Castoreum [] Amersone 
| Please send us Catalog “’B”’ 


' Name 
| Company 
| 


| Street 
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| City Zone Stote 
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ESSENTIAL OILS 


Basil from Grasse 
Clary Sage 
Estragon 


Patchouly Extra PR 
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FIXTURES 
Cedrenol L 
Olibanol 
Peruviol 


Tolurone 


The finest natural raw 
materials for your 
Perfumery, Soaps 


and Cosmetics... 


FLOWER OILS 

Absolute Cassie Epuree PRC 
Absolute Jasmin Epuree PRC 
Absolute Mimosa 


Absolute Rose de Mai 


P, Robertet Ine. 125 East 23 Street - ORegon 3-7585 


THE NEW YORK OFFICE OF P. ROBERTET & CIE. - GRASSE, FRANCE 
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THE ROUND TABLE — 


Allen Addicks, New Advertising 
Manager of American Perfumer 


After some years as Associate Edi- 
tor and Advertising Representative 
of Gas Age and Industrial Gas, both 
also published by Moore Publishing 
Co., Allen Addicks, as of October 
15, becomes Advertising Manager of 
The American Perfumer. 

Mr. Addicks was graduated from 
the Massachusetts Institute of Tech 
nology with the degree of chemical 
engineering. He came to this com 
pany after serving as research chem 
ist with the United Gas Improve 
ment Co, of Philadelphia and as in 
dustrial fuel engineer with the Pub 
lic Service Corp. of New Jersey, the 
Boston Consolidated Gas Co., and 
the Surface Combustion Co. During 
the war he was a Captain in the Re 
search and Development Service ol 
the Ordnance Department of the 
\rmy. 

Returning to this company he be 
came Associate Editor of Gas Age 
and Industrial Gas. However, Mr. 
\ddicks developed a definite inte: 
est in sales work, which tempted 
him to forsake editorial laurels to 
become Mid-Western Advertising 
Manager of Gas Age, LP-Gas, In 
dustrial Gas and Gas Appliance 
Merchandising. After several years 
of successful work, he was appoint 
ed Eastern Advertising Manager of 
these publications. 

\s will be seen, Mr. Addicks 
brings to his new task a splendid 
training in chemstry and broad ex 
perience in chemical engineering, 
chemical research and_ editorial 
service followed by several years ol 
sales and advertising work. This ex 
perience will enable Mr. Addicks to 
vive more complete service in co 
operating with producers of raw 
materials and makers of equipment 
and supplies, in developing sales of 
their products to manufacturers of 
cosmetics, soaps and flavors 
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We feel confident that his talents 
and activities in his new capacity 
on the American Perfumer will 
broaden the service of this publica- 
tion throughout the industry, in the 





Illen Addicks 


future period of expansion on 
which post war conditions so clearly 
indicate is the vital job ahead of us. 


American Society of Perfumers 
Resumes Open Meetings 


An “Editorial Slam on Perfumes” 
by Miss Hazel Rawson Cades, Good 
Looks Editor of the Woman’s Home 
Companion was the feature of the 
first regular monthly dinner meet 
ing of the American Society of Pet 
fumers at the Advertising Club, 
New York, September 21. It was an 
open meeting to which guests of the 
members were invited. A. Fiore of 
Givaudan-Delawanna  Inc., _ pre 
sented three of his company’s new 
aromatic chemicals. A _ cocktail 
party and a short business meeting 
preceded the opening meeting. 


New Products to be Seen 
at Chemical Exposition 

\ widely assorted array of new 
substances will be disclosed at the 


22nd Exposition of Chemical In 
dustries, to be held in Grand Cen 


tral Palace, New York, N.Y., No- 
vember 20 to December 3. 


Nestle-LeMur Buys 
Mavis, Djer Kiss 

Lee Nadeau, president of Nestle- 
LeMur Co., has announced the pur- 
chase of V. Vivaudou’s Mavis tal- 
cum powder and Egyptian Henna, 
as well as Keroff’s Djer-Kiss talcum 
powder, sachet, perfume and _ co- 
logne. 

In addition to the above, an an- 
nouncement has been made of the 
merger of Nestle-LeMur Co., Irre- 
sistable, Inc., and Blue Waltz, Inc. 


Firmenich Enlarges 
Sales Staff 


Enlargement of the sales staff of 
Firmenich & Co., New York, N.Y., 
has been announced by Charles C. 
Bryan, resident partner. 

The appointees are Donald H. 
Bush and L. J. Weed, Jr. Both hold 
degrees in chemistry. 

Mr. Bush is a veteran of 314 years 
in the Army, where he saw action 
in Germany as a combat second 
lieutenant with the 75th Division. 
Mr. Weed spent 5 years in the 
Army Air Corps on B-17 combat 
flight duty. 


Fall Meeting of 
SCC Scheduled 


The Fall Meeting of the Society 
of Cosmetic Chemists will be held 
in New York, N.Y., December 8, at 
the Savoy Plaza Hotel. This will be 
the semi-annual meeting at which 
technical papers will be read and 
discussed. 

Communications concerning pa- 
pers should be addressed to the 
Chairman of the Program Commit- 
tee, Dr. S. D. Gershon, 6901 West 
65 St., Chicago 38, Il. 
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Alexander Westfried back from 


Europe—Joins Father’s Company 


Alexander Westfried, son of Er- 
nest A. Westfried, returned on the 
Queen Elizabeth September 19 fol- 





ilexander Westfried 


lowing a ten month’s business trip 
abroad. He visited Italy, Belgium, 
Switzerland and France and spent 
most of his time in Grasse where he 
obtained first hand information on 
the essential oil situation. In France 
he observed that even women of 
modest means purchased the more 
costly perfumes which they used 
with discretion. Since his return Mr. 
Westfried has joined the Huxley 
Westfried Corporation in a sales ca 
pacity. He was graduated from Wil- 
liams College where he majored in 
chemistry and during the war 
served as an officer in the Army in- 
telligence division in 
China. 


India and 


Givaudan-Delawanna Celebrates 
its Silver Anniversary 


A quarter of a century of uninte1 
rupted growth, expansion, and pro- 
gress has marked the history of 
Givaudan-Delawanna, Inc., New 
York, N.Y., according to a statement 
issued by the company in commem- 
oration of its twenty-fifth anni- 
versary. The anniversary, cele 
brated during the month of Octo 
ber, is being marked by special fes 
tivities and publications, and pan 
ticularly by the visit to this country 
of Xavier Givaudan and Sylvain 
Fontanes, associated with the inte1 
national Givaudan organization for 
half a century. 

Mr. Givaudan, now in his 83rd 
year, comes to the United States for 
his first visit in fourteen years. A 
co-founder with his younger 
brother, the late Leon, of both the 
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international and American Givau- 
dan firm, Xavier (as he is affection- 
ately called by his many friends) 
still plays an active and day-to-day 
role in guiding the Givaudan firms 
as chairman of the Board of Direc- 
tors. His personality has enriched 
the world of perfumery. 

Joining Xavier on his voyage is 
Mr. Sylvain Fontanes, managing di- 
rector of Givaudan, France, whose 
trip coincides with his golden anni- 
versary of association with the 
Givaudans. Although this is Mr. 
Fontanes’ first visit to the United 
States, he is well-known in perfume 
circles and he is honorary president 
of the National Syndicate of French 
Manufacturers of Synthetic Aro- 
matic Chemicals. 

In the two and a half decades that 
have passed since the Givaudan firm 
was established here, the company 





Xavier Givaudan 


has attained an outstanding posi- 
tion in the aromatics industry, re- 
markably analogous to that which it 
holds abroad. It manufactures in 
this country in a single year over 


250 different synthetic organic 





Sylvain Fontanes 


chemicals and essential-oil isolates 
used in perfumery. Its output of 
over three million pounds of chemi- 
cals per year. 


Chevalier of Legion of Honor 
Conferred on Francois Goby 
Francois Goby, managing direc- 
tor of Tombarel Freres, Grasse, 
France, has been honored by the 





Francois Goby 


French government with the orde: 
of Chevalier of the Legion of Honor 
in recognition of his services to 
France as an international business 
executive, as mayor of Saint Vallier 
de Thiey and for his military serv 
ice in both World Wars. He is the 
son of the late Xavier Goby who for 
about half a century was a promi- 
nent figure in the industrial, civic 
and social life of Grasse and who 
served for many years as vice presi- 
dent of the Chamber of Commerce 
of the department of Alps Mari 
times. 

Mr. Goby was born in Grasse in 
1895 and studied at the College of 
St. Joseph in Avignon. In December 
1914 he enlisted in the Army and 
sérved with distinction in World 
War I. After demobilization he en- 
tered the employ of Tombarel 
Freres, founded by his grandfather 
and his grand uncle, with which he 
has been associated ever since. In 
World War II he served as liason 
officer between the French and 
English armies between May and 
July 1940 in the campaign in the 
north of France. 

As an executive of the firm he has 
travelled to many parts of the 
world and over the years has been 
a frequent visitor to the United 
States. He is vice president of the 
Syndicate of Manufacturers of Es- 
sential Oils of Grasse and was judge 
of the Tribunal of Commerce of 
Grasse from 1933 to 1948. He is a 
member of the Chamber of Com- 
merce and is president of the Rotary 
Club of Cannes as well as of the 
Gallia Club of Grasse. 
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Climbing trees and observation towers . . . looking 
through telescope and binoculars will not help you find 
the perfect scent for your particular product. But here's 
how you can find it: Set your sights on D&O... 
Here you will find more than 150 years of experience, extensive 
world resources, modern research and compounding laboratories, 
skilled master perfumers. Here, too, you will find myriads of new, 
exciting fragrances being created ... new and unusual 
perfumery materials being developed to meet new conditions, 
to solve new problems, to anticipate tomorrow’s trends. Here, then, 
at D&O is where you will find the Profitable, the Correct, the Perfect 
scent for your product... and the happy solution to your most 


complex perfuming problems. Consult D&O. 


DO DODGE & OLCOTT, INC. 


sacahaa 180 Varick Street - New York 14, N. Y 


ATLANTA + BOSTON + CHICAGO + CINCINNATI + DALLAS + LOS ANGELES + PHILADELPHIA + ST. LOUIS » SAN FRANCISCO 


ESSENTIAL OILS « AROMATIC CHEMICALS « PERFUME BASES e« VANILLA « FLAVOR BASES 
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W. H. Sheffield Becomes 
President of Innis, Speiden 

W. H. Shefheld, Jr., has been 
elected president and general man- 


ager of Innis, Speiden & Co., New 
York, N.Y. His election fills the post 





W. H. Sheffield, Jr. 


left vacant by the death of his fa 
ther, W. H. Shefheld, who died July 
25 at Allenhurst, N.]. 

The Board of Directors, at the 
same meeting, elected R. C. Palmer, 
secretary of the company, a membe1 
of the Board. D. S. Cushman, for- 
merly assistant to the vice-president, 
has been named assistant to the 
president. . 


Merck to Export as 
Merck (North America) 


The ~— business of Merck & 
Co., Inc., Rahway, N.J., will be con- 
ducted under the name Merck 
(North America) Inc. The forme: 
name of the Merck export subsidi 
ary was P.W.R. Export Corp. 


ACC & CA Holding 
“Open Door Meeting” 


Representatives of industry and 
non-member professional men will 
be welcome at an ‘open door meet- 
ing” of the Association of Consult 
ing Chemists & Chemical Engineers, 
October 25, at the Shelburne Hotel. 

The guest speaker will be Robert 
\. Whitney, speaking on “Better 
Se lling— Che Catalyst of Our Econ 
omy.’ 


Shulton 
Expansion 


Shulton, Inc., New York, N.Y., 
has begun construction of a quar- 
ter-million dollar warehouse and 
ofhce building in Lincolnwood, on 
the far-West side of Chicago. The 
Midwestern office, now at 180 N. 
Wabash, will be moved to the new 
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location as soon as the building is 
completed. The structure has a 250 
foot frontage on Touhy St., extend- 
ing back 256 feet. 


Packaging Machinery 
Manufacturers Meeting 


lhe seventeenth annual meeting 
of the Packaging Machinery Manu. 
lacturers’ Institute, to be held Octo- 
ber 31 to November 2, at the Edge- 
water Beach Hotel, Chicago, IIL., 
will have the theme “The Long 
Range Outlook for the Packaging 
Machinery Industry.” 


Results on ADACIOM 
Summer Meet 


The Associated Drug and Chemi- 
cal Industries of Missouri held its 
Summer golf meeting August 26 at 
the Algonquin Country C lub, Web- 
ster Groves, Mo. Ben Donaldson 
turned in low gross and Roger Ma- 
lone held low net. 


Ray Strobl to Represent 
Albert Verley 


Ray Strobl has joined the sales 
staff of Albert Ver ley Co., Chicago, 
Ill., and will represent the firm in 
the Eastern United States. 

Mr. Strobl, son of E. J. Strobl, ex- 
ecutive vice-president of the firm, 
was educated at Proviso ‘Township 
High School, Maywood, IIl., and at 
Millburn, N.J. After graduation, he 
served in the Armed Forces with 
the 14th Armored Division as an 





Ray Strobl 


armed infantry squad leader. This 
Division was in action in Northern 
Italy, France and Germany. 

Upon his return to the United 
States, he worked briefly under the 
teaching of Henri Robert, and then 
began his higher education at 


Princeton University. He graduated 
as an Economics Major in June 
1949. 








Luis deHoyos Selected as Advisor 
on Musical Moving Picture 


Mayor Luis deHoyos of Monti- 
cello, N.Y., Sullivan County’s dis- 
tinguished Republican chairman 
and technical advisor of the Inter- 





Mayor Luis deHoyos 


American Congress of Municipali- 
ties, has been invited to Hollywood. 
California, to act in an advisory ca- 
pacity on the 20th Century Fox mu- 
sical re-make of Arthur Kober’s 
“Having a Wonderful Time.” 

Mr. deHoyos, who is well known 
throughout the entire toilet prepar- 
ations, soap and flavor industries as 
active head of Synfleur Scientific 
Laboratories, was invited because 
the film company desires a sincere 
picture. Mr. deHoyos’s advisory 
party includes Mitchell Parrish, 
composer of “Stardust” and “Deep 
Purple,” Industrialist Robert Sloan, 
Ma Holder of Young’s Gap and the 
county’s official cameraman, Ted 
Howard. 

Mr. deHoyos, incidentally, was 
toastmaster at the annual dinner ol 
the Sullivan County eee 
Committee September 7 in Kiame- 
sha Lake, N.Y. The speakers in- 
cluded the lieutenant governor of 
New York, and justices of the Court 
of Appeals and Appellate Division 
as well as others prominent in civic 
affairs in the state. 


Rayve Home Permanent 
Accepted by A.M.A. 


Rayve Home Permanent, a prod- 
uct of the Pepsodent Division ot 
Lever Brothers Co., has been ac 
cepted by the Committee on Cos 
metics of the American Medical As- 
sociation as announced in the Sep- 
tember 10 issue of the Journal of 
the American Medical Association. 
Rayve Home Permanent is the first 
home cold wave which to date has 
met the requirements of the Com- 
mittee on Cosmetics. 
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COSMETIC 


* Liquid Castile Soap Shampoo 










* Liquid Coconut Oil Soap Shampoo 



















* Liquid Olive Oil Soap Shampoo 
(50% Olive Oil Base) 


U.S.P. Green Soap 
U.S.P. Powdered Castile Soap 
hs Padebi i cbd Vopaiery Castile Bar, U.S.P. (40-lb. cartons) 
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Sandow Ltd. in 
New Factory 


J. T. Sandow, Ltd., has reported 
the removal of its factory and ware- 
house to 2 McLaren Parade, Port 
Adelaide, Australia. The company’s 
offices — city warehouse will re- 
main at Twin St., Adelaide. 


Drug Store 
Sales Up 


According to John Dargavel, ex- 
ecutive secretary of the National As- 
sociation of Retail Druggists, sales 
in drug stores are currently running 
ahead of last year. He has sti ted 
that sales volume may possibly pass 
that of last year, which was $3,687,- 
000,000. 


Griffin Addresses 


Cosmetic Chemists 


William C, Griffin, of the Atlas 
Powder Co., was the guest speaker 
at the meeting of the Chicago Chap 
ter of the Society of Cosmetic 
Chemists, held October 11. His sub- 
ject was “Emulsifiers in Cosmetics.” 


Home Permanent 
Safe 

The August Journal of the 
American ea Association re- 
ports that a popular cold perma- 
nent hair-waving process (Toni) 
was found to be “safe fon aml 
use” in a test on 1,200 women and 





men who volunteered for 
under medical direction. 


a study 


Ragen Addresses 
CPSAEA Meeting 


Che Chicago Perfumery, Soap & 
Extract Associ iation held its Fall 
luncheon September 20 at the Sher- 
aton Hotel. Warden Joseph E. Ra- 
gen, penologist, of Stateville Illinois 
Penitentiary, was the guest speaker. 


Robert Marshall Appointed 
Syntomatic Representative 
Announcement has been made by 


Dr. Victor G. Fourman, president 
of Syntomatic Corp., New York, 





Robert C. Marshall 


N.Y., of the appointment of Robert 
C. Marshall to represent Syntomatic 
in Pennsylvania, Maryland, and 
Western New Jersey. Mr. Marshall 


ats 


Shown above are members of the Executive Board of the Chicago Chapter of the Society 


of Cosmetic Chemists, at a meeting held before Labor Day to plan activities of the Chapter 


for the coming year. They are, left to right, 


front row: Robert Appemzeller, Dr. Sylvia 


Kramer, secretary, house committee; Gustav Carsch, publicity; second row: Douglas itlas, 


inte? professional relations, Dy Joseph Schultz, legislation chairman, Eugene Rose, vice- 
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chairman of the Chapter and program chairman, and Dr. §. D. Gershon, chapter chairman. 











Eddie Cantor, the comedian, in a pose 
with Mayor and Mrs. Luis de Hoyos. 


will maintain offices in the Land 
Title Building, Broad and Chestnut 
Sts., Philadelphia, Pa. 

Mr. Marshall is a graduate of 
Wesleyan University, and is a great 
grand nephew of John Marshall, 
first Supreme Court Justice of the 
United States. His appointment 
will enable Syntomatic to render a 
more complete and personalized 
service to its customers in this terri- 
tory. 


NBBMA Re-Elects 


Ira Wilson President 

Ira S. Wilson was re-elected presi- 
dent of the National Beauty and 
Barber Manufacturers’ Association 
at its 8th annual convention at the 
Palmer House, Chicago, IIl., Sep- 
tember 10. 

In electing Mrs. M. S. Mattson 
second vice-president, the Associa- 
tion, for the first time, chose a 
woman as one of its officers. 


CAIAOM Announces 
New Meeting Date 


Beginning with the October 
meeting, which will be held Octo- 
ber 24 at the Detroit Leland Hotel, 
The Chemical and Allied Indus- 
tries Association of Michigan will 
convene monthly on the fourth 
Monday of the month. 


Faberge Sponsors 
Travelers Aid Benefit 


Faberge, Inc., sponsored the An- 
nual Benefit Dinner Dance for the 
Traveler's Aid Association, held 
September 22, at the Persian Room, 
Hotel Plaza. Victor Borge was mas- 
ter of ceremonies. The Faberge per- 
fume featured was W oodhue | and a 
Woodhue song was orchestrated for 
the occasion. 


Information of Skin 
Irritation Requested 


A review and abstracting of litera- 
ture on skin irritation, including 
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Dont Be Limited in Your Use of 
the All-Important 


ANIMAL EXTRACTIONS 


The Constant Demands for More Useable 


Preparations of Animal Materials @) UALITY | 
IN 

| 

I 


The Finest Perfumery 


Have Led the House of Synarome 
to Perform Some Unusual Tricks 


SYNAROME Animal Odors Actually Give Your 
Perfume an Extra Pungency and Unity, in Addi- 
tion to that Expected of the Usual Animal Fixa- 
tive, and at a Definite Saving to You. 






WRITE FOR THE PRODUCT WHICH IN- 
TERESTS YOU AND PROVE THESE 
FACTS TO YOURSELF 


For more than a decade 


we have supplied qual- 



















ity tubes to meet Grum- 
bacher’s standards. 
MUSC 763 
CIVETTAROME 
CASTOREUM § 
AMBERGRIS § 


Their needs cover many 
lines, each requiring a 
variety of color and la- 


bel insert changes. 


LTT | Pye REE ENE 
RL I} AROMATICS | dS. TURNER WHITE 
| DIAS INC. METAL COMPANY 


136 Liberty Street fe “zig 
New York City NEW BRUNSWICK NEW JERSEY 





DETROIT OFFICE CINCINNATI OFFICE ST. LOUIS OFFICE 


Elliott Sales Service J. A. Bauer George C. Kammermeyer 
725 East Fourth Street 521 Broadway Kammer Company 
Royal Oak, Michigan Cincinnati 2, Ohio 4720 San Francisco 








oo Ere ern ere 


Avenue 
St. Lovis, Missouri 


SOLE AGENTS 
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the epithelium of the mouth as 
brought about by toilet prepara- 
tions, and soaps, as well as raw ma- 
terials used in the manufacture of 
these products, is being conducted. 
Unpublished data on the subject is 
requested by Dr. Leon A. Green- 
berg, Laboratory of Applied Psy- 
chology, Yale University, 4 Hill- 
house Ave., New Haven, Conn. 


Purely Personal 


EDWARD SAGARIN is again 
conducting a course on essential oils 
and perfumery at Columbia Uni- 
versity College of Pharmacy. 

FRANK F. BELL has_ been 
elected vice-president in charge of 
sales for Grove Laboratories, Inc. 

MORTIMER FOX has_ been 
made assistant to the president of 
the Schering Corp., Bloomfield, 
N.]. 

JOHN V. SANDBERG has be- 
come vice-president in charge of ad- 
vertising for the Pepsodent Division 
of Lever Brothers. 


A new series of showings is being 


planned for the FRANCE COMES 
TO YOU Trade and Travel Exhi- 
bition organized by the French 
Chamber of Commerce. 


Yardley LOTUS perfume is now 
available in a new size at $3.00. 


Stokes and Smith Co., Philadel- 
phia, Pa., announce the appoint- 
ment of RICHARD A. WHITING, 
7 Central Square, Lynn, Mass., as 
sales representative in the New Eng- 
land States. 


JAMES H. SHARP, vice-presi- 
dent and director of the Grace Na- 
tional Bank of New York, has been 
elected a director of Merck & Co., 
Rahway, N.J. 

RESEARCH COMMENTS. is 
the title of a new company publica- 


tion by Evans Research and Devel- 
opment Corp. 


SHAMPOO PLUS EGG is the 
newest addition to the Helene Cur- 
tis retail line. 

JOSEPH P. SHEERAN has been 
made Western representative of Par- 
fums Schiaparelli. 

SCHIEFFELIN & CO. has ac- 
quired the entire outstanding stock 
of Almay, Inc. 


PHILIP C. SMITH has an ar- 
ticle, ““How to Pick a Perfume,” in 
the August issue of American Maga- 
zine. 


ARTHUR L. DOWLING has 
been made assistant secretary of 
Dodge & Olcott. 


HERBERT STORFER recently 
returned from a four-month visit to 
France. 


WILLIAM FAIRHURST of 
Tombarel Products Corp., New 
York, N.Y. and Mrs. Fairhurst, 
daughter of the late L. J. Zollinger, 
celebrated their twentieth wedding 
anniversary September 14 at Lavel- 
lette, N.J. 

COURTLEY has a display for 


the Courtley Cooler that should re- 
sult in tunes on the cash register. 


CARL W. GARDINER, formerly 
with Schnefel Brothers, is executive 
vice-president and general manager 
for Elizabeth Arden. 


COTY has a new make-up in 
“Pastel-Tint.” 

ELIZABETH ARDEN’S new kit 
is called Box Office. 


DERMETICS has a new lipstick 
shade called Christmas Red. 





 Quabty + 


METAL CONTAINERS and CLOSURES 


THE Bripceport Meta Goons Mee. Co. 


by 


Vanities Powder Boxes 
Jar Caps * Perfume Vial Cases and Caps 
Bottle Caps Lip Brushes 
Dry and Paste Rouge Cases Drawn Talc Containers 
Lipstick Containers—Svwivel, Slide, Automatic 
and 
Other Special Metal Products for the Cosmetic Industry 
| 


BRIDGEPORT 


Established 1909 


CONN. 
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USINES de L ALLONDON, 


offer their 


Diasilhillne 


at $16.50 per lb. 


As a superior base for Carnation, or any per- 


fume requiring a discrete, spicy odor . 


This product is not based on 
Eugenol, and can therefore be 
used much more freely. 


Write for Samples . 
RENE FORSTER COMPANY, INC. 


912-920 Broadway Sole Distributor for the New York 10, New York 


United States and Canada 


MACK PLASTIC 
MOLDED CLOSURES 
AND PACKAGING 

SPECIALITIES 


STANDARD SIZES DELIVERED FROM 
STOCK — FAST SERVICE ON CUSTOM 
PACKAGING AND SEALS 


Count on MACK for quick delivery 
of molded closures — in all sizes and 
in any quantity. Choose from an in- 
teresting variety of modern stock 
designs, And for special packaging 
ideas, consult MACK technicians. 
Their sales-proved experience cover- 
ing products of every kind is avail- 
able to you without obligation. Sam- 
ples of closures and prices sent on 
request. Just call or write Mack 
Molding Company, Inc., 160 Main 
| Street, Wayne, New Jersey. 


THREE FULLY EQUIPPED 
PLANTS TO SERVE YOU 
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The current BERTRAND 
FRERES News Letter is on “The 
Story of Jasmin.” 


SHULTON, INC. and AR- 
MOUR TOILETRIES have been 
cited by the U.S.-Canadian Dailies 
in the 49 Blue Book of Advertising. 


PROCTER & GAMBLE has in- 
troduced Wondra Foam-Wash Fa- 
cial Cream. 


THE RIESER CO. is using the 
term “Hairmetics” in referring to its 
Venida line of hair preparations. 


REYNOLDS METALS CO. and 
the ROBERT GAIR CO. have en- 
tered into an agreement whereby 
Robert Gair will produce “Gair- 
Reynolds Foiline” folding cartons. 


Obituary 


Frank L. Graham 


Frank L. Graham, former presi- 
dent of the Foragers, who for many 
years was New York representative 
for the DeVilbiss Co., died Septem- 
ber 14 at his home in Bronxville, 


N.Y. He retired from business sev- 
eral years ago. He is survived by his 
widow, two married daughters and 
a son. 


A. T. Risley 


A. T. Risley, of Cincinnati, Ohio, 
died suddenly August 29 on a trip 
to St. Louis. Mr. Risley lived at the 
Cincinnati Club and was Ohio rep- 
resentative for Richard Hudnut fon 
many years. 

Mr. Risley originally joined Wil- 
liam R. Warner Co. in 1922, becom- 
ing a member of the Richard Hud- 
nut sales force in 1923. At the time 
of his death, he was within a day or 
two of having rounded out 26 years 
of active service to the firm. 


Xavier Goby 


Xavier Goby, head of la Societe 
Anonyme Tombarel Frers, died 
August 7, in Grasse, France, at the 
age of 87. 

Monsieur Goby was a Chevalier 
de la Legion d’Honneur, Officier du 
Merite Agricole, Chevalier du 
Merite Commercial, Vice-President 
Honoraire de la Chambre de Com- 
merce de Nice et des Alpes-Mari- 


times, Administrateur de la Banque 
de France and former President du 
Tribunal de Commerce de Grasse. 

Funeral services were held in the 
Cathedral of Grasse, August 9, and 
interment took place in the family 
crypt in that city. 


James J. Clifford 


James J. Clifford, West Roxbury, 
Mass., died August 31 in Boston, at 
the age of 48. 

For the past 14 years, Mr. Clif- 
ford had been the New England 
representative of ‘Tussy Cosme- 
tiques. He handled accounts in 
Maine, New Hampshire, Vermont, 
Massachusetts, Rhode Island, Con- 
necticut and Northern New York. 

A Requiem Mass was said Sep- 
tember 3 in West Roxbury, and bu- 
rial took place in St. Joseph’s Cem- 
etery. Mr. Clifford is survived by his 
wife, Olive Hynes Clifford, a son, 
James J. Jr., and three daughters, 
Mary, Margaret and Ellen Lee. 

Mr. Clifford had been in the toi- 
let goods business for the past 25 
years. He was past president of the 
New England Toilet Goods Associ- 
ation and a member of the Board of 
Governors of the same group. 





GERARD J. DANCO, INC. 


5 East 19th St. 


Telephone: Oregon 3-6790 


New York, 3, N. Y. 


Cable Address: Codan, N. Y. 


ORIGINATORS OF NEW PERFUME TONES 


Laboratories in New York and Grasse, France 


e FINE ESSENTIAL 


Exclusive Agents in 
the United States, Canada 


and Mexico for: 


AND FLORAL OILS 


e AROMATIC CHEMICALS 
e MUSK - CIVET - AMBERGRIS 


CAMILLI, ALBERT & LALOUE, S. A. 
GRASSE, FRANCE 


VICTOR HASSLAUER S. A. 
PARIS, FRANCE 


*“Danco Quality Guaranteed by Reputation” 


SALES OFFICES: NEW YORK, MONTREAL, PARIS 
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For Fine Perfumery 


| wyse our 


ROSANTHOL FD 


Thane U no 


| 


An all-purpose base. This 

° product has character and 

Met excellent lasting qualities. 
S 


SS Economical to use. 





Write for sample and quotation on your 
firm letterhead Today. 


NEW YORK AROMATICS CORPORATION 


Essential Oils — Aromatic Chemicals 


Perfume Bases 


5 Beekman St. New York 7, N.Y. 


Elko Perfume Bases 


for Perfumes, Toilet Water, Colognes, Lotions, 
Powders, Creams, Lip Sticks & Deodorants 


COLORODORS 


(Combined Color & Perfume Oil) 

for Bath Salts, Bubble Bath, Hair Oils & Deodorants 
(Any Odor & Color Combination) 

$5.00 & $2.50 Per Pint $36.00 & $18.00 Per Gallon 


WATER SOLUBLE PERFUME OILS 


for Sprays, Liquid Shampoos, Deodorants & Disinfectants 
$2.00 Per Pint $14.00 Per Gallon 


SERIES 300 OILS 


for Low priced Toilet Waters, Hair Tonic, Hair Oils, 
Lotions & Liquid Soap 
$3.25 per Ib. In 5 Ib. quantity $3.00 per Ib. 


Exquisite PERFUMES IN BULK 


Samples cheerfully furnished 
Write for our price list 
For 30 years we have served a satisfied clientele 
Our Consulting Department is always ready to 
assist in solving your problem 


EK. M. Laning Company 
433 Stuyvesant Ave. Irvington, N. J. 
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MARKET REPORT 






Sensitive Tone Shown 


SENSITIVE tone has developed in the essential oil 
market following recent advances that far outnum- 
bered declines. However, the hardening trend in the 
market is attributed to conditions in markets abroad in- 
cluding the devaluation of the British pound rather than 
by any sharp upturn in domestic demands. Trade in both 
essential oils and the aromatic chemicals is somewhat 
above what it was a month ago, however, and those buy- 
ers who had previously been withholding purchases in an 
effort to keep inventories at a minimum level, may 
shortly begin to anticipate a portion of their expected 
requirements with seasonal influences at work. 
Although the passing of the Summer will result in a 
gradual slackening in the call for lemon, orange, lime, 
and several fruit flavors and specialties for beverages, 
the heavy buying orders over the past few months re- 
duced available supplies in dealers’ hands, and with but 
few exceptions, prices for the group of citrus oils are fully 
maintained. 


LIME OIL FIRM 

There is nothing in the lime oil market that suggests 
any change in the tight supply picture despite the fact 
that distillation of new crop oil has been underway in 
Mexico and the West Indies. Shippers in Mexico will 
be busy for some time completing orders against previous 
commitments while reports from the West Indies state 
that the bulk of the new production of lime oil has been 
sold to Europe. 

Ihe advance in prices was led by increases in berga- 
mot, Ceylon citronella, lemongrass, clove, and pate houli. 
Because of an extended period of dry weather, sharply 
higher prices were received here on virtually all oils of 
Spanish origin. In some instances new production is 
virtually a complete failure. 

Mint oils displayed a slight degree of firmness despite 
the fact that distillation of new crop oil in Michigan and 
Indiana is well underway. More detailed reports con- 
cerning the yield of oil in Washington and Oregon 
should be forthcoming shortly. The demand for mint 
oils was spotty. 


CAMPHOR PRICES DOWN 

Because of a softening of prices on natural camphor 
trom Formosa, spot prices on domestic synthetic refined 
material were reduced 5¢ a pound, thus marking the first 
change in the item since January. The reduction in re- 
fined material failed to have any effect upon prices for 
technical camphor. Powdered refined camphor which 
normally enjoys a good demand for the pharmaceutical 
trade at this season of the year was reduced to 53 cents a 
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pound in lots of 2,000 pounds or more and 54 to 55 cents 
for smaller quantities. Natural material was being of- 
fered at 40 cents a pound for prompt shipment from 
China which would be equivalent to about 47 cents duty 
paid. 

Anise and cassia were featured by a decidedly firmer 
tone. With dwindling supplies of lower cost anise oil 
dealers are now beginning to realize the real strength of 
the market since the chaotic conditions in China make 
it extremely difficult to place orders in the primary center 
with any assurance of obtaining the goods. 


SUBSTANTIAL GUM SHIPMENTS ARRIVE 


Outstanding in the group of gums was a rather sub- 
stantial advance in Sumatra benzoin. The spot market 
moved steadily higher over the past several weeks and 
replacement costs likewise advanced in the face of limi- 
ted supplies. A reasonably good demand was noted for 
flake tragacanth gum but demand for ribbon remained 
sluggish. Despite fairly substantial arrivals here, gum 
arabic displayed a hardening trend. Due to advantages 
in exchange, a sizeable quantity of over 2,000 bags ar- 
rived here from Antwerp. The steamer “Exchange” also 
arrived with gum arabic aboard. The latter shipments, 
coming direct from Port Sudan, amounted to about 1,000 
bags. 

Other highlights in the raw materials market included 
a series of advances in menthol and a generally restricted 
supply of crude glycerin. The upward trend in menthol 
prices occurred when fair size quantities which had been 
expected from China failed to arrive. At the close, Bra- 
zilian menthol was quoted up to $12 per pound. A single 
small lot of Chinese menthol on spot changed hands sev- 
eral times at steadily rising prices. Last price paid for the 
lot was reported to have been $13.50 a pound. No offer- 
ings of new crop Brazilian menthol for January-March 
shipment had been heard up to the time of this report, 
and in view of the generally strong position of the market, 
shippers will probably be reluctant to name future prices 
until a clearer picture may be had regarding the coming 
mint crop in Brazil. 

Demand for refined glycerin was brisk. In fact some 
of the larger consumers appeared rather early for their 
anticipated October requirements. The market was vir- 
tually bare of any offerings of domestic crude material, 
but approximately 2,000 tons of foreign crude is sched- 
uled to arrive here early in October. Half of the quantity 
of foreign crude is scheduled to come from Russia while 
the other 1,000 tons will come from the Argentine. The 
Argentine soap lye glycerin was the first lot of material 
to be purchased in that country since the war. 
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VELA 


That's the way our customers like them, and 


we always cater to their tastes! 


It takes years of experience in blending, 
and a knack of proportioning the finest 

ingredients, to turn out perfect 
It takes the skill 
of our cosmetic experts to adjust basic proven 


results for every customer. 


formulas to meet your requirements and 
achieve the superior quality you want. 


Our laboratory has available hundreds of tested 
formulas which can be modified to fulfill 

your needs in private label cosmetic 

manufacture. We can create completely new products 
to conform with your specifications 


r , s ) ih 
a0 OU S: 

MANUFACTURING COMPANY 
9210 BUCKEYE ROAD e CLEVELAND 4, OHIO 


KG, 


oes ets 


(ON 


ee Sa Shs SSeS Sah hie 


MANUFACTURERS OF PRIVATE LABEL COSMETICS SINCE 1900 


pact, dependable 


Uae 


WHERE ALSOP FILTERS ARE AT WORK 


Chemicals, Liquid Soaps, Extracts, 
Perfumes, C tic Preparations, 
Drugs, Oils, Fats, Aleohol, Water. 


TO REMOVE ALL UNDESIRABLE IMPURITIES 


Dependable, trouble-free Alsop ‘‘Sealed-Disc’’ Portable Filters 
will save you time, labor and money whether you filter in volume 
or variety. Thousands of users are sold on their convenience and 
speed of operation—their positive filtration results. There’s an 
Alsop Filter for every liquid product. 


Sead for this Catalog 


This New “Sealed-Disc” principle of fil- 
tration has been tested and proven by 
hundreds of concerns and on thousands 
of different liquid products. Check their 
job-tested features—write for your copy 
of the New Alsop Liquid Processing 
Equipment Catalogue. Alsop Eng. Corp., 
410 Rose St., Milldale, Conn. 


AVL aa ee 


Filters, Filter Discs, Mixers 
Agitators Pumps and Tanks 


332 October, 1949 


(emits Gic. 


New York 3, N.Y. 


21 Irving Place 


PRIVATE FORMULA 
MANUFACTURERS OF 
COSMETICS AND TOILETRIES 


BULK AND COMPLETE PACKAGING SERVICE 


Skilled Factory Employees 
Progressive Management 


Personalized Service 


Perfected Details 


REPUTATION BASED UPON PAST PERFORMANCE 


The American Perfumer 





















PRICES IN THE NEW YORK MARKET 


GGEAEELEUOGUUOUUANNAOUEEREVOOUOOONEUDOOTENENUUDOREEOLOOOOEEEHUOUIEROOUOUODEAENOOUORECOOUOOEREOO AUcuuceceaeOORRRNOAOOOREENONORREEOODOOREESOOOOROAOOOOEEEOEOOUDECEOGEVOONSUOUHUOSESOROUUOORECUUULINSUANOUSEROCUNUOGEOOOUUOUUOORUETOOOOCREUOQOUUOETROUCOOIUONSUOCUOONLERSOOUOUSOOSCUUEEREEUCUOUESUCUOUOTNESTED OVOSUSNUGOOO SOUEOROUTYTS vive 000 teeR 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


Cinnamon bark oil ....... 30.00@ 55.00 CR 6p cacduten eeeake 5.00@ 10.50 
Citronella, Ceylon ........ 2@ 1.00 CRIs cc avusacuuunees 30.00@ 35.00 
> BE CURE ccccetecninees 1.65@ 2.00 Orange, Florida .......... 00@~=..T15 
ESSENTIAL OILS ; Cloves, Zanzibar ......... 1.60@ 2.20 NL a vi can cenneced 85@ 1.25 
All prices per Ib. unless otherwise specified CE 6 covvacécvacenne 31.50@ 38.00 CR ON aceddcccaxeds 75@ 1.00 
TINNY citannnedeuass 8.50@ 12.00 Orris Root, abs. (0z.) ..... 80.00@100.00 
Almond Bit, FPA per lb.... 4.00@ 4.75 CE i ccdnceusadenenacet 5.200@ 6.50 MU Kc e6deecdceciaa 36.00 Nom’l 
GE ED. kceccsdvcece 80@ 1.00 Cocks toecndGeneeesaee 6.25@ 7.10 Pennyroyal, Amer. ....... 4.10 Nom’ 
Apricot Kernel ........ 50@ 58 DD | oiae cdnncewenwes 6.75@ 7.50 PEGE vccevenceacaes 3.00@ 5.00 
Amber, rectified .......... Nominal PP. <ceueneneainseues 5.00@ 5.80 Peppermint natural ....... 5.25@ 5.75 
SE EOE nctxcucennns 150.00@190.00 DR  cuccencnnoncts 60@ 1.45 DE ciceauscnewes 5.75@ 6.00 
Be, Tis te Oe cccsesccones 85@ 95 Pemmek, GWE cc cccccccccs 2.65@ 3.00 PU ce cécciadenccess 2.50@ 3.00 
Aspic (spike) Span. ...... 1.05@ 1.65 Geranium, Rose, Algerian . 10.50@ 12.00 Pimento Berry ........... 3.75@ 5.00 
RD hn dsteccenenxenss 1.10@ 1.50 IN) cusccendesndaca 13.00@ 14.50 Pinus Sylvestris .......... 2.50@ 2.65 
Dl acntsevatnaenasiuenss 1.25@ 2.00 WEEE vaséunececuwaaes 6.50@ 9.00 ee 5csvs 454% Kus caw 2.80@ 3.15 
I, rr cecawa wun seus 4.60@ 4.85 WEE “cuiddcie veusenawec 22.50@ 27.00 Rose, Bulgaria (oz.) ..... 25.00@ 56.00 
PE Stccitanncuens 2.10@ 3.00 Guaiac (Wood) .......... 1.90@ 2.20 SURRENGE TS sc cvccdaces 10.80@ 16.00 
MUR: occ cccsincces 2.50@ 7.50 OS eee 2.00@ 2.50 Rosemary, Spanish ....... 95@ 1.35 
Birchtar, crude ........... 1.00@ 1.50 Laurel leaf ............... 10.00@ 12.50 Sage, Spanish ............. 1.25@ 2.00 
Birchtar, rectified ......... 4.10@ 4.75 Juniper Berry ..........:- 3.00@ 5.00 Sage, Dalmation .......... 285@ 3.35 
SN ME SED cc ccceseseacs 2.75@ 3.05 BIN cr eexcuccscccuas 1.35@ 2.00 Sandalwood, N. F. ....... 13.25@ 14.75 
See re A5@ 65 Lavender, French ......... 2.45@ 4.50 Sassafras, artificial ........ 45@ 60 
Coe edeeee RRR RNS 2.35 Nom’l. Ri Ce waneccudvaas 2.85@ 3.00 Snake root ............... 18.75@ 23.00 
PE cuicuevecuascvans 20.00@ 25.00 MR Srixdcdaessevewns 2.60@ 5.00 Spearmint ..........eeee- 3.25@ 4.00 
Camphor “white” ........ A0G 60 ING 6 oo iccstacwaede 185@ 2.25 PM SOU wesccccesensns 2.15@ 2.85 
Cananga, native .......... 2.95@ 3.40 Limes, distilled .......... 6.35@ 7.00 WOMEN dvanetadans oxdace 2.40@ 3.25 
SS a 3.55@ 3.75 Expressed ...........0- 7.25@ 10.00 Valarian ............+++.. 30.00@ 55.00 
SE Scie ewdueeduss 5.00@ 5.50 IN i od a a oo bt 2.85@ 3.25 Vetivert, Haitian ......... 11.00@ 12.00 
Cardamon ..........+++++ 99 00@ 65.00 RN COE) picceenncons 11.00@ PN ee akadcenencaed 12.00@ 13.00 
Cassia, rectified, U.S. P... 1.90@ 2.30 Marjoram .............60. 3.50@ 4.50 Wintergreen ............. 4.00@ 14.50 
Cedar leaf N.S. P. ........ 2.00@ 2.35 Neroli, Bigarde P. ....... 85.00@ 95.00 Wormseed ............... 3.50@ 3.85 
COP WHEE cicccccccccecs 344 A0 Petale, extra NF ........ 130.00@185.00 Ylang Ylang, Manila ..... 38.00@ 43.00 
CE areca cas canneees 15.00@ 16.00 yee 3.65@ 5.35 TONNE cc cndccccaeaas 7.00@ 11.25 
Chamomile Roman .......250.00@280.00 Ocotea Cymbarum ....... ABQ ~~ 65 (Continued on page 335) 


THE AMERCHOLS ARE NATURALLY pi-FeReNT! 
}__CHOLESTEROL IN ITS MOST ACTIVE AND EFFICIENT FORM 


These non-ionic, surface-active agents are NATURALLY good for the skin. Of biological origin, they repre- 
sent odorless, color-free forms of cholesterol and related rare sterols which we isolate from animal tissues. 
The Amerchols are efficient, highly active emulsifiers, penetrants and emollients for cosmetics and pharma- 
ceuticals, 


WE KNOW OF NO CASE OF ALLERGY DUE TO AN AMERCHOL 
















Here is complete information: WRITE ON YOUR LETTERHEAD FOR OUR NEW TECHNICAL BOOKLET 










' Contains technical data on the use of the Amerchols in o/w and w/o emulsions. 
' Formulas for cold creams, vanishing creams, antiperspirants, shaving preparations, 
emollient creams, ointments, lotions, hair preparations, etc. 







OUR RESEARCH LABORATORIES ARE AVAILABLE TO YOU FOR ADVICE AND 
INFORMATION AT ALL TIMES. 


AMERICAN CHOLESTEROL PRODUCTS, INC. 


MILLTOWN a a ee 







AMERICAN cup 


“i009, 
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Our Specialties 


Oil Patchouly, Singapore Oakmoss 
Jasmin Concrete and Absolute—first quality Opoponax 
French Lavender and Lavandin Rhodinol 
Vetivert Bourbon Jonone 
Oil Coriander Clary Sage 


Civet—pure 


Write for Our Special Offers 


Huxley-Westfried Corp. 


Importers and exporters of essential oils, chemicals, 


odor and flavor compounds 
Telephone Cable 


Bryant 9-8456 EMPIRE STATE BLDG., NEW YORK 1, N. Y. Westoff 
e e 


COSMETIC 
CONCENTRATES 


Requiring only addition of water and perfume oil 


Available for preparation of 


COLD CREAM 
VANISHING CREAM 
ALL PURPOSE CREAM 
CLEANSING CREAM 
PEARLY HAND LOTION 


Excellent formulas 


All made from best materials. Easy and economi- 
cal to prepare of especial interest to small manu- 
facturers, essential oil houses, pharmacies, hos- 
pitals—foreign buyers, 


Samples on request 


R. F. REVSON CO. EEE eed: 


SPECIALTY & TUBE CO. 


New Brighton, Pa 


243 West 17th St. New York 11, N.Y. 
Cable address * Coschems, N.Y. 
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(Continued from page 333) Benzophenone .........-+. 150@ 1.85 
Benzyl Acetate ........... 10@ = 285 

TERPENELESS OILS Benzyl Alcohol .......... 1@ ~~ 85 

Benzyl Benzoate ......... 95@ 1.10 

EE sc actcersccxewses 9.50@ 13.00 Benzyl Butyrate .......... 1.70@ 2.15 
CeOMTEG cc cccccccsccses 45.00@ 50.00 Benzyl Cinnamate ........ 3.30@ 3.60 
Levemer cccccccccccccece 7.25@ 10.00 Benzyl Formate .......... 2.00@ 2.30 
LOMO cccccccosevecccecs 35.00@ 41.00 Benzyl-Iso-eugenol ....... 9.25@ 10.00 
Ba Re. wcecececeweedees 75.00@ 85.00 Benzyl Propionate ........ 1.60@ 2.20 
RE. Kisvtcnvesentes 50.00@ 58.00 Benzylidene Acetone ..... 2.00@ 2.75 
Orange sweet .........00. 70.00@ 95.00 DIINO Wiccccdenascune 5.75@ 6.35 
PONG vcacuccusvceen 10.00@ 11.00 Butyl Acetate, normal ..... 144%@ 15% 
ED, caso dcandodewnne 5.75@ 7.00 Cinnamic Alcohol ........ 3.00@ 3.75 
Spearmimt ....cccccccccces 7.00@ 7.50 Cinnamyl Acetate ........ 3.75@ 4.50 
Cinnamic Aldehyde ....... 1.15@ 1.35 

, Re . Cs Ge Ne cecweccoceccaes 3.75@ 4.35 
DERIVATIVES AND CHEMICALS 2 eer 3.20@ 3.75 
Acetaldehyde 50% ....... 1.90@ 2.75 Citronellyl Acetate ....... 3.95@ 5.40 
Acetaphenone ............ 150@ 1.75 CONE sc ccccuccancsvene 2.75@ 3.00 
BE EE cccccnccceane 2.40@ 3.00 Cuminic Aldehyde ....... 7.75@ 10.00 
tt diucenesenenninieads 14.00@ Diethylphthalate ......... 35@ 43 
"2 SESE enee tee 240@ 3.00 Dimethyl Anthranilate .... 5.00@ 5.90 
Mell cctugsvetskennees ee 14.50@ SE ED ovecevuadonws 264 30 
 incuneadawheanee we 2.40@ 2.85 Ethyl Benzoate ........... 5@ «290 
Midthede CE .occccccssces 9.00@ 11.00 Ethyl Butyrate ........... 0@ 5 
NU a re aaa an tare 17.50@ 19.00 Ethyl Capronate .......... 3.30@ 3.75 
a icnccusvensevisdws 700@ 8.50 Ethyl Cinnamate ......... 2.45@ 2.80 
Cee. sicnesuecasveccdees 19.25@ 22.00 Ethyl Formate ........... 65@ «75 
Un cancdesatusuncernts 14.00@ 16.00 Ethyl Propionate ......... 75@ 1.00 
C14 (Peach so-called) .. 5.00@ 8.75 Ethyl Salicylate ........... 80@ = 95 
C 16 (Strawberry so-called) 5.35@ 7.10 Ethyl Vanillin ........... 6.75@ 6.80 
Dee BOM. ccviczidecase 53@ ~~ «70 IED ci vavencdcpanes 145@ 1.90 
Amyl Butyrate ........... 85@ 1.10 DE  cckisceessananned 1.60@ 2.2 
Amyl Propionate ......... 100@ 1.60 Geraniol, dom. ........... 3.25@ 3.50 
Amylecinnamic Aldehyde .. 240@ 3.00 Geranyl Acetate .......... 2.65@ 3.25 
Amyl Formate ...........: 1.00 1.25 Geranyl Butyrate ......... 5.25@ 6.10 
Amyl Phenyl Acetate ..... 3.75@ 4.10 Geranyl Formate ......... 5.45@ 6.10 
Amy] Salicylate .......... 85@ 1.00 Guaiae Wood Acetate ..... 6.00@ 6.75 
Amyl Valerinate ......... 1.75@ 2.15 Heliotropin, dom. ........ 3.00@ 3.85 
NE, epi eee ences 80@ = 95 Hydrotropic Aldehyde .... 6.30@ 6.85 
Anisic Aldehyde ......... 245@ 2.75 Hydroxycitronellal ....... 6.75@ 8.00 


WHITE OIL 


This oil has been the standard for many of America’s very 
oldest cream manufacturers since their origin. It is water- 
white and crystal-pure . . . odorless and tasteless . . . of 


U.S. P. Acid Test and free of fluorescence . . . especially 


Bees Gao c sccccssiccuds 18.25@ 


lonones 


D6tackndecacenacads 8.25@ 

RE dévidstdedadeuns 4.30@ 
ee SP PCCECCCT OCTET 155@ 
Iso-butyl Acetate ......... 1.00@ 
Iso-butyl Benzoate ........ 1.10@ 
Iso-butyl Salicylate ....... 2.15@ 
EEE (a exageccacuens 3.35@ 
DOME. cacacuvdeavades 2.00@ 
RN cckadaccudesaenie 4.40@ 
Linalyl, Acetate 90% ...... 4.35@ 

Me erAdbakectececkcns 4.00@ 
Linalyl Formate .......... 10.75@ 
Linalyl Propionate ........ 9.50@ 
DE  citgercdudwasuxeed 12.00@ 
Methyl Acetophenone ..... 1.35@ 
Methyl Anthranilate ...... 2.40@ 
Methyl Cinnamate ........ 1.60@ 
Methyl Benzoate ......... .60@ 
Methyl Heptenone ........ 6.25@ 


Methyl Heptine Carbonate 45.00@ 
Methyl Naphthyl Ketone .. 3.25@ 


Methyl Phenylacetate ..... 1.30@ 
Methyl Salicylate ......... 40@ 
Musk Ambrette .......... 5.40@ 

I bc keorecwaincaas 4.60@ 

MO a cidenkcceccddoe 1.60@ 
Neroline (ethyl ether) .... 2.00@ 
Paracresyl Acetate ........ 2.15@ 
Paracresyl Methyl Ether .. 2.40@ 
Paracresyl Phenyl-acetate ..  4.75@ 
Phenylacetaldehyde 50% .. 2.75@ 

DME cecseescdeuwecwads 4.10@ 
Phenylacetic Acid ........ 1.75@ 
Phenylethyl Acetate ...... 1.70@ 
Phenylethyl Alcohol ...... 1.50@ 
Phenylethyl Anthranilate . 16.00@ 
Phenylethyl Butyrate ..... 3.55@ 


(Continued on page 337) 


20.00 


9.00 
6.00 
1.70 
1.75 
1.75 
3.00 
3.85 
2.80 
6.35 
4.70 
4.60 
12.00 





PLYMOUTH PETROLATUMS U.S. P. 


refined for the cosmetic industry and as pure asa mineral yy petrolatums are refined and straight filtered from 
. . . Pennsylvania Crude. None are acid treated and all are 
oil can be made. Because of its extra lightness you should lene fer end of USP quads 


specify it for the soft, light, fluffy creams demanded today. 


ceutical grades . . 


Both soft, low melting point consistencies and pharma- 
. as well as the regular grades for 


; j ? : ; the drug and cosmetic industry. All grades are offered 
Other mineral oils of heavier body if desired. from Snow White to Amber. 


A Complete LINE OF COSMETIC RAW MATERIALS 


M. W. PARSONS 


B 





and PLYMOUTH ORGANIC LABORATORIES, Inc. 
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JOHN HORN 835-839 TENTH AVE., NEW YORK 19, N.Y. 
DIE STAMPING ENGRAVING EMBOSSING 


Telephone: e Cable Address 


COLUMBUS 5-5600 HORNLABELS NEW YORK 


Benzyl Iso Eugenol 


AROMATIC 
CHEMICALS _Evgenyi Formate 


= q 
Ambrettolone ; ip 


° H 


Castolene 


meta tenne CONSOLIDATED 


si |so-Butyl Salicylate Established 1858 FRUIT JAR CO. 
PERFUMERY Seana NEW BRUNSWICK, NEW JERSEY 


e 
neem Labdanol SHEET METAL GOODS : SPOUTS : SPRINKLER TOPS : DOSE CAPS 


- 
Linalyl Anthranilate 


Nut Aldehyde THE C. E. ISING CORPORATION 


Para-Cresyl Octylate | MANUFACTURING CHEMISTS 
Para-Cresyl Phenyl-Acetate AROMATIC PRODUCTS 


° e 
Tuberique Ester 


; FLORAL BASES 
Woodrol ISOLAROMES 


Samples upon request (Fixatives) 
(~% Ys TRUODORS 
ey DomiNION PRODUCTS, INC. (For Perfumes and Toilet Waters) 


S Manufacturing Chemists FOUNDED 1908 
10-40 44th Drive « Long Island City 1, N. Y. FLUSHING ° NEW YORK 


B-W LANOLIN U.S.P. 


EV ENTUALLY—For better creams, with economy 


B-W Lanolin the superior quality puts into your cream that which gives the 
skin that smooth soft velvety feeling. 


B-W Lanolin will never cause your cream to darken, is best by test and con- 
tains over 15% free and combined Cholesterol. 


No other base used in your cream, equals the merits of B-W Lanolin. 


B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


Executive Office, Laboratory America’s Original Lanolin Producer Sales Office: 509 Fifth Ave. 
and Factory: Linden, N. J. ESTABLISHED 1914 New York, N., Y. 
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(Continued from page 335) Phosphate, tri-basic ..... .0660@ .0730 Sea I 6 cicccnceees 2.45@ 


Camphor pwd., domestic ... 53@ = 5 Silicate, tl drums, works, e088 
P > Castoreum, nat., cans ..... 10.50@ 12.50 FOOD. Ki cccccvnnes 0 1.35 
Foengiies preeate “se can oo Cetyl, Alcohol ............ 150@ 1.55 Sodium Carb. 
Phenylethy ese oe eM Chalk, precip. bags, elts .. .02%@ 03 58% light, 100 pounds .. 1.60@ 2.70 
Phenylethyl alerianate ... 9. = . Cherry Laurel Water, jug, Hydroxide, 76% solid, 100 
saeneeeaee cree er oa <= Dl ccvcwercauenswadaaes 1.25@ 1.7 DE nécceccacedeus = — 
ee eee re See eee ee aes = = SS rrr 244%4@ 26% SEE ecaceacaceases 4 
Scatol C. P. (02.) .....++-. —- = Ce OEE a cccvcceuvaes 5.50@ 15.00 Stearate Zinc U.S.P. ...... 34@  .36 
Styrolyl Acetate .......... ao oe Coca, butter, bulk ........ 3646@ 38  Styrax ........ccccccecees 150@ 185 
Vanillin (clove oil) ...... oe = Cyclohexanol (Hexalin) .. .214@ _ 22 RUMGNNO BANE ccceccceswce 344@ 35 
LGEMAETE) oon 000eresees 3.00@ 3.05 —_Fuller’s Earth, Mines ton .. 27.00@ 30.00 Tragacanth, No. 1 ........ 2.85@ 3.40 
Lignin «.+++++seeeesees eee eee | Sageaein, G. Be an ecescces. 24%,@ 254%  Triethanolamine ......... 21%@ 22% 
Vetiver Acetate aie wend eee 8.50 37.50 Gam Arable, white ....... 33@ 35 Weeles Dien ......ccoe. 1.80@ 1.85 
Violet Ketone Alpha ..... 7.45@ 10.50 SR ie tak ica 3 13%@ 15 Zinc Oxide, U.S.P. ctns. ... .144@ .14% 
Yara Yara (methyl ether) . 2.15@ 2.60 Gum Benzoin, Siam ...... 3.50@ 3.85 
WN. cc cccdvecuacaess .10@ ae 
Gum Galbanum .......... 25@ 1.00 
BEANS a 38@ = A2 OILS AND FATS 
Tonka Beans Surinam .... .90@ 1.00 NEE weccceuacecnes 25@ 27 sss dedi anil 
DE. Sicieiecevunsess 1.75@ 1.80 ER: vtvivndwaeunddeves 05@ 07 Castor cold-pressed tanks .. .174@ 74% 
Vanilla Beans BO ce cccidesndawaus 5.00@ 7.00 Cocoanut, crude, Atlantic : 
Mexican, whole ........ 3.90@ 4.60 Lanolin, hydrous ......... 29@ 30 c ports, ee ss ceccees ay 15@ 
POON, GE ccctensvecs 3.50@ 3.65 PED. 6.ceceseunkwces 31@ ~=«32 ,orn, crude, Midwest, mill, 
eaten 3.00@ 3.7 Magnesium, carbonate ....  .11@ .124% tamks ..........eeeeeeee 144@ 
ME utecaaktukeweonss 2.75@ 3.15 TEE: -ccuewakiawadaws 35@ 37 Corn Oil, refined, tanks ... .1744@ 
CUED 6 Sencnccecncs 25.00@ 48.00 Cottonseed, crude, tanks... .12@ 
a CP adexdiencs 26@ «35 a oteccccccces “a “ 
SUNDRIES AND DRUGS SERIES occccccccccccces 11@ sO vard, Chicago ............ jA3@ 13% 
. Orange ae Water, gal. 1.75@ 2.25 ~~ Oil, common, No. 1 - ” 
ROOMS. cccciccccccvccsees 09@ 4.14 Orris Root, Italian ........ .24@ Grums .......ceeeeseees jA1@ 11% 
Ambergris, ounce ........ 8.50@ 18.00 DOMED . cudacéacdvacéedas 054%@ 07% Palm Congo drums ....... 114@ 
Balsam, Copaiba ......... 60@ 85 Peroxide (hydrogen U. S. P.) neh — — eee .23 Nom’l 
WOO: ehccsnteccnccecens 2@ 1.05 ME Lacekuaunadentcedes 034%@ 05 ed Oil, single distille 
Beeswax, bleached, pure Petrolatum, white ........ 065%4@ 08% —. aesicersene eget 134@ 14% 
Sle wenSeinianseaenss 644@ 65 SS errr 120@ 1.50 Stearic Aci 
Yellow, refined ......... 56@ 58 PE EE ao wiidcvcwerncens Nominal Triple Pressed ......... 174%,@ .18%4 
Bismuth, subnitrate ....... 2.30@ Rose flowers, pale ........ 40@ 50 Double Pressed ......... . 1I5%@ 16% 
Borax, crystals, carlot ton . 61.25@ 81.25 Rose Water, jug (gal.) .... 2.00@ 2.50 Tallow, acidless, drums .... 114.@__ 12 
Boric Acid, U. S. P., ton ..129.00@133.50 Rosin, M. per ewt. ........ 7.75@ ONG. GRINS ee ticcannee .0654@ 
Calcium, phosphate ...... 08@ .08%, DOSED BAUD cdccccscsces A0@ = A2 Whale oil, refined ........ Nominal 


OIL ORRIS ROOT LIQUID ABSOLUTE 
ORRIS CONCRETE 
ORRIS OLEORESIN (Resinoid) 


Experience demonstrates that none of the substitutes for Orris 
are wholly satisfactory in giving the characteristic Orris note. 
It is therefore fortunate that these well known Bush specialties 
are now readily available. 


W. J. BUSH @ CO., Inc. 


ESSENTIAL OILS ... AROMATIC CHEMICALS .. . NATURAL FLORAL PRODUCTS 
11 EAST 38TH STREET, NEW YORK 16, N. Y. 


LINDEN, N. J. NATIONAL CITY, CAL. 
LONDON MITCHAM WIDNES 
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CLASSIFIED ADVERTISEMENTS 


Rates, per line, $1.00; Situations 
Wanted and Help Wanted, 50c. Please send check with copy. 


per insertion: Business Opportunities, 


BUSINESS OPPORTUNITIES 
. i 





SITUATIONS WANTED (Con’t.) 


COSMETIC CHEMIST, 27, degree in chemistry. Experienced in 
large-scale production acquired with nationally known firm. 


| Thoroughly experienced in lipstick development and formulation. 


Desire permanent position as chemist with cosmetic firm not limit- 
ed to lipsticks. Will also accept position in allied field. Will start 
at nominal salary. Write Box 2838, American Perfumer, 9 East 38th 


| St.. New York 16, N.Y. 


WANTED Chemicals, Colors, Pigments, Resins, Solvents, Oils, | 
Aromatics. Other Raw Materials & Supplies, Machinery & Equip- 

ment: CHEMICAL SERVICE CORPORATION, 80-08 Beaver St., | 
New York 5, N.Y., HAnover 2-6970. | 





WANTED: 2—Dry Powder Mixers; 2—Pony Mixers; 2—Tablet | 
Machines; 1—Filler; 3—Kettles; 2—Filling Machines. No deal.- 
ers. Write Box 2353, The American Perfumer and Essential Oil 
Review, 9 E. 38th St., New York 16, N. Y. 





MANUFACTURERS of cosmetics, specialties, ointments, packag- 
ing service. Your inquiries solicited. Mount Vernon Laboratories, 
Pelham, New York. 





AGENT WANTED by importer of fine Oil Extracts ready for 
making fine perfume and cologne water. Also importer of fine floral 
perfume seeks agent with a following on a commission basis. Ex- 
cellent opportunity for anyone interested. Leo J. Spinella, 222 
Hanover St., Boston, Mass. 


FOR SALE 


FOR SALE:—5—Colton 3DT single punch, Tablet Machines, 
5%”, belt drive, 4% HP motor; 2—Colton F, 34” belt; 1—Colton 
#414, 114”; 5—Stokes Rotary RD1 and RD4, 1”; 1—Stokes Ro- 
tary DD dbl. hopper, clutch pulley and 5 HP motor; 8 Dry Pow- 
der Mixers, 50% to 20004; 3—Package Machinery Co. F9 | 
Cellophane Wrapping Machines; 1—Standard Knapp #429 Auto. 
Carton Gluer—Compression Unit; 9—World or Ermold Semi- 
automatic Labeling Machines; 2—World Rotary Automatic La- 
bellers, motor driven, late serial number; 1—Stokes 79-80 Filler, 
Closer, Clipper, motor driven; 60—Stainless Steel, Aluminum, 
Copper, Glass lined, jacketed Kettles, some agitated; 1—Karl 
Kiefer Rotary 8-spout Vacuum Filler; 1—No. 2TH Micro-Pul- 
verizer; 1—No. 4TH; 66—Tanks; 26—Stainless Steel, 250, 350 
gal.; 40—Aluminum 800, 650 and 250 gal. SPECIAL: 51-200 gal. 
Aluminum Rectangular Tanks at 25% of new price. Send for latest 
copy of Consolidated News listing complete stock. We buy your 
Surplus Equipment. CONSOLIDATED PRODUCTS CO., INC.,, 
14-15 Park Row, New York 7, New York, Phone: BArclay 7-0600. 





SITUATIONS WANTED 


PERFUMER: excels in duplicating well known odors, compounds 
and others. Knowledge in application of perfume oils from per- 
fumes to insecticides. Write Box 2837, American Perfumer, 9 East 


38th St., New York 16, N.Y. 

















@ A 100% pure, uniformly textured, white bees- 
wax that always retains its quality and consist- 
ency. Will not settle, turn watery or give a curdled 
appearance—emulsions remain stabilized even 
during long periods of shipment, storage and 
display. Write for complete information. 


WILL & BAUMER Candle Co., Inc., Syracuse, N. Y., Est. 1855 


Spermaceti Stearic Acid Ceresine WHydistear 


Composition Waxes RedOil Yellow Beeswax 
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SALES, purchasing, all around man. Ten years experience in aro- 


| matic chemicals, essential oils, perfumes and flavor oils. Single 30. 


Will travel if necessary. Replies held in strict confidence. Address 
Box 2835, American Perfumer, 9 E. 38th St.. New York 16, N.Y. 


PERFUMER-CHEMIST Ph.C.; 12 years experience in essential 


| oil and scented goods industries; Purchasing; Quality Control; 
| Formulation; Reproduction and supervision of compounding of 


Perfume Oils; Development and Production of Packaged Scented 
Goods. Box 2836, The American Perfumer, 9 E. 38th St., New York 
16, N.Y. 


ORGANIC CHEMIST: 35 years old. Advanced degrees, patents 
and publications. Thirteen years industrial experience in synthetic 
organic field, last eight of which have been directly concerned with 
aromatics (naturals and synthetics) for the perfume and flavor 


| trade. Well-versed in all organic chemical techniques. Major share 


of experience has been research along the lines of product improve- 
ment (yield and quality) and also investigations leading to the dis- 
covery and utilization of new aromatics (flavor and perfume). In 
addition have performed all the development work necessary to 
put these improved processes and new preducts into plant opera- 
tion. Will consider connection with progressive reputable concern. 
Box 2839, American Perfumer, 9 E. 38th St., New York 16, N.Y. 




















NOW READY... 


Vol. Il of this monumental 
work on essential oils! 


THE ESSENTIAL OILS, Vol. Il 


by Ernest Guenther, Ph.D. and Darrell Althausen, 
Ph.D. 852 pages, illustrated and indexed, cloth, 6 x 9 
inches. $10.00 per copy. 


























In this, the second volume, data on several hundred of the 
more important natural constituents of essential oils have 
been assembled. Describes the structural formulas, occur- 
rence, methods of isolation and identification, the physico- 
chemical properties of these compounds. Essential oil con- 
stituents grouped according to the class of compounds to 
which they belong: HYDROCARBONS, ALCOHOLS, 
ESTERS, ALDEHYDES, KETONES, LACTONES, ETC. 
Also INCLUDED in the volume: a series of those terpenes, 
sesquiterpenes, and other compounds that have been de- 
scribed in literature, but the constitution of which is still 
unknown. 



























Maison G. de Navarre says: “In no other work is the 
treatment of essential oil constituents so complete and 
up-to-date.” 


Order your copy of VOLUME II today at $10.00 each. 
Copies of VOLUME I also available at $6.00 each. 


Moore Publishing Co., 9 East 38th St., New York 16, N.Y. 


The American Perfumer 








CENTRAL CONSULTING LABORATORIES 


Specialists in Foods, Drugs and Cosmetics 
Chemical, Microbiological and Biological Tests and Assays—F.D.A. Applica- 
tions—Toxicological and Allergenic Tests—Development of New Products, Per- 
fumes, Food Flavors—Package Design and Labelling—Clinical and Consumer 
Testing—Production Problems—Control Procedures—Industrial Applications. 


16 CLINTON STREET BROOKLYN 2, NEW YORK 








“L’ART de la PARFUMERIE par EXCELLENCE”’ 
by Jean Jacques MARTINAT 

Creations of Highly Distinctive Perfumes. 

Duplications of Most Difficult Fragrances. 

Unique Kind of Professional Services. 

Your Inquiry is Solicited. 

333 W. 52nd Street, New York 19, N.Y. @ Tel. Pl. 7-3708 





IMPROVE YOUR FORMULA OR LABEL 


Perhaps I can make your preparation taste better, smell better, 
look better or keep better. 
Labeling and Advertising of MEDICINALS and COSMETICS revised 
to conform with FEDERAL and STATE laws and regulations. 


GEORGE W. PEGG Ph. C. 


Consulting Chemist 
75 Lafayette Avenue, East Orange, N.J., Telephone ORange 5-0377 


ALBERT B. PACINI, Sc.D 


Cosmetic Consultant 
Processes Products 
208 N. Maple Ave., East Orange, N. J. 
Tel.: ORANGE 2-7806 


FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. 


44 Years of “RESULT PRODUCING” Service 
Proves Our Worth. The “TRADES” Recognized 
CREDIT and COLLECTION AGENCY. 


“TRAVELING ADJUSTORS == RESULTS” 





Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 





Isopropyl Quinoline ¢* Ethyl Anthranilate 
Isobutyl Quinoline ©* Skatol 
Butyl Anthranilate 
Tertiary Butyl Quinoline ¢ Butyl Betanaphthol 


FAIRMOUNT 


CHEMICAL CO., INC 


136 Liberty Street New York 6, N. Y. 
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8 
C ONSTANT research, skillful blending and ® 


development of subtle aromatics by the 


eB 
Perfume Chemists of N.B.W. assures the e 


quality of its Essential Oils, Aromatics and © 
Floral Creations. * 


To be sure of constant high quality and lasting : 
consumer acceptance of your products... © 
Rely on NEUMANN-BUSLEE & WOLFE, Inc. @ 

where RESULTS have merited your repeat | © 
business since 1920. > 


NEUMANN-BUSLEE . WOLFE 


Int. 
226 W.Huron St. 


te tT el Pe 





LET OUR CHEMICAL CONSULTANTS HELP YOU 


In Packaging Problems . . . Perme- 
ability and Dermatological. Studies 

. Organoleptic Panel Tests on 
Taste, Odor and Flavor Evaluation. 


FOSTER D. SNELL, te. 
Write Today 
for Booklet No. 2A 
“The Chemical 
Consultant and 
Your Business” 


_ Chemists 
Engineers 


29 W. 15 St. New York 11, N.Y. WA 4-8800 


Founded 1854 


FEZANDIE & SPERRLE, Inc. 


205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS 

MASCARA 

SOAPS 


+ 


Your inquiries are invited 
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CERALAN 


the cholesterol-rich alcoholic Lan- 
olin fraction—effective emollient, 
emulsifier and stabilizer for 
creams, lotions, lipsticks. 


Manufactured by 


ROBINSON WAGNER CO., INC. (dia 


10 EAST 42nd STREET « 
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@PURE WHITE 
@ EXTRA QUALITY 
© ABSOLUTELY PURE 


© ABOVE U.S.P. STAND: 
ARDS 


@ Samples will giadly be sent 
on request—at no obligation 


Serving The Trade for 97 Years 


THEODOR LEONHARD WAX CoO., INC. 
HALEDON, PATERSON 
Western Distributer: A. C. Drury & Ce. 219 €. North Water St., Chieage, I. 


NEW JERSEY 
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a rose for every purpose 


An entirely new chemical approach has enabled Dow to create 

an outstanding line of Rose products designed for the creative perfumer. 
Foremost among these are Rosottone, Rosottone Supreme 

and Rose Marrakesh. 

> Rosottone makes the “natural” Rose Otto note available for 

even the most inexpensive perfumes, while Rosottone Supreme and Rose 
Marrakesh, a synthetic Rose Absolute, are recommended 


for blends of exceptional quality. 


THE DOW CHEMICAL COMPANY + MIDLAND, MICHIGAN 


Aromatics 


INDISPENSABLE TO THE CREATIVE PERFUMER 





CHICAGO OFFICE: 612 NORTH MICHIGAN AVENUE; 
GENEVA, 


fetyrisia 
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IN CANADA: CARAMEED, LTD., 


Presents the woody, powdery 
character of Vetiver in 

a tone of unusual 

warmth and balance. Its 
fixative qualities, 

and its price, make it a 
consistently useful 

and popular material. 


~ . . , &. @ 2 Bs 


350 WALLACE AVENUE, TORONTO 
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